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Better for Your Customers 


Builders and home buyers have long wanted a garage 
door with the strength of steel plus the decorative 
flexibility of less durable materials. 


The raised panel design of the new SQUIRE door 
can be painted in thousands of distinctly different color 
and pattern combinations. 


19800 FITZPATRICK, DETROIT 28, MICHIGAN 
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SARAN SCREEN CLOTH 


CHICOPEE MILLS, INC., Lumite Division, 47 Worth Street, New York 13, New York *Slightly higher West of the Rockies 
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from Glas-Kraft... 
AN FFFECTIVE, ACCEPTED 
VAPOR BARRIER and GROUND COVER: 


ROTBAR NO. 5 Ger 


for slab, split level and crawl space construction 


MEETS VA and FHA MPR Revision 51 and 55 VAPOR BARRIER REQUIREMENTS ... 

Now, when your customers need a moisture- and fungus- resistant material for under slab, craw] space 
and split level const: on that conform th FHA and VA requirements, you can sell them new 
ROTBAR NO, 5 with complete confidence. ROTBAR NO. 5 was specifically designed for, tested 
against and accepted as an effective vapor barrier and ground cover material as specified ip 


FHA MPR Revisions 51 and 55 


GLASS-REINFORCED, WATERPROOF CONSTRUCTION 
New ROTBAR NO. 5 Glas-Kraft has amazing all-directional strength, extreme resistance 
to tears and punctures, Between its two chemically-treated layers are bonded miles of 


tough, non-deteriorating glass fibres. A special waterproof laminant is used to permanently 


bond the layers under heat and pressure 


FAST, EASY APPLICATION SAVES LABOR COSTS 

Jecause ROTBAR No, 5 Glas-lvraft is available in widths ranging 
from 18” to 96", in rolls, or in lapped blankets up to 26’ wide 
Inherent strength and these larger sizes mean easier handling, faster 
installation, fewer man-hours on every job. Write Glas-Ixraft today 
for samples, price nd the name of the dealer nearest 

you who stocks ROTBAR, Meet toda need with modern 


ROTBAR NO. 5 the belter vapor barrier 


GLAS-KRAFT 


NOUSTRY 


LONSDALE RHODE ISLAND 


Circle No, 3 on Coupon, page 152. 








NEWSCAST 


LATE AND IMPORTANT Developments of the Industry 


Sensational news for Lu-Re-Co dealers next month. 


A buying combine called Components, Inc. has been organized to give 
Lu-Re-Co dealers the same purchasing power on appliances as large prefab 
dealers. Negotiations have been underway with one of the country's biggest 
appliance manufacturers for the past six months. Official announcement will be 
made at a meeting next month to which all Lu-Re-Co dealers have been invited. 





Move has wide implications for all dealers. 


This is just the first step toward possible big-scale buying. These other 
channels may open for large-scale purchases: plumbing, heating, electrical and 
air-conditioning, for example. The entire setup will make Lu-Re-Co dealers more 
competitive with prefabs. It will stimulate package selling—give the dealer 
@ larger slice of the home buyer's dollar. 





How the new setup operates. 


Components, Inc., has no direct organizational connection with the Lumber 
Dealers Research Council. It is a separate group in which a nationally-known 
home builder is active. However, the appliance manufacturer, Lu-Re-Co and Com- 
ponents, Inc. have been working closely on agreements which will be submitted 
at the meeting next month. 





Higher prices expected for lumber and new houses in the South. 


A boost in new home prices will probably follow the minimum wage increase 
that upped payrolls March 1. Southern lumbermen say the average cost of lumber 
to dealers will go up. Estimates range all the way from $3 to $15 a thousand 
board feet. This would be reflected in houses built this spring. Builders have 
varying estimates on increased prices of a finished house, from 1-5%. 











But higher wages to lowest paid workers is only one cause of the expected 
higher price tags on new housing. Higher priced labor will be boosted, too, and 
the 7% hike in freight rates will add another load. Most dealers operate on a 
rather small profit margin, have no way to absorb the extra cost, will have to 
pass it on. This means higher lumber prices. Some builders are saying that 
for the present they hope it won't average more than $6 per thousand board feet. 





Tax relief expected by midyear for small business. 


Tax cuts for small business look favorable now. A cut will be urged in 
Senate when bill is up to continue present corporation rates for another year 
from April 1. One group expects to amend bill to lower taxes on small business 
with a new proposal to switch current rates. Like this: now there's 50% on net 
corp. income plus 22% on all income over $25,000. Group will Suggest charging 
22% on first $25,000 of income and charge the extra 31% on all over $25,000 thus 
making the top rate, 53%. This way, higher rates for bigger firms would make 
up money lost by cutting taxes for small business. Insiders don't expect this 
right away, but feel chances are good it will be OK by summer. 











Two big contests and big money prizes to boost OHI. 


Unofficial as yet, but rumor has it that Colgate-Palmolive will run a 
$100,000 remodeling contest with a box-top tie in and Crosley-Bendix will an- 
nounce a kitchen remodeling contest in connection with the Easi-Bild Pattern Co. 
Prizes for the latter are said to run to five figures. 

Over $1 million worth of advertising will plug these contests. Such con- 
tests and publicity should provide a real boost to OHI and a potential gold-mine 
to alert building materials dealers. (News continued on next page) 
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NEWS 


Lu-Re-Co Dealers Will Spur 
Research Under New Council Policy 


New Lu-Re-Co franchised deal] 
ers must join the Lumber Dealers 
tesearch Council under a policy 
decided by the Council's executive 
committee 

Under the new policy, the annual 
membership fee for 1-10 employes 
is $50; 11-50 employes, $100; over 
50 employes, $200; line yards, $25 
per yard with a $100 minimum 

Only members of the LDRC will 
be permitted to use the copyrighted 
name Lu-Re-Co in advertising and 
merchandising and to benefit from 
new Lu-Re-Co developments and 
LUDRC research projects. 

Member dealers of LDRC are 
also required to remit $5 for each 
Lu-Re-Co house sold up to $500 
per year. Funds collected from 
this source will be used for further 
research and national promotion 
of the Lu-Re-Co name. 

The new LDRC policy also per 
mits manufacturers of building 
materials to join LDRC as support 
ing members. Benefits to manu 


Georgia-Pacific Plywood 
To Enter Paper Field 


Georgia-Pacific Plywood Co. is 
entering the paper producing in 
dustry through the formation of a 
wholly-owned subsidiary, Georgia 
Pacific Paper Co., with headquar- 
ters in Portland, Ore. The sub 
sidiary firm will build a_ kraft 
paper and paperboard mill on tide 
water near Toledo, Ore., with an 
initial annual production capacity 
of 90,000 tons. 

Announcement of the new paper 
company was made by Owen R. 
Cheatham, president of Georgia- 
Pacific Plywood. At the same time 
he announced the election of H. 
Stuart Daniels as president of the 
new firm. Daniels was formerly 
executive vice-president and gen 
eral sales manager of the Union 
Bag & Paper Corp. He is currently 
president of the Kraft Paper As- 
sociation and has twice been 
president of the Paper Bag Insti 
tute 


Flintkote Buys Insulrock 


Flintkote Co. has acquired the 
Insulrock Corp., maker of cement 
and wood fiber building slabs. In- 
sulrock has plants in Linden, N.J. 
and Richmond, Va. According to 
I, J. Harvey, Jr., Flintkote presi 
dent, this is the first step in the 
firm’s recently announced $20 mil- 
lion expansion program. 
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facturers are: lists of Lu-Re-Co 
and LDRC members; information 
enabling dealers to tie their prod- 
ucts with the Lu-Re-Co construc 
tion system; information on re- 
search developments. Fifteen 
manufacturers have joined thus 
far. 

Since the Lu-Re-Co system of 
panel construction was announced 
in January, 1954, a total of 950 
dealers representing 2,000 yards 
have sold more than 11,000 houses. 
Carl Scholz, Vandalia (Ohio) Lum- 
ber Co., is the top Lu-Re-Co dealer 
with 809 houses sold. 

Information on the Lumber 
Dealers Research Council and the 
Lu-Re-Co system is available from 
taymon H. Harrell, research di- 
rector, Lumber Dealers Research 
Council, Suite 302, Ring Building, 
18th and M St. N.W., Washington, 
D. C. The Council is managed by 
an executive committee of 15 mem- 
bers headed by Clarence Thomp- 
son, Thompson Lumber Co., Cham 
paign, Ill., chairman. 


VA Requests Up 18% 


Appraisal requests under the 
GI home loan program jumped 
18% in January and indicated a 
stepped-up building program in 
the months ahead, according to a 
report by the VA. A total of 29,284 
requests were received compared 
with 24,892 in December and 46,- 
204 in January, 1955. In addition, 
VA received 18,938 requests on 
existing homes in January. Some 
18,882 actual GI home loan appli 
cations were reported by the VA 
for January. 


Long-Bell Lumber Co. 
Sued by Harbor Plywood 


Damages of $35 million and can- 
cellation of a contract is sought 
by Harbor Plywood Corp. in a suit 
filed against Long-Bell Lumber Co. 
Norton W. Simon, board chairman 
of Harbor Plywood, has charged 
that for five years, ending in mid- 
1955, the actions of Long-Bell, 
with important stock ownership in 
Harbor, were “in direct contraven 
tion of ethical business practices.” 

The suit, filed February 22 in 
the federal district court in Seat- 
tle, was the result of unanimous 
action of Harbor’s board of direc- 
tors. It accuses Long-Bell of an 
“illegal, fraudulent and secret 
scheme” to get control of the firm 
and its timber resources, for its 
own benefit and profit, and to elim 
inate Harbor as a competitor in 
the plywood field and “in the ac- 
quisition of sources of timber 
supply in the Pacific northwest.” 

Charging that Long-Bell gained 
access to Harbor’s confidential in 
formation and used it for its sole 
benefit and also charging restraint 
of trade, the suit asks for cancel- 
lation of a 50-year contract be 
tween the two companies. 

Long-Bell officials would not 
comment on the suit in detail at 
this time. Jesse Andrews, board 
chairman of Long-Bell said “There 
is nothing to this suit.” 

Asked whether the suit would 
have any bearing on the pending 
Long-Bell merger with Interna- 
tional Paper, Andrews said: “I 
cannot conceive that International 

-aper would regard the suit as a 
matter of substantial import to 
change its attitude. We are con 
tinuing our investigations and 
conversations, aiming toward a 
merger.” 


New Housing Bill Would Help 
OHI, Older Homeowners and Builders 


Bigger loans for remodeling and 
repair of homes, easier terms for 
older home buyers and help for 
builders are features of the Eisen- 
hower administration’s new bill 

Recommendations include lower- 
ing the down payment required un- 
der Federal Home Loan Insurance 
to help older folks buy homes. For 
the older folks who are renters, the 
administration proposes increased 
government insurance for construc 
tion of apartment projects with such 
special features as non-skid floors, 
ramps, extra-wide doors, special 
lighting and other items advised for 
this older-age group. 

To accelerate remodeling and re- 
pair of existing homes, the bill 


March 19, 


would raise the $2,500 government 
insured loan to $3,500 for work on 
single-family homes. It would also 
lengthen the maximum repayment 
term to five years for these loans. 
For low-income groups the ad- 
ministration suggests helping to fi- 
nance 35,000 low rent public hous- 
ing units in each of the next two 
fiscal years. Compared with the 45,- 
000 authorized for this fiscal year, 
it would cut the annual building 
rate but would boost to 70,000 the 
total authorized commitment. 
Among other items said to be cov- 
ered by the bill are increased fed- 
eral mortgage insurance on housing 
to help families displaced by slum 
(continued on page 12) 
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REYNOLDS DO-IT-YOURSELF ALUMINUM 


BANDWAGON 
MERCHANDISING 
AIDS FOR YOUR STORE 


In-store pennants on 9 Springtime proj- 
ects... made with Reynolds Project 
Sheets and Plans, with Easi-Bild* Pat- 
terns, 


BIG SPRING PROMOTION 
OF DIYA SCREENS 


on 74 NBC-TV stations with Reynolds 
great show FRONTIER. 


in 12 national magazines plus PA- 
RADE and THIS WEEK magazines in 


Sunday pagers Window Streamers and Ad Mats on 


Do-It-Yourself Aluminum Screens, 


Special counter display —’Computer”’ 
Wheel that lets customers figure their 
own screen materials requirements dis- 
penses FREE instruction sheets, 


AND FOR THE SMALL-FRY 
CUSTOMERS 


The brand new “Frontier” book —ad- 
vertised to 9 million youngsters in 
Dell Comic Books—full of frontier- 
days cut-outs for kids—sells alumi- 
num sheet—and sells Do-it-Yourself 
Aluminum for everything to parents. 


New envelope stuffer to get your best 
customers busy with DIYA, 


20,000,000 rolls of famous Reynolds Wrap will carry special 


Frontier’ book sales message on grocers’ shelves during 


promotion. If you aren't already a dealer, there's still time. 


Get on the bandwagon now — for a wagonload of 
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Do-it-Yourself Aluminum Sales! 


REYNOLDS METALS COMPANY 


*TM Easi-Bild Pattern Co. 2496 South Third Street, Lovisville 1, Kentucky > Available in Canada 
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GULL OCT 


iding Door 


No jump 

track design 
TRACK OT 200 
works for all 
doors, single or 


by passing -) 
NEW HANGERS 

FOR 1344” DOORS 

Note: Two holes in hanger 


top for additional strength 
in mounting. 


Seeccsessceseseooosesescosesoooseeoeses 








L 


' ACCESSORIES 





When desired, attach 
Guide Strip No. 15 
to rear of door 


Requires no grooving 


MACKLANBURG-DUNCAN CO. 


BOX 1197 —— OKLAHOMA CITY 1, OKLAHOMA 





a [mprovements make 
Hardware greater than eye,, 


\ 


—— 
WALLPOCKET 
HANGER TH2 


For top mounting 
on doors, 


ONE TRACK 
FOR ALL DOORS 
By-passing or single 
From %” to 1 %” thick 


NEW WIDER HANGERS 
% Less Headroom 
%& Easier Adjusting 
%& Twice as strong 


SSCOSSSHSSSSSSSSSSHSSSSESSSHESSOSOSSOOSEEE 
SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSESSSES 


, FLOOR TYPE 
30) | Sliding Door 
cael HARDWARE 


a 


Completely Packaged Hardware 
for 4%, 1", 1a, 1%", and 1%" Doors 
Also Wall Pocket Hardware 


*Note: Guides No. 13 and 14 are packaged with M-D Sliding Door 


Hardware. Other accessories optional. May be ordered separately. 0. SW-1 is 23 


“ 
long by |} 5/16” high. No 
SW-2 is 2% long by 1 


high y 





i 
STYLE A TRACK 
Brass, Alocrome or Siain 
less Steel, | wide. 4 other 


FACIA STRIP 
FM-300 


GUIDE STRIP 
NO. 15 


ROUND 
OR OVAL 
DOOR PULL 


Sold by all Hardware, ORDER TODAY -—— your 
BUILDERS Lumber and Building order will receive prompt 
Supply Dealers. shipment. 


styles available in single or 
double track from 5/16 
to 1% wide, 





REMIND ’EM 
TO BUY 


with a simple counter display 





FOR EXTRA SALES ot no extra effort, display 
Cortland Brand Nails and Brads on your 
counter, Nails come in Green Packages, brads 
in Yellow, with both clearly marked for weight, 
length and gauge. A complete stock of sizes 
(‘% |b., “% |b, | Ib, packages) takes little 
space. Tough, rust-resistant, with sharp points, 
true-formed heads, Accurately manufactured, 
uniformly finished. Made from finest electric 
furnace steel, Order them from your jobber 





WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 


v/ 








a 4 Wire Screening San 
PA 7, A Hardware Cloth FREE SALES KIT! Includes 
A AI a streamers, folders, newspaper 
Y49 BRAND Poultry Netting mats. Write for itl 


NAILS & BRADS 
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WIILHOLD GLUES 










WILHOLD WHITE GLUE... . The clean to work, easy to use 
glue. Always a fast turnover item. Well packaged, good look- 
ing. Each jar a point-of-sale display. 
WILHOLD CONTAX CEMENT .. . Holds plastic boards 
to table tops immediately on contact. Holds hard boards 
and plywood on walls like an invisible nail. Full instruc- 
tions on a bright label boosts impulse purchases. 


og WILHOLD CONCRETE ADHESIVE ... A rapid seller for patch 

work but a big seller to contractors, too, for remodeling and 

fo new construction. Prevents dryouts and dusting, makes feath- 
| i ered edges possible, resurfacing practical. 


— Small standard cartons assure full discount. 


ALL PRODUCTS MAY BE COMBINED IN SINGLE SHIPMENTS 


Waterproof Glue * Urea-Resin Glue * Builders Adhesive * Ree-Stik Cement. 


awl WILHOLD ALWAYS DEPENDABLE 


PRODUCTS WILHOLD PRODUCTS CO. 


Ad No. 1002 Los Angeles 31, Calif. * Chicago 44, Ill. 
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clearance projects; an extension of 
the military housing program which 
is due to expire next September; a 
doubling of urban planning grants 
and changes planned to spur lending 
for the government’s college hous- 
ing program. 


Predict Air Conditioning 
A Must In Home Building 


Air conditioning is becoming a 
must in mass home building de- 
clare builder William J. Levitt and 
Cloud Wampler, president Carrier 
Corp. The two recently signed a 
contract before newsmen, press 
agents and builders, that called 
for delivery of 702 four-ton coolers 
as standard equipment in Levitt’s 
$18,900 Country Clubber homes. 

The biggest single contract yet 
for residential air conditioning, 
Wampler called it a “major break- 
through into the volume housing 
market.” He said it would go a 
long way toward establishing cen 
tral air conditioning as a must 
for volume home builders and con- 
cluded “when that happens ... it 
will become a must for all homes.” 

Builder Levitt added in agree- 
ment, “If Levitt goes air condi- 
tioning, the building industry goes 
air conditioning. It’s as simple as 
that.” 

Levitt is said to be risking a de- 
cision that may involve as much 
as $1 million to get for $1,400 a 
house what might cost ordinarily 
$1,600 to $2,000. 

The $18,900 Country Clubber 
has 1,550 square feet on the first 
floor, as well as a two-car garage, 
slate patio and 12,000 square feet 
of landscaped grounds. Last year, 
un-air conditioned, it sold for 
$17,500. 


Plan More Dealer-Owned 
Finance Companies 


Retail lumber and building ma- 
terials dealers in a number of 
states are planning the establish- 
ment of their own financial co- 
operative companies. They want 
to offer homeowners’ wider finan- 
cial plans to combat the complete 
financing offers made by large 
building companies. Last year the 
Lumberman’s Investment Corp. of 
Texas, owned by retail dealers, 
handled about $5 million in loans 
for building and improvement 
under VA and FHA. Dealers in 
Wyoming, Colorado, New Mexico, 
Indiana, Ohio, Minnesota and Iowa 
are reported genuinely interested 
in setting up a similar finance op- 
eration to attract new home build- 
ers and remodeling homeowner 
customers. 

(continued on page 16) 
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1. BUILDING ...to build your business 


Ihe new Armstrong Building Products 
Plant in Macon, Georgia, is nearing 
completion. This huge manufacturing 
enter can help make 1956 a profitable 
year because it will make a full line 

of Armstrong Building Product 
available Your wholesaler will soon 

be able to supply you with more Temlok 
Sheathing, Temlok Roof Deck, and 
Cushiontone. On the next pages, you'll 
find full information on one of these 


profitable material 
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2. MORE TEMLOK SHEATHING THIS YEAR 


With the opening of the new Armstrong plant in Macon you will be able 
to supply your customers with more Temlok Sheathing as well as all the 
products in the Armstrong line. More and more builders are using Arm- 
strong Temlok Sheathing because they make substantial savings in time 
and labor. You can make more money with this profitable material be- 
cause it requires less in-yard handling, speeds deliveries, and provides you 


with free “billboard” advertising 


REDUCES IN-YARD AND ON-THE-JOB COSTS 


lemlok cuts handling costs and 
helps get orders out faster. One 
hoist of a lift truck can load 
enough Temlok Sheathing to 
cover an average house. Hand 
loading of a truck is stepped up, 
too. Each time your men pick 
up a bundle of 4’ x 8’ x %2” 
Temlok, they’re moving 128 
square feet of sheathing—equal 
to sixteen 16-foot boards of 
wood sheathing. 


Temlok Sheathing cuts installa- 
tion time 35%. Each time a 
carpenter nails a piece of 2’ x 8’ 
Temlok in place, he covers 16 
square feet of wall area. He 
does less sawing and trimming, 
eliminates building paper, and 
reduces waste. Two men can 
sheathe an average house with 
Armstrong Temlok Sheathing 


in one day 





4. WEATHERPROOFED BY 
RAIN-SHIELD FINISH 


Temlok Sheathing is weatherproofed inside and out. 
Temlok’s exclusive Rain-Shield® finish seals the outer 
surfaces and replaces building paper. Asphalt im- 
pregnation protects the inside after the board is cut 
rhis means rain won't hold up construction schedules, 
because Temlok quickly sheds water, allows work to 
continue almost immediately after the storm 


5. FREE ADVERTISING WITH EVERY TEMLOK BOARD YOU SELL 


Make every home you supply with Temlok will see your name on new homes all over town 
Sheathing your local billboard. With every Your yard will get free publicity ind new 
minimum half carload of Temlok you order, customers. For full information on how to build 
Armstrong will print your company name, ad your business with Temlok Sheathing, see your 
dress, and phone number on each board free Armstrong wholesaler or write Armstrong Cork 


New home prospects, builders, and contractors Company, 3503 Rieker Ave., Lancaster, Penna 


Make more profits this year with 


Armstrong BUILDING MATERIALS 


Temlok™ Roof Deck * Temlok Sheathing * Temlok Tile * Cushior oe” Ceilings 
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Opinions Differ on 
Mortgage Market 


Differing opinions on whether 
more mortgage money would be 
available for home building this 
spring were expressed recently by 
federal housing officials. Norman 
Mason, FHA head, has declared 
there are definite indications the 
market is easing. Walter W. M« 
Allister, chairman of the Federal 
Home Loan Bank Board, agreed 
with him, but J. Stanley Baughman, 
FNMA president, expects the mar 
ket to remain tight for at least the 
next five or six months 

These views were expressed be 
fore a House Apprepriations sub 
committee in February. 

Appearing before a House Bank- 
ing subcommittee, William Levitt, 
builder, declared the industry “des- 
perately” needs money and urged 
that managers of pensions funds be 
persuaded to invest in mortgages. 
He asserted that this would solve 
the nation’s housing problems. 

Levitt urged the group to call a 
round table meeting of leading pen- 
sion fund managers to persuade 
them to enter the mortgage market, 
declaring that whenever housing 
construction gets above 1,200,000 
units a year, the demand for money 
“gets too much and money begins 
to disappear.” Everyone would 
benefit, he said, builders could build 
more houses, the public would get 
more and better housing and the 
pension funds would get a 4% net 
return on their investment com 
pared with the 214% and 3% cur 
rently received. 


BH&G Contest Booming 

More than 40,000 entries from 
homeowners and nearly 7,000 from 
dealers applying as contest head- 
quarters, were received by Better 
Homes & Gardens within a month 
after official announcement of its 
1956 Home Improvement Contest 
(AL December 26). Contest offi 
cials say the figures are continuing 
to mount daily. 


Cole Attacks Housing Bill 


The proposed public housing bill 
recently introduced in the Senate 
(AL March 5) was violently at 
tacked by HHFA administrator Al- 
bert M. Cole. Speaking to a group 
of builders and bankers at a Sav 
ings Banks Association meeting late 
in February, he called the Lehman 
bill “An undisguised anti-private 
enterprise bill” that “would not 
get more homes built.” 

He asserted his chief criticism of 
the measure is that it would “com 
mit the government to expenditure 
of untold billions of dollars for un 
sound and unproductive purposes.” 
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ROLLING DOOR 
HARDWARE SETS 


Work Best... Sell Profitably! 


BY-PASSING DOORS 


First choice of contractors who demand quality at low cost. 
They're easy to install, operate smoothly and silently. With the 
exclusive Leigh “Lok-Tab” they never jump the track. Life 
time nylon wheels are self-lubricated. New nylon “Duo-Guide” 
can't mar the door. 





ALUMINUM TRACK 
WITH OR WITHOUT FACIA 


The ultimate in by-passing door hardware 
engineering and styling, loaded with easy 
to-sell features. Newly designed track offers 
lower headroom. Decorator-styled facia en 
hances any interior, One piece construction 
saves valuable time at installation, reduces 


costs, 











POCKET DOORS 


Smooth, effortless door operation. Heavy-gauge track, strong 
double-wheel hangers accommodate the heaviest doors. Con 
tractors appreciate the advantages of Leigh engineering. Extra 
heavy steel header with integral track makes installation quick 
and easy. Door is hung after hangers are installed. Exclusive 
“Lok-Tab” Serew prevents door from jumping the track. Steel 


split jambs prevent warping of walls. 


PACKAGED IN CONVENIENT KITS. EASY FOR YOU TO STOCK AND 
SELL, EASY FOR YOUR CUSTOMERS TO HANDLE AND INSTALL. 


Write for Complete information 
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Bessemer 
4) Ironwood 
Marenisco 


Park Falls 


Kamber Uap 


NORTHERN 
HARDWOODS 


Wausau 


Marshfield 


Connorville 


White Lake 


Dollar Bay 
Mass Big Bay 
Sault Ste. Marie 


Merquette Newberry 


Phelps 


Iron Mountain 


Laona 
Goodman 


Menominee 
Oconto 


Neenah 


Milwauke 
ilwaukee Grand Rapids 


Northern Woods have been recognized for high quality and dependable performance for 
over half a century. Today the mills of the Northern region are better prepared than ever 
to serve you with well-manufactured, accurately graded lumber and lumber products of 
these quality hardwoods. Consult the firms on this page for your requirements in Northern 


Woods 


“Edward Hines Lumber Go, . . . « « »  Ghbeago, Ill, 
Mil! at Bergland, Michigan 
Sales Olfice-——77 W. Washington 8t.—Chicago 2 


Hardwoods, Hemlock and White Pine. Planing Mill and Dry Kilns. 


“Copeland LumberCo. . . . . « « « « Ghleago, Il, 
Mills—-Marquette and Newberry, Michigan 
Sales Office — CHICAGO — 135 8. La Salle St. 
Hardwoods. 
Planing Mills and Dry Kilns. 


*THoll Hardwood Go. . . Oconto, Wis. 


Maple, Birch, Beech, Oak Flooring. Strip, Assembled Block, Herring- 
bone, Parquetry types: all types Heavy Duty Flooring. 


*+J), W. Wells Lumber Co, . . . =. ~« Menominee, Mich, 


Hard Maple and Oak Flooring. Strip. Herringbone, Block patterns. 


Custom kile drying. Upper grades Hard Maple and Birch lumber, 
rough. 


tMember Maple Flooring Mfrs. Asean. 
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“Goodman Lumber Company .. . . » Goodman, Wis, 


Northern Hardwoods, Hemlock, White Pine. Basswood. Hardwood 
Dimension. Planing Mill. Dry Kilns. Rotary Cut Veneers. 


“Michigan Pole & Tie Co. . . . « » Newberry, Mich. 


Northern Hardwood Lumber, Old Faithful Hemlock. NORTHERN 
WHITE PINE, NORWAY PINE and Piling. Excelient Transit Mill- 
working Facilities. 


*Roddis Plywood Corporation . Marshfield & Park Falls, Wis. 


Roddis Lumber & Veneer Co. of Mich. Ironwood, Mich. 


Roddis Lbr. & Veneer Co., Lid. Sault Ste. Marie, Ontario, Can. 
Complete stock N. Hdwds., Hemlock. W. Pine, Cedar Prod., Maple, 
Birch, Fig. Hdwd. Ven'r'd Doors. Plywd. Modern Dry Kiln facilities. 


*tAhonen LumberCo. . . « « « « « ‘(ronwood, Mich. 


Northern Hardwoods, Hemlock, White Pine, Spruce. Planieg Mill 
—Modern Dry Kilns. “AAA” brand MFMA rdwood FPleoring. 
Hardwood and Softwood Pallets. 


*Kimberly-Clark of Michigan, inc. . . Sauce Neenah, Wis. 


Mills at Marenisco, Mich. 


Northern Hardwoods, White Pine. 
Modern Dry Kilns. Expert Millwork. 


*Member Northern Hemlock & Hardwood Mfrs. Asan. 
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How to be a screen star! 


Waen YOU stock up on aluminum insect wire 
screening you're offering your customers triple 


feature value 


1. Aluminum screening is rust-proof... can't 
stain siding or window sills 


2. It’s fire proot never marred by acciden 
tal burning by matches, cigarettes, or flying 
sparks 

3. It’s maintenance-free never needs paint 

ing or other protective coatings. Keeps 

handsome appearance indefinitely 


With these big selling points, no wonder alu 


minum insect wire screening is growing in sale: 


its 


at a faster rate than any other as a home replace 
ur order now — with your 
' 


ment material. Place y« 
suppler—and share in this profitable business 

While we do not make insect wire cloth, we 
do supply the leading weavers listed below with 
Kaiser Aluminum Wire 


for outstanding quality 


nationally recognized 


Made of strong, durable, cladded aluminum 
Kaiser Aluminum Wire meets or exceeds com 
mercial standard ind federal pecification 


Kaiser Aluminum & Chemical Sales, Inc. Gen 
eral Sales Office, Palmolive Bidg., Chi ago 11 
Illinois; Executive Office, Kaiser Bldg., Oakland 
12, California 


mn Kaiser Aluminum 


setting the pace—in growth, quality and service 








Promote the aluminum wire screening of these leading weavers — 
for big markup, big profits and for greater customer satisfaction! 


f 


Gulf Screen & Wire New York Wire 


Hanover Ww re ( oth D visior 
Continental Copper & Steel 


re n 


Jonald Ropes & Wire Cloth, Ltd Keystone Wire Cloth ( Se a Wire & Mfg. Co 


r 
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roth FIRST hom Ssidlit.. 


Mutt Tint. 


WOOD STAIN 


THE FIRST AND ONLY 
WOOD STAIN SYSTEM 
TO GIVE YOU 


45 


CUSTOM COLORS 
FREE OF EXTRA CHARGE! 





* A Modern Product that Stains — Fills — Seals 


This Colorful Display Showing Actual Wood * The Widest Range of Beautiful Wood Stain 
Samples Available Without Charge! Colors Ever Developed 


Color—Quality—Service...At a Competitive Price 


Here’s All It Takes to Stock and Sell 
Amazing, New MultiTint WOOD STAIN... 


rf ,' ? 7 7 
mai , — 
pom | “Tr | . 1 aie q 
dy ion 


a compact display rack holds the . . regular MultiTint tinting ...asmall stock of MultiTint Wood 
MultiTint Wood Stain tinting units used colors. With these Tinting Units Stain Neutral Base. An entirely 
to produce nine extremely popular wood you can produce 36 additional new product that stains—fills—seals 
stain colors (Platinum, Driftwood, Blonde, colors (45 in all) by simply add- in one operation—does not require 
Butternut, Light Oak, Walnut, Maple, ing the proper size unit to a can wiping. Packaged in gallons, 
Cherry and Fruitwood.) This attractive of neutral Wood Stain base. quarts, pints and one-half pints. No 
unit is furnished without cost. Fits easily (Only one unit to a can—and it costly duplication of stock in dif- 
into your present shelf arrangement costs you nothing!) ferent colors. 





Only Mutrilint. WOOD STAIN 
Offers You All of These Advantages... 


® A3IN 1 PRODUCT _. stains — fills — seals in one 
operation. 


LOWER INVESTMENT __ . smaller inventory . . . you | Mutri Tint 
_ aang 


al 


ean 


buy and stock MultiTint Wood Stain in Neutral Base 
only, yet offer complete color selection. Fast turn- 
over is assured. 


FREE TINTING COLORS __ patented MultiTint Wood 
Stain tinting units are furnished at no extra cost to 
you. 


EASIEST, SUREST COLOR SERVICE. you don't have ete 

to work with messy, inaccurate tubes or toner systems. 6 Guaranteed by “ 
ab are, ae : , j00d Housekeeping 

MultiTint Wood Stain tinting units are free-flowing ¢ 

dry colors that disperse instantly, assuring the greatest 

speed, simplicity and accuracy of color matching. 


Woy a" 
4$ aovenristo 


And Only the Patented MultiTint Paint System 


Can Give You... 


GREATER PROFITS because your inventory is low and turnover is fast. You buy 


white paint only—no duplication of stock in different colors or finishes 


125 COLORS IN 12 FINISHES. You offer your customers 125 fashion-right colors 
plus white in 12 different paint finishes—both exterior and interior Colors and 


finishes that sell quickly and build repeat business 


GUARANTEED COLOR MATCHING. There's no guesswork or confusion with free 
flowing, fast dispersing dry colors. It’s fast, it’s simple, it's accurate—and it's 


exclusively yours! 


PRECISION COLORS AT NO EXTRA COST. Seidlitz furnishes tinting units to you 
free of extra cost. You offer complete color service and can provide your 


customers with unmatched quality and service without charging a premium price 


Write TODAY for Full Details! 


SEIDLITZ PAINT AND VARNISH CO. 
KANSAS CITY, MO. @ HOUSTON, TEXAS 


Baltimore Detroit Los Angeles 


A Warehouse Distributor Near You . . . An Independent Manufacturer Serving Independent Dealers 





STRAIGHT! 
FROM END TO END! 


Not a waver in a carload! Cuts 
installation timel 


EASY TO SNIP! 


Splices easily! Easy to fit! 


UNIFORM COATING! 


The ideal coating! No peeling! 
No chipping! No spalling! It's 
smooth... all over! 


UNIFORM THROAT! 


Smooth! Generous groove! Per- 
fect plaster ground! 


NO UPSHOOTS! 


Ends match! Easy to fit! 
No fussing! 


A419) = 


EXPANDED WINGS! 


A ue me ae 
on precision equipment! 


Don't be caught short when Contractors ask for 
New Bostwick Galvanized Expanded Wing Corner Bead! 


@ Contractor-customers of yours will find 


@ Bostwick is making Corner Bead from 
steel coated on the continuous galvanizing 
lines. Contractors the country over are ac 
claiming it the best ever! It's covered with 
a special zinc alloy giving it a smooth finish 

all over... nose, wings, throat. Won't 
chip, crack, peel or spall. It's as straight as a 


straight edge... not a waver in a carload! 


New Bostwick Galvanized Corner Bead a 
pleasure to work with too. It bends like 
well-formed tubing. No kinks! There are no 
bothersome upshoots that need cutting off. 
Your customers can buy Bostwick Steel Lath 
products with confidence. They know it’s 


good from experience! 


Want Samples? Catalog? Prices? Sold exclusively through dealers 


Wire, Write or Phone us today! We'll send ‘em immediately! 


THE BOSTWICK STEEL LATH CO. 
HEATON AVE. . NILES, OHIO 
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| Would it / f tthe accounts receiv- 
= able, } entory records and other rec- 


ords you need in business? 


Hard to believe... but there’s a 
lumber yard fire every 4/% hours. 
One out of every 14 U.S lumber 
yards has a fire ea h year 
HERE'S A CLUE 
A recent survey showed that only 3 out of 10 


lumber yard safes were actually “safe 


Find out about your safe! Get this new Mosler booklet, 
FREE to lumber and building supply dealers! 


cle 


EYE-OPENER! enty 
ages packed solid with inf 
What evel Lambes all Buil 
s Oe ‘| i to km 
umber : ' 
pould know om why hundred 
shice sates potential in 


if yours is ome 


should get priority 


The Mosler Safe Company, Dept. AL-41 


320 Fifth Avenu, New York 1, N.Y 
I to t é f e. PI 
oe @ fr copy of you w 24-pawe 


I 


if IT'S MOSLER IT’S SAFE 
WA Mi i 6 i Company 
OSiCr »,alte 72.2 
World's Lareest Builders of Safes and Bank Vaults 
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Mortgage Money Easing . . . Federal Reserve Board Asked 
To Study Installment Credit ... . Weigh Standby Controls 


Mortgage money, according to 
FHA, shows signs of easing. Dur 
ing December the average resale 
prices of mortgages insured by 
FHA rose in value; the first time 
since the fall of 54. A good many 
other Federal and industrial an 
alysts have reported the market is 
beginning to loosen, Other reports, 
unofficial at this writing, are that 
housing starts and mortgage appli 
cations in January showed definite 
upturns 

/~ *’ 


4 Department of Labor report 
indicates that the three-bedroom 
house ia by way of sweeping the 
field. Two-thirds or more of the 
houses built in ’55 weighed in with 
three bedrooms each. The trend is 
continuing 

* -M * 

Karly in February, Senator Leh 
man of New York, introduced a bill 
which, in addition to other things, 
would reestablish FNMA as a gov- 
ernment-owned corporation with 
authority to make direct mortgage 
loans having a maturity up to 40 
years. Fanny May of course, does 
not now make direct loans; and in 
1954 the agency was rechartered 
for eventual transfer of ownership 
to private hands 

~*~ * *& 

Albert M. Cole, 
the Housing and 
lyency, 


administrator of 
Home Finance 
trongly opposes the pro 
posal to put Fanny May into the 
direct lending business. He 08 
uch a proposal would end the Ad 
ministration’s program to work out 
mortgage financing through pri- 
vate loans. If this program were 
crapped the first change noted 
would he higher taver to support 
this all-government lending aqe ney 


* + * 


As of now, Fanny May is a sec 
ondary market for mortgage invest 
ment, to assure a flow of mortgage 
money throughout the country. The 
association’s new secondary mar 
ket program is making a promising 
start, Cole says, and he is sure it 
can do the job. The Administration 
is going to ask Congress for a 
change in the requirement. that 
lenders who sell mortgages to the 
agency must invest three percent 
of the cash they receive in the asso 
clation’s common stock 


24 


That requirement is proving 
severe for many legitimate users of 
this secondary market, So Congress 
will be asked to reduce this stock 
purchase requirement to two per- 
cent, This, Cole says, would broaden 
the base of the association's opera- 
tion 

~* * 


The Federal Reserve Board has 
agreed to make a special study of 
consumer installment credit. This 
study was foreshadowed in Presi- 
dent Eisenhower’s economic report 
to Congress in January, in which 
he said: “Although present condi 
tions do not call for the use of any 
authority to regulate the terms of 
installment credit, this is a good 
time for the Congress and the ex- 
ecutive branch to study the prob- 
lem.” 

x * * 


William M. Martin, Jr., chair- 
man of the Federal Reserve Board, 
agreed to make the study in re- 
sponse to a request sent him by Dr. 
Arthur Burns on behalf of the 
President. The Reserve Board is 
not really part of the Administra- 
tion; but, as Dr. Burns pointed out, 
the Reserve Board's earlier experi- 
ence in administering consumer 
credit controls made it a proper 
agency to undertake the study. 


2 2 


Martin told a Congressional com- 
mittee a short time ago he did not 
think consumer credit controls were 
necessary at that time; but if he 
had had the authority to do so 
last summer, he would have in- 
voked the controls. Treasury Secre 
tary Humphrey has said that in his 
opinion standby credit controls were 
not useful in any field 


x~* * 


Consumer credits during 1955 
rose by more than $5 billion, to a 
total of $27.9 billion at the end of 
the year; and this rapid rise has 
worried Administration and Re- 
serve Board economists. Martin 
told Dr. Burns a study of the effects 
of consumer installment credit on 
the economy would be timely 


ne 2 


The President wants the Reserve 
Board to give special attention to 
the part played by these credits in 


the fluctuation in major consumer 
industries and the general economy ; 
and to appraise the arguments for 
and against standby controls, with 
reference to the probable effect of 
the use of this power on the general 
economic stability and the welfare 
of individuals and families, espe- 
cially in the lower income groups 
~ kw 


If the study should indicate the 
desirability of standby controls, 
the Reserve is asked also to consider 
the range of credit transactions to 
be covered, what agency could best 
exercise the authority, and what 
safeguards should be set up to gov- 
ern its operations. The Reserve 
Board’s report will serve as the 
basis for the Executive branch's 
own study of credits, as recommend 
ed to Congress by the President. 

x * * 

The Associated General Contrac- 
tors think construction as a whole 
will likely break records again in 
1956 for the 11th straight year 
They estimate $44.5 billion of new 
buildings against $42.2 billion last 
year; maintenance and repair at 
$15.5 billion, total, $60 billion 
That’s $3 billion larger than ’55. 

x* * * 

In '55 according to the contrac- 
tors, private and public building 
amounted to $28.9 billion, of which 
$23.9 billion was private residential 
and non-residential construction 
While there is some decline pre- 
dicted in residential building this 
year, other private and public build- 
ing is expected to increase the over- 
all total in this classification by 
about $1 billion. 

x * * 

Officials, who control the volume 
of currency in the channels of busi 
ness, see little likelihood of an early 
return of inflationary pressures. So 
far this hasn’t meant any formal 
shift toward easier money, in the 
sense of more money sluiced into 
the banking system. But the policy 
of watchful waiting by the money 
masters has amounted to some re 
laxation. To work, a policy aimed 
at squeezing inflationary symptoms 
down must grow steadily tougher, 
but there has been no toughening 
for many weeks. For practical pur- 
poses that means relaxation. 


R. Y. Kerr 
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YALE 


SPECIAL FOR 
HARDWARE 


WEEK 


DEALER RETAIL 
COST PRICE 





*14.67 *22.80 








15.92 23.88 





1.93 11.90 





‘| FREE 6.00 














38.52 64.58 
YOUR PROFIT..?26.06 


Every item of this high-profit deal bears the 


famous name Yale ... is bound to sell fast. So 


get your orders in now! 


®VALE -~ R80 VU 6. PAT OFF 
2RODUCTS MERCHANDISER Circle No. 13 on Coupon, page 152 
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Value! 2 Separate 
PIUE 13 Versatile 








SKIL 15-PIECE 


JACK-OF-ALL-KITS 
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SK/L Power Tools 


Accessories In One Package! 





Yes! Here’s value that speaks for itself. That your customers will reach 
for! A separate SKIL power saw and a separate SKIL drill with 13 
useful accessories. 


A Genuine 4%” SKIL Saw with 3 times the 

power of any drill and saw attachment kit. 

Famous SKIL Saw quality with features 

like convenient bevel and depth adjustment 
.. telescopic safety guard. 


A real quality SKIL Drill, ready to use without 
an attachment change. Or sand, polish or buff 

. with accessories included. Powerpacked 
motor! Keyless chuck! And just look at these 
13 useful accessories for a hundred household jobs, 





ce os micah iad : ameumpusss 4 | 


Yon to this Tool Bargain of the Year! 


Call your wholesaler today 
for the SKIL Model 524 
JACK-OF-ALL-KITS 
Limited time only! BUILDERS TOOLS 


erly SKILSAW, Ir 
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Millions read about WELDWOOD® GLUES, FIRZITE® 
and SATINLAC® in Saturday Evening Post... 
Better Homes and Gardens... «and 20 other top 


Better Hones magazines! Inquiries pour in daily, asking us 


“Who is my nearest dealer for Weldwood Glues (or 


Firzite or Satinlac)?” Here’s how you can benefit: 


Among the thousands of inquiries we receive are many 
from your own neighborhood. We actually send all such 
prospects to your store if you're registered with us as a 
carrying dealer. This service is FREE! To get it just file 
your name with us as a Weldwood dealer. Simply tell us on 
a post card which Weldwood items (described below) you 


romsey carry, and mail to Department AL 3-6 


If you're not stocking these fast-selling Weldwood Wizards... order now! 


_— | New! 2 New! 


Weldwood Presto-Set* Glue! Weldwood Contact Cement! 
First white glue worthy Bonds without nails 
of the Weldwood name clamps or presses, instant 
Ready-to-use sets fast ly on contact! For applying 
bonds like magi andl < plywood paneling without 
nails. For applying lamin 

“Trade Mork ates like Micarta 


q ; 
Weldwood Plastic Resin Glue. ‘ / Firzite.. White, for woodsy @ Satiniac ... Brings out and 
America’s fastest selling P ' blond or pickled finishes preserves the natural 
wood glue, Highly water Es : Excellent as an under _ 4 beauty of any wood, Ready 
resistant, Makes joints coater, Clear—to tame wild ; for second coat in 3 or 4 
stronger than wood i grain on fir plywood. Helps “4 hours 


. prevemt face checking 
ha 3 
<—” 


UNITED STATES PLYWOOD CORPORATION + 55 WEST 44th ST., NEW YORK 
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AA ENGEL DOORS 


TRADE-MARKED! 











OW you can know . . . for sure— when you 
order Mengel Doors, you'll get Mengel Doors. 
The ‘Mengel-Man’ trade-mark is your assurance. 


This famous symbol, in a distinctive, harmoniz- 
ing wood dowel, is now built permanently into the 
stile of every Mengel Flush Door. Nationally ad- 
vertised and recognized in Mengel Permanized 
Furniture, the ‘Mengel-Man’ trade-mark assures 








unquestioned workmanship and finest materials in 
Mengel Flush Doors. Assurance backed by Mengel, 
the world’s largest maker of fine hardwood 
products. The ‘Mengel-Man’ trade-mark tells you 
now you're getting the quality you expect 
when you specify Mengel Flush Doors! 

Look for this symbol, It leaves no room for 


doubt . . . or disappointment. Door Department, 


The Mengel Company, Louisville 1, Ky. 


Mengel Doors equal or exceed the requirements of 
Bureayv of Standards specifications C$200-55 
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9,655,473 more CELOTEX 
Zz WORKING FOR 





It con be yours...a moderate-cost home 
rich in modern beauty and livability! 











“building products salesmen” 
YOU IN 1956! 


Power of (WILL added tp 


™AMERICAN 


HOME 


...-to make this nationally-advertised name 
in building materials more famous than ever! 


For 35 years, Celotex advertising has continu- millions of separate Celotex advertisement: 
ously and successfully sold the idea of home beautiful, colorful pages in Lire, Tue SarurDAY 
building and improvement to the nation. Now EVENING Post, Better Homes AND GARDENS 
Celotex tremendously increases the impact of and AMERICAN Home are working hard for 
its national advertising by adding the selling you. They are telling the country’s present and 
force of Lire to the power of the three top- future home owners a potent selling story on 
circulation family and shelter magazines. remodeling and home building, directing cu 


Right now and throughout 1956, these many tomers to you for materials and information! 





Tie in by featuring Celotex Insulating Sheathing and other Insula- 

tion Board Products, Hardboards, Triple-Sealed Asphalt Shingles, 
HOME % Rock Wool Products, and Celo-Rok” Gypsum Products. 

IMPROVEMENT 

Sales come easier when you 

The Celotex Corporation is proud feature genuine 


to be a sponsor of the nationwide 
movement, “Operation Home 
Improvement,” with the slogan: 
‘56 is the year to fix!’ This will 


stimulate new interest in old homes 
AEG.US PAT. OFF 
. and will help to push remod 


ities materials sales to an all-time B U | L D ] N G p R oO D U * T 


high this year! 


THE CELOTEX ¢ RPORA N 20 5 LASALLE STREET CHICAGO J, ttt 
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wood 
windows 





...- your 
bankbook’'s 
best 
friends 


Demand ... sales... profits and a bigger bank balance, 

that’s the success story of a good business, Let the success story 

of MALTA windows add new meaning to volume, profits and new, 

higher figures to your year-end bank balance. 

Sell MALT-A-GLIDES, the horizontal sliding wood window with 
removable sash... sell new MALT-A-VENTS and give builder-customers 
the unlimited opportunity to install home-selling charm in every house they 
build... sell MALT-A-MATIC and MALT-A-MASTER windows 

with assured satisfaction in quality and construction. You'll 

see the fast-moving sales story printed right on 

the pages of your bank book. 


Write for literature today and the name of your nearest MALTA jobber. 


ae a A Te SE CE RN 
—_—,. d 
~~ 
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ee 


Pi 
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Your builder customers appre- 

slate MALTA jamb tiners.. . 

on Malt-a-Matic, Malt-a- Everyene appreciates the 
Master, Malt-a-Glide win- MALTA removable sash . 
dows easy to remove Builder and buyer alike 
jamb liners insure quick love the ease and conven- 
installation in walls of lence of these “take-out” 


* varying thicknesses from windows. You clean or 
MALT-A-MASTERS 5'4" to 4%” paint the outside, inside 
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sett » DISsTON' $5.75 


petoil te 


SEE YOUR JOBBER NOW for these 
DISSTON BLUE RIBBON GARDEN TOOLS 


MAKE DISSTON ADS YOUR ADS a 
Y ~©@ 


BY DISPLAYING THESE NATIONALLY ADVERTISED GARDEN TOOLS 


This year, be sharp. Sell the line that's pre-sold for you... the 
complete, high-profit Disston line. Disston ads like these are 
putting the Disston Blue Ribbon idea into the heads of 13 
million readers of Better Homes & Gardens . . . home owners 
who will be asking you all Spring, Summer and Fall for Disston... 


@ electric hedge trimmers @ hand pruners @ hedge shears 
® electric lawn trimmers ® tree pruners ® lopping shears a 
®@ lawn rakes ® pruning saws ®@ grass shears 

we, 


7QN 


vary slightly in some localitie 


® grass hooks Retail prices 


Henry DISSTON DIVISION «© H.K. Porter Company, Inc., 325 Tacony, Philadelphia 35, Pa. pit y 
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Recommend Marlite 


_ for beautiful remodeled interiors upstairs or down | 


a? 
Ci bape sR MRO Geta A foe sy aig i os. 
aM ios Min iB AN Let RSA) ei Vey st Vee ah Baa of) Lee oe 

All through the home from basement to attic, Marlite 

plastic-finished paneling is the ideal dry sheet material to 

make old walls and ceilings better than new. And right now, during 

Operation Home Improvement Year, hundreds of your 

customers will be remodeling one or several rooms in their homes. 

Here is your opportunity for real Marlite sales volume. 

With a choice of Planks, Blocks, and large Panels and a wide 

range of beautiful colors and patterns, Marlite is suitable for 

any room in the home. Recommend Marlite, the profitable 

paneling for every interior! 


on 
MARSH WALL PRODUCTS, INC., Dept. 341, Dover Ohio ,; a1 


Ma rl ite plastic finished wall paneling 


f ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 
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The Most Profitable 


REYNOLDS DO-IT-YOURSELF RACK 


rien 








CHECK YOURS TODAY! 


This page gives you a complete list of items you should have 
in your Reynolds Do-It-Yourself* Aluminum Rack. Use this as 
a check list to keep your rack fully stocked and most profit- 
able. And keep up your tie-in displays of Reynolds Do-It- 
Yourself Aluminum, tools and other do-it-yourself materials 
— get bigger related items sales. 


SHEET PATTERNS 


Plain, leather grain embossed, wood 

grain embossed, square embossed, 

cloverleaf perforated, round hole per- 

forated, lincane perforated, Union Jack 

perforated. All in 36” x 36” sheets. TUBING, END PLUGS 
Leather grain available in 18’ x 36” size. AND FITTINGS 


%", 1” and 114" tubing in 6 and 8 foot 


SCREEN AND STORM SASH ' lengths 
MATERIALS End plugs to fit all tubing 


Screen frame sections with plastic or 
aluminum splines. 6, 8, and 12 feet. Cor- 
ner clips and locks. Plastic spline on 
spools. Splicers. Hardware kits. Extruded 
storm sash frame members 5, 6, 8 feet. 

Rolled form frame members 6 and 8 feet. FASTENERS 
Braces. 


90° elbows, T-butt connectors, wall and 
floor flanges to fit all tubing. 


4 sizes of round head machine screws 
and nuts 


3 sizes of pan head sheet metal screws. 


ALUMINUM BAR 
Ye" x %" in 6 and 8 foot lengths 
“x1” in 6 and 8 foot lengths 


3 sizes of flat head wood screws 


3 sizes of brazier head rivets 


TRIM STRIP 


ALUMINUM ANGLE 
1” x1" x Ky" in 6 and 8 foot lengths 
1" x %"' x Ve" in 6 and 8 foot lengths 


FRE CUSTOMER 
LITERATURE 
Instruction sheets on Screens, Storm Sash, 


ALUMINUM ROD Fittings — How to Booklets 
%" diameter in 6 and 8 foot lengths 


RESTOCK NOW! Call Your Hardware Distributor ( 
REYNOLDS DO-IT-YOURSELF ALUMINUM = 


*T. M. Reynolds Metals Company Reynolds Metals Company, Lovisville 1, Kentucky Available in Canada 
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Window beauty boosts 
your sales and profits 





Residence in Barrington, Ill., Ralph Stoetzel, A1A, architect. 


See how WINDOWALLS like this exciting installation of Andersen 


Flexiviews and Flexivents@ can boost your window sales and profits. 





Builders like their low cost, their wood construction, their easy 
installation. Homeowners love their beauty. That’s a combination 
that spells repeat sales for you. Like all Andersen WINDOWALLS they 
serve both as windows and as walls to unpleasant weather. 

For complete information see your WINDOWALL distributor or 
write us direct. There’s a nearby stock of Andersen WINDOWALLS 


everywhere, including all Pacific Coast states 


ANDERSEN CORPORATION + BAYPORT, MINN. 





/ ndersen \\ h) 








on the move 
all year round 


because. .. 


Trinity White is a true portland . . . it’s 
whitest in the bag... whitest in the mix 
. whitest in the completed job. Strongly 
advertised to all elements of the building 
industry for architectural concrete units; 
stucco; terrazzo; cement paint. A favorite 
with the do-it-yourself for home and gar- 
den jobs. For further information dealers 
are invited to write Trinity White Cement, 


11] W. Monroe Street, Chicago. 


THOMITY wrens 
[ heme mey 
be 
¥ 
’ 
} 


A TRUE PORTLAND CEMENT 


@ product of GENERAL PORTLAND CEMENT CO. 
Send for your copy of this new 


i 
i 
! 
I popular booklet for consumers. 


CHICAGO . DALLAS . CHATTANOOGA . TAMPA «¢ LOS ANGELES 
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is the board for 
continuous profit 
in the lumber business 





S wore 


LIFT THIS PAGE 











PROVEN PRODUCTS—‘ 


For General Utility Uses — 


*/\6° and 4” Upson are the finest PROM UC Ti 


wallboards you can sell. 





Upson line offers good potential, profit soffit 
consistent year in year out. 

. porc: 

[ | For your | 

t= | soffits, cary 

saws better At ° — = 

LY | e sé 

%" and %” Upson fiber a iy) 3 quality — | 

wall board saws clean, a ceiling mat 

edges are neat and usable. Wr, \ Send coupe 


A workable, durable board 
for do-it-yourself cus- 
tomers. Upson 14.” and 4” 
used in quantity by dis- 
play builders, too. 





sands better 


You can sand ," and 4” 
Upson edges to a smooth, 
glass-like finish. Assures 
beautiful finished job. Up- 
son wall boards are made 
from wood fiber plies lam- 
inated together under heat 
and pressure. 





paints better 


“%" and 4” Upson paints 
economically, easily. 
There’s no soaking in. 
Each board has a smooth 
surface on one side— 
pebbled surface on the 
other. Paint a sample to 
display in your store. 





sheathing 


Super-strong Upson All Weatl 
Sheathing eliminates corner bi 
waterproofed. Exclusive sales 
Available in giant sizes up to 
as well as 4’ x 8’. Exceeds FH 
VA minimum construction re 





cuts better 


Here's proof of the inside 
quality of *%." and 4” Up- 
son. They cut clean and 
smooth, much like wood. 
Try this test. Upson fiber 
wall board is superior on 
all counts, the best you 
can sell, 





WALL AND 
CEILING PRODUCTS, “ss 
SIDING, SHEATHING = 


94% wood fibers laminated for g 





—CONSISTENT PROFITS 
‘TION AT ALL TIME PEAK 


soffits, carport, 
porch ceilings 


primed siding 


Now in wide use. Advantages to . be 
builders: primed by Upson; cut to [ 


uniform 12” by 12’. Minimum waste 









. : — fi , } 
For your builders! Upson supplies No splits. No short lengths a | 
soffits, carport and porch ceilings Unusual profit margin. Easy to apply my 
already primed, pre-cut to sizes your and finish. Finished job straight- | ™ 
builder uses. Vented, too. Highest edged, beautiful. — ap | 
quality —lowest priced soffit and a, = | 
: =e a » } 
‘eiling material on the market. 
Send coupon for quotation. 4 | Vv 
2 


‘ 
¥ 
Full wall size *.” Upson } 
Strong-Bilt, a beautiful i 
modern wall and ceiling ; 
. All Weather 
s corner bracing, 
isive sales point 
izes up to 8’ x 20’, ‘ 
xceeds FHA and Sy 


ruction requirements. 


material. No joints from 
corner to corner 
Free / 
mail coupon l 

' 1 


Good 
profit item 
details, 


a FREE DETAILS ... MA/L COUPON! 





THE UPSON COMPANY ¢ 
Please send free details on 
C) 6. and 4” Upson Fiber Wall Board { } Interior Walls 
(_] Soffits, Carport, Porch Ceilings (] Primed Siding (J 


843 Upson Point, Lockport, New York 


Sheathing 





Nome 


Nome of Firm 





Address City Stote 


Jobber's Nome Jobber's Address 


ted for great strength 











Guest Editorial 


Why New Lumber Grades? 





By H. V. Simpson 
Executive Vice President 
West Coast Lumbermen’s Association 


A manufacturer of a building material 
that competes with lumber recently ran a 
eries of national magazine ads in which 
lumber was portrayed as a material of the 
horse and buggy era. The advertiser must 
have assumed that the public would read 
ily accept that suggestion, or he would not 
have used it 


Yet all lumbermen know that lumber i 
as old as civilization and still as new as 
tomorrow. America’s most modern homes 
and schools and churches and commercial! 
buildings are built of lumber 


In one respect the lumber industry ha 
lagged behind other American industrie 
It is the only major industry that con 
demns its product by the designation given 
it: No. 2, No. 3, No. 4——second grade, third 
yrade, fourth grade 


No. 2 Whiskey 


In other American industries there are 
no No. 2 shoes, No. 3 beef, No. 4 suits, No 
> automobiles, No. 3 flour, No. 2 whiskey 
Only in the lumber industry do we have 
No. 2 dimension, No. 4 boards, No. 3 tim 
bers, No. 2 joists 


For more than 30 years the lumber in 
dustry has from time to time made an 
effort to grade stamp its product. Most 
other materials are in some manner iden 
tified as to manufacturer and end use. The 
lumber industry’s efforts have failed ex 
cept in No. 1 and higher grades. 


The manufacturers have generally felt 
that distributors would not accept some 
grades of lumber stamped; the distribu 
tors have generally felt that the manufac 
turers would not stamp some grades. Each 
blamed the other. Actually the fault did 
not lie with either; it rested with the con 
umer of lumber, the American public, 
which would not readily accept a product 
designated as second grade, third grade 
or fourth grade 


Confusion Everywhere 

Grade designations, fairly satisfactory 
to manufacturers and distributors of lum 
ber, were meaningless or misleading to 
the public. For example, No. 1 suggests 
the highest quality, but in fir lumber it 
not—it is sixth grade 

Three years ago the west coast lumbe) 
manufacturers recognized that universal 
grade stamping would never be possible 


under the system in use for so many years. 
A new grading rule was proposed which 
would include, among other things, names 
for the grades that had been numbered. 


More than 150 meetings were held 
among groups of west coast manufactur 
ers and over 50 with groups of buyers and 
specifiers of lumber. All questions on the 
subject were promptly answered. Many 
changes were made in the details of the 
rules in the three years of discussion, but 
the principle of naming grades was never 
abandoned 


Grade Highlights 


In January, 1956, the first formal an 
nouncement of the new rules was made, 
through 57 magazines, through retail deal 
er conventions, and by direct mail to a 
list of more than 30,000 retail dealers, 
wholesalers and commission men. No. 1 
became “Construction,” No. 2 became 
“Standard,” No. 3 became “Utility,” and 
No. 4 became “Economy.” 


The rule contains the major changes 
which for both the manufacturers and 
distributors involve some inconvenience 
and some cost. Reaction to the announce 
ment was awaited with considerable inter 
est, and some anxiety 


Dealers Applaud 


From the first the reaction was favor 
able—letter mail ran more than 10 to 1 in 
upport of the new rule. A great many 
people wrote for literature to distribute 
in their localities. Dealer reaction at the 
conventions was impressively favorable 
Few criticisms of any kind were received 
from any source 


The west coast manufacturers have 
presented a new grading rule, No. 15, 
which it believes to be a forward step in 
the good merchandising of lumber. It be 
lieves it will make more grade stamping 
possible, make for better end use of the 
product, and for better utilization of a 
natural resource. 

The west coast industry has in recent 
years steadily enlarged its promotion pro 
gram, and hopes to continue expansion 
The new rule, with the naming of previ 
ously numbered grades, is an important 
forward step in this program. It is an 
other step away from the “horse and 
buggy” era 
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SALES BUILDER : REYNOLDS 
Rings Up Sales 


MECHANIX _ REYNOLDS 
ILLUSTRATED ALUMINUM 


is advertised regularly in 


MECHANIX 
ILLUSTRATED 


Because Reynolds ‘do-it-yourself products are 
especially suited for men who do their own 
home repairs and modernization,..and there's 
no audience more active or interested in this 
field than the 1,300,000 men who read MI 
every month. 


90% of these MI craftsmen do their own home 
repairs — over 80% own workshops or benches. 
By reaching. these active do-it-yourself” read- 
ers, Reynolds attracts more and more pros- 
pects for its versatile, easy to use metals — and 
creates more and more sales for dealers han- 
dling—and featuring —this fine-quality line. 


MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 
67 West 44th Street - New York 36, N. Y. | oo ae 
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65.FOOT-LONG JIG TABLE and eight 
man crew can fabricate 10 houses per 
day. Note ready-racks for precut panel 


member right. Small fork takes pan How 4 Pennsylvania dealer 


ele to storage 


Sells 2,000 Do-It-Y ourself 


[L.UMBERMAN AN 






































Why people buy Main Line’s shell 
houses and how they are fabricated in 
packages at a good profit margin is 


described in this first article. 


This is the first in a serie of two article on the 
Maine Line Lumber & Millwork Company's package 
house program. This dealer is in a town of 5,300, which 
is a suburb of Ph ladelphia The second article, April 
16, will tell how the company promotes the house 


Part |. 


The witch from conventional operations to pack 
age selling of homes to do-it-yourself customers 
blazed this trail of success for the Main Line Lumber 
& Millwork Co., Wayne, Penna 


1952 10 package house sales 
1953 260 2: a4 1 
1954 700 

1955 1,000 


Ralph Madway, executive vice president of the 
lumberyard which grossed $4 million last year, pointe 
to the following advantages of elling package 
home 


1. Easy to sell. The big advantage is growing cus 
tomer acceptance. A customer can erect one of our 
qualit homes himself and save up to $2,000. We 
know our customers like the product and the price; 
almost half of our sales result because satisfied cus 
tomers tell friends the good news 

2. Higher profits. Our profits on package house 
ales to consumers are at least 10% higher than with 
conventional house sales through builders 

3. There is no better way for a dealer to sell every 
building product he handles than to wrap them all 
up in one package at one profitable price. A fair 
mark-up on each product is assured 


1. Coordinated program. Al! along the line-—buy 
ing, fabricating, selling and deliveries—the business 
falls into a planned, seasonal pattern. The pattern 
enable savings from mass buying and from effi 
ciencies that result from repetitive tec hniques 


5. More packages. With the house package as the 
base, there is a good chance to increase each sale 
We already offer the kitchen-laundry appliance pack 
age, the bathroom fixture package, the plumbing, 
heating, electrical and other add-on packages. We 
can logically add to these the lawn and garden pack 
age, the air-conditioning package, the power and 
hand tool maintenance package and others 


Erect-it-yourself. Main Line’s architect-designed 
homes are modern, distinctive and do not have the 
tract” or “prefab” look. The firm uses only quality 


If B House Packages gegen gon 00 


company ranging from a 
square-foot cabin to a 1,300 square-foot ix-room 
house. Two split-level houses and one ranch-type 
design have ist been added to the line rhe largest 
of the split-level models has four bedrooms, 2 bath 


e 
and a 48-foot frontage. This model features a large 


playroom next to the garage on the firat level: on the 
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GABLE ENDS, fabricated on same jig table, are made in 
halves for ease of erection by do-it-yourself buyers. Sheath 
ing goes on panels in the jig 


xy 


WINDOWS are assembled and glazed at Ches 
ter plant, Window stock is made at the Wayne 
mill, or comes preassembled 


COMPLETE PACKAGE HOUSE is seen on this 
flat bed. House goes on in three lifts; big one 
in front, two smaller ones in back 





2,000 HOUSE PACKAGES 


(begins on page 44) 





second level is an L-shaped living-dining area. A pri- 
vate bedroom wing is on another level. 

This tri-level sells for $4,295; other models range 
from $1,695 to $3,395. 

Average erection time for the pre-cut house is 50 
man days, not including the foundation work. The 
builder must furnish his own lot and foundation. He 
generally spends from two to six months completing 
the house. Basements are available and about 25% 
of the buyers want one. 

The purchaser receives a complete set of instruc- 
tions. These include step-by-step, three-dimensional] 
drawings and detailed nailing and painting sched- 
ules. Even paint and brushes are included. Letters 
from many purchasers show that many of them had 
no previous experience in building a house, yet ran 
into no serious snags. 

In the event customers run into difficulty, they can 
call the firm collect for the answers to their ques 
tions. Three expediters are available to visit the job 
to assist customers if necessary. 


Seasonal pattern. Main Line has two centers of 
operation: headquarters in Wayne, where showroom, 
offices, house display area and the millwork plant is 
located. The fabricating plant is on the Delaware 
River in Chester. 

“The sales season on our ready-to-build homes 
parallels the normal building season,” says sales 
manager Herb Gross. “Most sales are made from 
March to September with the heavy season coming 
in the spring and early summer. With this pattern, 
we can pre-plan both purchases and fabrication.” 

About 95% of the materials are bought in carload 
lots. During the peak buying period in mid-winter, 
the firm receives 100-125 cars per month. About 12 
shiploads of Douglas fir and hemlock come direct 
from the west coast to the fabricating-plant docks 
each year. 


Pre-cutting operations. Four fork lift trucks and 
two straddle carriers move materials between un- 
loading, storage, fabrication and loading points at 
the Chester plant. Dimension for roof rafters, floor 
joists and wall members are pre-cut in four outside 
saw houses, which are equipped with radial saws. 
Materials slide in and out of the houses on roller 
conveyors, which are blocked for cuts of various 
lengths and angles. 

As soon as rafters and floor joists are cut to length, 
they are stored near the order-assembly area to await 
packaging. Pre-cut panel members are taken by a 
4,000-pound fork truck to ready-racks adjacent to 
the jig table inside the fabrication plant. 


Jig fabrication. Gross savs the facilities at the 
Chester plant could produce up to 30 houses per day. 
Heart of the production plant is the jie table. The 
table is 65’ long, 9’ wide and 18” above the floor. Jim 
Flannery, mill foreman, says angle-iron templates on 
the table allow fabrication of all types of wall panels 
plus the gable ends. Eight men manning the table 
can turn out two gable-end halves and 12 wall panels 
at the same time. 

Main Line’s system of wall panels is similar to the 
Lu-Re-Co system in that the basic panel is 4’x®’. 
Whereas the Lu-Re-Co system standardizes on 4x8 
panels for all exterior walls and interior partitions, 
the jig at Main Line allows fabrication of panels that 
range from 1x8 to 12x8. The Lu-Re-Co svstem utilizes 
panels for interior walls and floors; Main Line’s sys 
tem calls for use of yard fabricated roof trusses; 


(continued on page 124) 
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HERE’S THE 
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These great Sunday newspapers will 
carry BIRD full page, full color ads in 
their magozine sections for five 
straight months. Pick the one that 
covers your territory. 


Atlanta Journal-Constitution 
Baltimore Sun 

Birmingham News 

Boston Herald 

Charlotte Observer 

Chicago Daily News (Saturday) 
Chicago Tribune 

Cincinnati Enquirer 

Cleveland Plain Dealer 

Dallas News 

Des Moines Register 

Detroit News 

Houston Post 

Indianapolis Star 

Jacksonville Florida Times-Union 
Memphis Commercial Appeal 
Miami News 

Milwaukee Journal 
Minneapolis Tribune 

New Orleans Times-Picayune & States 
New York Herald Tribune 
Norfolk Virginian Pilot 
Philadelphia Bulletin 
Pittsburgh Press 

Providence Journal 

Richmond Times-Dispatch 
Rochester Democrat & Chronicle 
St. Louis Globe Democrat 

San Antonio Express 
Washington Star 

Wichita Eagle 


The same powerful BIRD ads will run 
at the same time in black and white in 
these Sunday papers. 


Albany Times-Union 
Bangor News 
Burlington Free Press 
Columbia Record-State 
Hartford Courant 
Manchester News 
Nashviile Tennessean 
Oklahoman Times 
Portland Telegram 
Shreveport Times 
Springfield Republican 
Syracuse Post-Standard 
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FULL PAGES IN FULL COLOR IN YOUR 
SUNDAY PAPER WILL BRING CUSTOMERS 
TO YOUR DOOR BECAUSE YOU- 
MR. RETAILER — CAN BE IN EVERY AD 


Powerful Bird ads are designed to catch homeowners and potential home- 
owners at the one time when their buying interest is at its peak ... when they're 
reading the Sunday paper. Bird reaches over 10,000,000 families with every 
ad every month for five months during the peak of your selling season 


These families are your neighbors and your customers, because these ads are 
in your own Sunday paper. . . and you can be in every one of these ads. It's 
the greatest local, full page, down-to-earth advertising ever offered you by a 
roofing manufacturer. It can build you up in your community and move goods 
for you. 


REVOLUTIONARY NEW 
SELLING AIDS HELP YOU 
CASH IN ON THIS 
POWERFUL ADVERTISING. 


COLOR Key Wall Charts show 
each type of Bird color roofing along 
with authoritative color-harmoniz- 
ing suggestions for side wall and 
trim . . . SO you can really ride the 
wave of color consciousness that is 
sweeping the nation. . . color in au- 
tomobiles, in home interiors, and 
now on home exteriors, too. 


COLOR Key Sample Display — <is- 
plays actual samples of Bird Archi- 
tect and Master-Bilt shingles more 
effectively than ever before. 


PLUS! full-color bill stuffers and 
mailers, newspaper mats, radio 
scripts, TV spots. 


Just write Bird & Son, inc., Box 
AL-3, East Walpole, Mass., and a 
Bird representative will call to show 
you how to qualify, so that 


You Can Be In Every Bird Full-Page Ad 
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NEW 1956 CHEVROLET 
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WIIDDLEWEIGHT CHAMPS! 


Just arrived...New champs of the lightweight and middle- 
weight haulers! New Chevrolet trucks bring you higher 
capacities, new hour- and do/lar-saving power and per- 
formance—plus new and exclusive Task-Force features! 


A Modern V8 for Every 
Model! Short-stroke, engine- 
saving power in the most 
modern of all V8’s. Standard 
on some models, optional at 
extra cost on others. 


New, More Powerful Sixes! 
New gas-saving 6’s with 8.0 
to 1 compression standard on 
all lightweight and most mid- 


dleweight Chevrolet trucks. 


Wider Range of Drives! Hy- 
dra-Matic now available in 
even more models! Revolution 
ary new Powermatic and 5 
speed manual shift in new 
5000 and 6000 series trucks! 
All extra cost. 


Tubeless Tires Standard on 
All Models! Other modern 


features include High-Level 
ventilation and concealed 
Safety Steps. 


New, higher capacities! 
Many new middleweight 
champs are rated clear up to 
19,500 Ibs. G.V.W.! See them 
at your Chevrolet dealer's 

Chevrolet Division of General 
Motors, Detroit 2, Michigan. 








TASK:-FORCE TRUCKS 
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PERSONAL TOUCH to radio promotion is added by the voice of secretary-treas 
urer R. D. Birge, Jr., to carry the firm's sales message to Nebraska listeners 


Dealer's Radio Program 





Provides Tips 
for Home Handymen 


PROFIT- 


MAKING 
SIZES! 


“Alumaloy” Turnbuckle body 
gal- 
vanized rod will do the job. 
provided with 
Packed ten per 


Now in its third year, 
this Nebraska dealer’s home 
handyman radio show has 
proved an effective promo- 





won't rust or corrode, 
tion medium and goodwill 


builder. 


Two screws 
each brace 
one hundred per ship 


Order now for 


box; 
ping carton 

“Chips and Bits,” a Sunday aft 
ernoon radio program aimed at 
the home handyman has proved an 
effective promotion medium for a 
Nebraska dealer. 

Field-Birge Co., Inc., of North 
Platte several years ago decided 
to try a program to tell listeners 
how to handle small repair jobs 
around the house. With the help 
of the station manager of KODY, 
secretary-treasurer R. D. Birge, 
Jr., selected a weekly syndicated 
radio script aimed at the fix-it 
market. 

The script is edited and rewrit 
ten into a 15-minute program of 
interest to the local audience. 
Birge personally records the pro- 
gram for later presentation. 

Now in its third year, “Chips 
and Bits” has received listeners’ 
praise through mail response and 
personal comments from custom- 
at the yard 

The general format of the pro- 
gram covers such subjects as the 
proper use of hand and power 
tools, installation of floor and 


spring business 


THD. DIA. 5/32” 
THD. DIA, 5/32” 
THD. DIA. 7/32" 


21” REGULAR 
42” REGULAR 
42” HEAVY DUTY 


Stock oF 


Your 
Check ‘Row 


Yeor 


7 EYESOL $68 
BOLTS 
eee BGHT 


or 


TURNBUCKLES, INC, 


Y, INDIAN 


ine LINE 


ers 
MICHIGAN CIT 
' 


sRAND BEACH M H AN | 


ONE GOOD TURN (BUCKLE) DESERVES ANOTHER 
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ceiling tile, attic remodeling and 
hints for the handyman. 

A popular part of the program 
is the portion set aside to answer 
listeners’ questions. “Another 
regular feature of the program,” 
Birge adds, “is a preview of prod 
ucts and much of this information 
comes from American Lumber 
man,” 

Birge also tape records a weekly 
schedule of spot radio announce 
ments which lend themselves read 
ily to promoting building mate- 
rials. 

“On some of our one-minute spot 
announcements we confine our 
promotion toa specific item,” Birge 
says, “and we've proved to our 
satisfaction that radio can be an 
effective advertising medium. We 
don’t always quote unit prices 
Most of the time we use the spot 
announcements to promote pack- 
ages and stress low monthly terms. 

“We have no definite check on 
the exact amount of business radio 
has developed for us, but I know 
definitely of a reroofing job and a 
major kitchen remodeling project 
that can be traced directly to our 
radio promotion. 

“At 
budget 
adds. 


advertising 

is 2% of sales,” Birge 
“Last year it was about 
1.9%. Of the total budget about 
30% is set aside for radio with 
this amount equally split between 
‘Chips and Bits’ and the spot an 
nouncements.” 
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New Pilack& Decker. 6's SAW 


... heavy-duty power...priced low! 


With this Saw you have the most complete builder's 
saw line...minimum stock meets every job requirement! 


Big news for profit-minded dealers! This brand- 
new, heavy-duty 6%” saw, with the already NEW FEATURES... 
world-famous B&D 6", 7”, 8”, and 9” models, NEW SELLING 
> POINTS... NEW PROF] 
TS! 


saw line—fills 
Selling this 8aW is easy be 
Ps CCHALUBRE 


every professional need with minimum stock th , 
. “ Ma You are ¢ 
in answer to field requests--power How? N. a ring more for your customers’ m 
‘NO OtNer saw this we oney 
; 8 size it thi 
. Offers as many professional fi ean: } 


gives you a complete builders’ 
you can prove 


Power-built 
built to satisfy your most demanding customer : low price 
power-built to sell! Check its ruggedness, versa- 
tility, power . . . check all its big selling features Extra capacity! Cuts 
against the new low price .. . compare it with . a Bernd rs 90°; 1% 
anything in the field! Then stock and sell this in 2 x 10 and per 
sensational new B&D 64%” Heavy-Duty Saw! See lumber . Extra adjustment f, 
your B&D distributor, or write: THE Biack & 2 Extra power! Custom ° phe oh Laren wing mein 
© Gepth and bevel 


DecKER Mra » built motor for heavy 


trigger switch with 
guard; open-end handle 
grounding wire in cable! 


ad just 
} mente sin ple poaui 


Co., Dept. H-303, Towson 4, Md a 
duty sawing—runs cool 


without at alling 


tive, fast 





5 Extra 
Look in the Yellow Pages under “Tools-Electric” Extra safety! Tel acop 5 ‘ fr nvenier Cl 
. ing guard « View operation sawdust 


lar er A sor 
irg lift blown tway from I 
oO a 


Rech: Dockers wai ae 
or and work! 


PORTABLE ELECTRIC TOOLS 
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1. Consoweld patterns are color-tuned by 
Color Research Institute. Consoweld’s exclu- 
sive color guide book makes a color expert 
of anyone, helps fit Consoweld into any color 


scheme by a simple, scientific method. 


2. National advertising inleading magazines 
reaching home owners, architects, builders, 
building managers helps create a market for 
you. Complete materials for your local news 
paper, radio, and TV advertising 


3. Consoweld’s exclusive 12-foot panels 
the largest in the industry. Make possible 
unbroken 12-foot counter tops; cut economi 
cally into many smaller standard sizes. These 
sizes go up to 5! by 144 inches, 


LOOK how GONSOWELD 


The fastest-growing plastic laminate on the market 


Consoweld offers you a big profit- 
making sales package for 1956. 
Consoweld, the outstanding high- 
pressure plastic laminate, offers 
you features you don’t get in 
other laminates — plus help in 
getting bigger volume in your place 
of business. 

If you are already a Consoweld 
dealer, take full advantage of all 
the help Consoweld offers. If you 
are not now stocking and selling 
this attractive, high-turnover 
item, get the whole story. Con- 
soweld has a program that’s en- 
gineered for the alert merchan- 
dising dealer. It won't cost you 
anything to find out about it 
it may cost you profits if you 
Mail the coupon at the 
right — and we'll see that you get 
the story 


don't. 


Color-tuning — 
what it means to you 


Consoweld’s wide range of colors 
and patterns are color-tuned by 
Color Research Institute. With 
the Consoweld line you can com- 
plete any color scheme. Conso- 
weld's color guide, “Color Magic 
with Consoweld,”"€hows you how. 


Consoweld’s 12-FOOT panel— 
the only one in the industry! 


Only Consoweld offers you panels 
as large as 51 by 144 inches. With 
this panel the builder can install 
a full 12-foot counter in one piece 

with a 4-foot island if he 
wishes, No seams, no butt joints. 
Saves time and labor and makes 
a much better looking job. A 
Consoweld ‘‘exclusive,’’ and a 
powerful sales advantage for you. 


National Advertising 


Consoweld’s national advertising 
reaches millions of home owners, 
architects, builders, fabricators, 
kitchen installers. It appears in 
many well-known home and pro- 
fessional magazines, 


Powerful Self-Service Displays 


Compact sample display shows 
complete line of Consoweld color- 
tuned patterns. This display is an 
ideal way to let the customer see 
the full line and choose the right 
color from removable samples. 
Combination counter and floor 
display and self-service storage 
rack. Color guide book, “Color 
Magic with Consoweld’’— part 


March 


of the display — puts a color- 
tuning guide into the customer’s 
hands right in your place of bus 


iness. 


Complete, Effective Literature 
and Advertising Material 


Folders and envelope stuffers for 
“do-it-yourselfers’’ and “‘have-it 
done”’ folks. Complete specifi- 
cation folders for architects, 
builders, and other professional 
people illustrate the full line of 
colors and patterns. Ample fully 
Ulustrated literature. 

With Consoweld ad mats and 
TV and radio scripts you can run 
your own advertising campaign, 
to focus the attention value of 
Consoweld’s national advertising 


on your own store 


Promotion to Builders 


Consoweld helps build markets 
for dealers by helping you with 
promotions to architects and 
builders of model homes and 
large-scale home projects. If you 
are in the building business your- 
self, we'll help you promote Con 
soweld to prospective home 
buyers. 

[.UMBERMAN 


AMERK 
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4. Sampling displays and literature to pro 
vide self-selling in your place of business, 
literature to mail or give your 
These displays enable customers 


and other 
customers 
to see the full range of Consoweld patterns 


5. Consoweld provides a full line—two 
thickness, Consoweld 6 (1/16-inch) and 
Consoweld 10 (1 /10-inch); Curvatop 
Trim matched mouldings; 
terials; adhesives and mastics 


Twin 


postforming ma 


6. Many other sales helps— window 


streamers, color ring samples, store decals, 
instruction books all this 


colorful folders, 


and more. Ask your Consoweld distributor 


representative about these sales tools 


s you sell in 56 


CONSOWELD OFFERS YOU 
the most complete line in the industry 


Fix up in ‘56, with 
color-tuned Consoweld 


Operation Home Improvement 
is the big program to encourage 
people to remodel older homes 
in 1956. You can take advantage 
of this opportunity, by showing 
how easy and economical it is to 
make a kitchen or bathroom look 
smart and up-to-date with Con 
soweld on walls and counter tops. 


Distributors: Some territories still open; 


write for details. 


ONSOWELD 


the nation’s finest plastic surfacing 


Fe mrt Uhetine 


onsoweld sreatep, and Twin- i rim 
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Consoweld'’s full line meets the needs 
of architects, builders, contractors, and 
the home-owning ‘do-it 


Look at all that Consoweld provides 


yourselfers.”’ 


Consoweld 10 — the extra-thick lam 
inate that goes directly over sheathing 
grade plywood, gypsum lath, old plaster 

even over masonry! The ideal ma 
terial for on-the-job and do-it-yourself 
use, Makes wall applications practical 


for the first time 


Consoweld 6 the standard 1/16 
inch thickness for shop application, fur 
niture, and self-edging or butt-jointing 


Curvatop 
laminate 
inches wide, it curves 


the unique, all plastic 


) 


one-piece counter top 


smoothly up into 
to install 


that gives 


a 4'4-inch backsplash. Easy 


it's a pre formed product 


custom-built appearance at on-the-job 
costs 


Consoweld Postforming 


special 


for fab 


ricatorsa doing custom jobs 
Consoweld provides special postforming 


stock 


Twin-Trim matched mouldings— for 
use with Consoweld 10 and Curvatop 
provide large areas of unbroken color 


Consoweld Roltite mastic and 


contact adhesive, specially made for 


Consoweld 10 and 6 and Curvatop 


Full line of beautiful color-tuned pat 
terns, including marbles and wood 
grains, pre-tested for consumer pref 


Complete range of standard panel 


sizes, plus Consoweld’s exclusive 12 


foot panels 
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CONSOWELD CORPORATION 
Wisconsin Rapids, Wis 


)— BUSINESS 


Mail the Coupon for Full Information 


(AL-3) 


Piease send me details of Consoweld deal 
and name of nearest distributor 
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showroom for tomorrow 


This design has been called a “showroom for 


tomorrow” for two reasons. One, the structure it 
elf } 


will come to 


contemporary, suggesting the beauty that 
howrooms in this industry in the 


just ahead 


The second reason for this title is even more 
important, Thi howroom is frankly planned for 
the retailer with a bold sustained plan to increase 
the board in three categories—in 


hi sale necro 


pickup items, in home improvements and in new 


construction 


More consumer business. The plan calls for a 
1,000 square foot salesroom for the retail merchan- 
dising of essentially pickup and impulse merchan- 
dising, largely a self-service basis. With lines in- 


creasing in most yards, this footage will make it 
possible to do a really good job of display without 
crowding. The floor layout is scaled for store fix- 
build himself with American 


tures a dealer can 


Lumberman blueprints Islands, wall fixtures and 


pylon drum units are specified 


Double doors are included for self-service mer 
chandising with plenty of floor area indicated just 
in front of the cashier. It goes without saying that 
in a store of this size we would group products by 
departments with appropriate department signing. 
Much of the merchandise on the fixtures would be 


James N. Lindenberger, American Laumberman's architectural 
consultant, presented thie showroom design at the recent NRLDA 
Exposition at Cleveland. Two other showrooms designed for the 
Exposition have been published. Mr. Lindenberger'’s services are 
available to dealers planning to remodel or build new yards. Full 
details will be sent on request. He presently has on his drafting board 
nearly a dezen new and remodeled yards. Hie experience is unique 


in the industry 


binned and everything would be price marked. 
Note there is an entrance to the main building in 
addition to the street entrance. 


Repairs and remodeling. This showroom design 
calls for a heavy allocation of floor space to pro 
mote more sales of this type. Note that half of the 
first floor in the two-story building is devoted to 
selling package home improvements. This gives 
the retailer 1,400 square feet to do a dramatic and 
convincing job with his room sections and other 
sales tools. The rooms, of course, would not be 
permanent affairs but would be 
periodic change of dress with new ideas and new 


designed for 


products being constantly worked into the area. 
Just in front of the room sections and facing the 
windows would be product sample displays es 
pecially suitable for remodeling. Manned by com 
petent employes, this area would take full advan 
tage of Operation Home Improvement and other 
promotional programs almost sure to develop in 
future years. 


On the same level, just to the right of this sec 
tion, there is another 1,400 square feet for the gen 
eral office and the yard office. The thought here is 
that the increased controls for business will re- 
quire more room for both men and equipment in 
the future. Office equipment 
jamming many present day offices. 


alone is presently 


Contractor area. Finally, increased contractor 
volume is anticipated in this showroom plan. The 
second floor of the middle building, 2,800 square 
feet, is largely devoted to the contractor, plus pri- 
vate offices for key personnel. The design antici 
need for individual contractor meeting 
rooms where new products and new building meth 


pates a 


(continued on page 56) 
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retail showroom 


This is the store layout for the building shown at the 
extreme left in the architect's sketch on the facing 


page 
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2. Paint Electrical supplies Hardboards 
Wallpaper Unpainted furniture Home planning 
Contractor tools Screening, weatherstripping Roofing, siding 
Hand tools Pre-mixed materials Cabinet hardware 
Power tools , 24, Impulse specials 39. Utility hardware 
, 8. Tool specials Cleaning supplies Cabinet hardware 
Garden tools Gypsum products Roofing, siding 
Low priced tools : . Insulation boards Home planning 
Metal building supplies Insulation “4. Windows 
Garden supplies Wall tile , 4%. Home planning 


_ 14, Paint accessor! 
Fir ohueed aes 31. Floor tile 48. Self order board—iumber, millwork 
Hardwood plywood Wall tile 50. Doors 

, 18. Impulse specials Laminates Millwork specialties 


\ 


two-story building 7 a rin 
‘ “ g : " At l| 
The two sketches on the right show > > > > > ; . 
the layout for the first floor of the PROOVCT DISPLAYS j 
two-story building shown in the 


/ 
center of the architect's sketch. : f INFORM 





Second floor is discussed in the GARAGES ATTIC { RECREATION NEW DINING 


FOYER 
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auditorium SECOND FLOOR: EXECUTIVE OFFICES, CONTRACTORS ROOMS 
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SHOWROOM FOR TOMORROW 
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ods may be discussed at length confidentially 


It is our impression that future business with 
the contractor will become increasingly one of 
tight cooperation and less on a price. Carried to 
it’s logical conclusion, the second floor would be 
come almost a separate division of the company 
devoted to long-range planning with the personnel 
qualified to discuss available land for new homes, 
financing and related problems now largely in the 
lap of the contractor. It accepts, too, the idea that 
the retailer will gradually become involved in 
fabricating home parts and in many cases all the 
parts for a new home using Lu-Re-Co or a similar 
system. All these added dealer functions will help 
control the sale to the contractor but they do re 


quire elbow room. 





The second floor would also be designated for 
handling customers well along on their planning 
for a new home. The floor of the retail store has 
two home planning desks but this is essentially 
for preliminary planning and as a “come-on” for 


Down come the solid pitch upstairs in the main building. It’s 


probably true that the lumber dealer has rarely 
. ‘ . 
delivery costs! used modern methods in promoting the sales of 
new homes. Quarters are cramped and the plan 
Unitizi b he Si Is | F book has to do most of the selling job. With enough 
z : Ez ode way speeds loz 4 . 
enerw — 7 andl weenie. A ~— —s room the whole field of visually selling homes 
and unloading ... gives you more trips per day could be given new punch 


per truck, Dealers report up to four times as many 
Dealer auditorium. The plan calls for a 2,400 


square foot auditorium and this may raise a few 
eyebrows. Still this structure can be justified on 


deliveries per day. And why not? A man can roll 
off a full truckload at the job site in minutes. Mean- 
while, back at the yard the next load is unitized, 4 
several grounds. It seems to us that a firm selling 

ready for the truck. ' ' 
materials for a home should become closer to its 
Unitizing lumber with Signode steel strapping customers. The home is a family’s most prized 
also helps you load out possession. Why shouldn’t the dealer supplying 
faster; makes it easier and materials for the new home, and repairs and re 
modeling over the years, identify himself warmly 





safer to bin load and high 
" ‘ " > sya 9 
stack; simplifies order with his customers? 


picking, tallying and in- The auditorium would be used for both purely 
ventory taking; permits civic and also dealer promotions like clinics, open 
wrapping lumber for out- , houses and other special events. But in all cases 
people enter through the showroom and are ex- 
posed to products and merchandising ideas. Finally 
the auditorium could be used for employe meet 


door storage; stops pilfer- 
age, and reduces breakage 


and warping. 





ings and training, something especially needed in 
; W a large organization. It would also be handy for 
show you how. — full-scale contractor affairs where the customer 


Let a Signode fieldman 


brings in his crew for a presentation on products 

It’s fast and easy to strap or new building methods. Kitchen facilities would 

lumber with Signode (00s. be provided and they should be excellent to stimu- 
late future kitchen business from the public 


4 i & Ie © | D t Warehouses coordinated. As in a previous show- 
room design shown in this magazine (February 6, 


P . 
4 
bb y ‘> Steel Strapping Company 1956) the warehouses are tied closely to the show 
SGNODE | room in the plan. Aside from convenience the use 
La y 2635 N. Western Ave., Chicago 47, Ill, 


of quality and identical siding will create a more 





— Offices Coast te Coast favorable appearance and make the whole layout look 


in Canada; Conadian Steel Strapping Co., Lid | hig . 
Foreign Subsidiaries and Distributors World-Wide igger 
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J LESLIE BROS. | 

IF WE USED LUMBER & BUILDING 
DODGE REPORTS MATERIALS 
WED KNOW ABOUT 
THESE GOOD JOBS 

IN TIME TO GO 

AFTER THEM 

INSTEAD OF 
HOPING PEOPLE 


LIKE BARTON 
WOULD CALL US. 











THE 
WOULONT GET TIED 


wiTH so MUCH 
UP RROW-MARGIN 


STUFF LIKE WE 
HAVE NOW. 





uT HO 
pooGe eae 
inD YOUR 
OPPORTUNITIES. MAIL 


IF YOU HAVE A STAKE IN NEW CONSTRUCTION F. W. Dodge Corporation 
anywhere in the 37 eastern states, Dodge Reports rv nee aaa 


will tell you daily what’s coming up, the man to New York 18, ¥ Dept. AL-561 
see, what the job requires, when bids are due, 
who gets the contracts. They give you all the Please let me see some typical Dodge Reports for 
‘ “ : my area. I am interested in 
information you need to plan ahead. ...to pick ; : 

© House Construction 


and choose the jobs you want. O General Construction 
O Engineering Projects 


Whether you want more business, better business, A 
rea 


or more time to handle what you have, oS 
oo DODGE REPORTS | 
ue aa 


gee ae 
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SCHEMATIC DRAWING illustrates practical layout for 50 degree diagonal parking. See 


table for dimensions to be used for 45, 60 and 90 degree parking 


How to Plan Your Parking Area 








Parking Lot Dimension Table 
(Dimensions when parking at any of these angles.) 


To determine the number of cars that can be parked in any of the 
four banks of stalls: 
1, Deduct the area lost parking the first car (dimension O)} from the 
length of the lot. 


2. Divide the space per car (dimension C) into the total depth of 
each bank of cars. 

Note: Dotted areas can be used for planting or promotion matter 
90 dea 60 deg 50 deg. 45 deg. 
Offset ( 2' 96" 13 16 
Carspace : 8'6 10’ tt" 11'6" 
Stall Depth S 18 : 1] 11'6 
Overhang 2'6 y \'8 1'6 
Driveway 25° ; 15 |3 
Turn Around | id : { 22° 


Stal! Deptt 18 15 


Dimensior 








March 19, 


Here is what you 
need to know, whether 
you require space for 10 


cars or 100. 


One problem common to nearly 
every dealer is the problem of pro- 
viding adequate parking. Good 
parking space is just as important 
as good merchandising. Unless a 
customer has a convenient place 
to park, he isn’t likely to patronize 
your store. 

According to a Saturday Evening 
Post survey, 85% of the nation’s 
retail lumber dealers provide some 
form of parking space; often-times 

(continued on page 60) 
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New Adhesives trom 3h! 


Stop “CALL-BACKS” with new 
easy-to-apply 3M Adhesives! 


Here, for professional flooring ople, is the 
brand-new line of specialized 3M Adhesives—each 
designed to do specific jobs! They’re as easy to 
apply as anything on the market! But, best of all, 
they “stay put” once and for all. They help you do 
the job right—the first time—eliminate costly call- 
backs. 
3M COVE BASE ADHESIVE is a brand new product 
of 3M research. It has very high initial strength 
no shoring up or sandbagging needed—is low cost 
and easy to use. It gives a superior end result 
because it becomes firm, but never hardens as 
linoleum paste will. One gallon covers 300 lineal 
feet of 34” moulding. Available in pint, quart, 
gallon, 3 gallon and 5 gallon containers. 
3M VINYL & RUBBER TILE ADHESIVE gives you up to 
2% times the coverage of most other materials on 
the market (up to 250 sq. ft. per. gal.) and applies as 
easily as any of them. The permanent resilience of this 
adhesive eliminates tile embossing or trowel ridges 
telegraphing through tile. Gives positive adhesion 
to all types of tile and ‘‘stays put’’. This material is 
water dispersed and non-inflammable. Available in 


COVE MOLDING) 
WDHESIVE | 





7 


Fg 





VINYL & RUBBE 
| TILE ADHESIVE 


ae ere 


pint, quart, gallon, 3 gallon, 5 gallon containers. 
3M SINK AND COUNTER TOP ADHESIVE is a new, tan- 
colored, water resistant material with high initial 
strength, (for use with flexible or resilient coverings 
such as linoleum or rubber). It is slow enough 
setting to allow shifting and repositioning of the 
counter covering when first bonded—a big plus 
factor on tricky jobs. Available in pint, quart, 
gallon, 3 gallon and 5 gallon containers. 

3M CARPET TACK STRIP ADHESIVE. A new, fast drying 
material with high immediate strength. It is designed 
for bonding carpet tack strips to cement and 
similar surfaces. It completely eliminates the need 
for nails, lead anchors and the like. Available in 7% 
ounce cans, quarts and gallons. 


ORDER TODAY FROM YOUR NEARBY 3M DISTRIBUTOR 


La 


COMPANY 





Appr rack 
iTrip CEMEN! 


y a‘ 
Pew pe ee op 
be yt # 


Made in U.S.A. by Minnesota Mining and Mfg. Co., St. Paul 6, Minn. In Canada: P.O. Box 757, London, Ont. Export Sales Office 


Avenue, New York City 
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SCHEMATIC DRAWING illustrates practical layout for 50 degree diagonal parking. See 
table for dimensions to be used for 45, 60 and 90 degree parking 






































How to Plan Your Parking Area 








Here is what you 
Parking Lot Dimension Table 


(Dimensions when parking at any of these angles.) 
To determine the number of cars that can be parked in any of the : 
four banks of stalls: you require space for 10 


1. Deduct the area lost parking the first car (dimension O) from the 
length of the lot. cars or 100. 


2. Divide the space per car (dimension C) into the total depth of 
each bank of cars. 


need to know, whether 


One problem common to nearly 
Note: Dotted areas can be used for planting or promotion matter every dealer is the problem of pro 
viding adequate parking. Good 
Vimensior 90 deg 60 deg 50 deg 45 deg. parking space is just as important 
Offset 2 9'4 13 16' as good merchandising. Unless a 
Cc 8'6" 10" 7 116" customer has a convenient place 
rs . ® . ° 
r ys to park, he isn’t likely to patronize 
tall Der +} ik | 7 1] 1] la) vour store. 
Overhana V i 2 1‘ \'6 r ; 
Dri . - 19 ie 13 According to a Saturday Evening 
angre. | ryt ' ad Post survey, 85% of the nation’s 
¢ Arour 16 18 20 22 retail lumber dealers provide some 
s *? : iQ’ | £ 4 
tall Dey 18 166 156 If form of parking space; often-times 
(continued on page 60) 
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New Adhesives trom 3h / 


Stop ““CALL-BACKS” with new 
easy-to-apply 3M Adhesives! 


Here, for professional flooring people, is the 
brand-new line of specialized 3M Adhesives—each 
designed to do specific jobs! They’re as easy to 
apply as anything on the market! But, best of all, 
they “‘stay put’”’ once and for all. They help you do 
the job right—the first time—eliminate costly call- 
backs. 
3M COVE BASE ADHESIVE is a brand new product 
of 3M research. It has very high initial strength 
no shoring up or sandbagging needed—is low cost 
and easy to use. It gives a superior end result 
because it becomes firm, but never hardens as 
linoleum paste will. One gallon covers 300 lineal 
feet of 31%” moulding. Available in pint, quart, 
gallon, 3 gallon and 5 gallon containers. 
3M VINYL & RUBBER TILE ADHESIVE gives you up to 
2% times the coverage of most other materials on 
the market (up to 250 sq. ft. per. gal.) and applies as 
easily as any of them. The permanent resilience of this 
adhesive eliminates tile embossing or trowel ridges 
telegraphing through tile. Gives positive adhesion 
to all types of tile and “‘stays put’’. This material is 
water dispersed and non-inflammable. Available in 


COVE MOLDING: 
ADHESIVE 





VINYL & RUBBER 
MILE ADHESIVE 


pint, quart, gallon, 3 gallon, 5 gallon containers. 
3M SINK AND COUNTER TOP ADHESIVE is a new, tan- 
colored, water resistant material with high initial 
strength, (for use with flexible or resilient coverings 
such as linoleum or rubber). It is slow enough 
setting to allow shifting and repositioning of the 
counter covering when first bonded—-a big plus 
factor on tricky jobs. Available in pint, quart, 
gallon, 3 gallon and 5 gallon containers. 

3M CARPET TACK STRIP ADHESIVE. A new, fast drying 
material with high immediate strength. It is designed 
for bonding carpet tack strips to cement and 
similar surfaces. It completely eliminates the need 
for nails, lead anchors and the like. Available in 7! 
ounce cans, quarts and gallons. 


ORDER TODAY FROM YOUR NEARBY 3M DISTRIBUTOR 


nw 


COMPANY, 


SINK & COUNTER 
CEMENT 





‘ARPer TAC 
‘TRIP CEMENT 





Made in U.S.A. by Minnesota Mining and Mfg. Co., St. Paul 6, Minn. In Canada: P.O. Box 757, London, Ont. Export Sales Office: 99 Park 


Avenue, New York City 


BuILDING Propucts MERCHANDISE! 
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WELL-LIGHTED PARKING AREA at Sawyer’: 


by eight 400-watt mercury lamps mounted on four 


to Whiting-Mead’s 
the 34-car 


SHOWROOM ENTRANCE Builder 


located close to the center of 


Entrance 





example, a dealer should 
15,000 square feet of park 
area for a showroom of 5,000 
feet. Allowing 300 square 
per car for parking and traffic 

this lot would provide space 
0 


Kor 
allow 


AREA 


8) 


PARKING 


(hegina on page ing 
quare 
feet 
in lane 


for 





ory | lanned or 


thi pi 


adequate 


ict 

at 
to 

lay 


The purpose of th article } 
cover the important points in 
a parking lot, whether Providing uff 
vard or a bustling n't solve the 
l problem, Other f 
ider entrance and 
signs, paving; lighting; 
parking and traffic lane 

Allotting of parking 
relation to the moy ing lanes is im 
to keep traffic moving 

Whether a « an 
parked at right angle diag 
onally to the moving de 
pe ndent upon the width of the lot 


Other Factors 


iclent space 
parking 
to 


routes: 


ing out you 
have 


metropolitan 


a count doe entire 


are actol con 


exit 
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space is a Nt l 
One of the 
| “How 
allot for 
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moderate cu 
tio of 3-1 ha 
That 


area to each 
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60 


Worcester, Mass., is 


poles 


illuminated 


25, feet 


high 


Market in San Diego is 


asphalt-surfaced lot 


limited to a lot 
about 70 feet wide and 180 feet 
long with only one combination 
entrance and exit, 90 degree park 
to get maximum 


If the dealer is 


ing is required 


car Capacity 


Lots wider than 80 feet adapt 
themselves readily to diagonal 
parking. With a diagonal pattern, 
it’s easier to park and traffic flow 
can controlled For detailed 
specifications for angle parking 
the schematic drawing and 


chart on page 58 


be 


Lee 


Types of Surfacing 
After selecting a parking pat 
tern best suited to the individual 
dealer’s lot, the next step 1s select 
surfacing materi The 


(continued on page 62) 
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 boatds and Dattens 


Olympic Boards and Battens—pre-stained and 
back-primed for enduring beauty—have become the 
“hottest”’ sidewall product on the market. For 

now these choice Olympi pre stained woods cost 
less than competitive unstained products! 


Olympic Boards and Battens are made from select 
Western Red Cedar—the permanent wood 
prepared exclusively by the company that 


pioneered the pre-stained wood-products field 
Wherever Olympic Boards and Battens have been 
used throughout the nation... for sidewalls, 
fences, and windscreens...their very presence is 
positive proof of lasting beauty ! 

The continued trend to sweeping, ranch-style 
homes make the strong vertical lines of Olympic 
Pre-Stained Boards and Battens especially 
desirable. Remember— it’s the premium 

sidewall wood product — popularly priced! 


Your profit is high— your inventory low for y 
turnover of Olympic Boards and HKattens is fast. And 
you buy at carload rate, Size: 1°x 1 rough sawn 


boards; 1°x 3" rough sawn battens 


FEATURED COLORS: Pilgrim Red, California Rustic, 


Russet, Cactus 


Write or Wire for Samples and Full Information 


OLYMPIC STAINED PRODUCTS COMPANY 


1118 Leary Way 
Seattle 7, Washington 
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Barriers SPECIAL HARDWARE, which can be fitted to 
Paeaiaeene ix4s 


is available to build effective, economical 
barrier 
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CUSTOMERS 








BILLBOARDS on two sides of the Elgin (Ill.) 
Lumber & Supply Co. advertise the building 
materials this firm sell 


dealer has a choice of four su excessive amounts of these chemi 
faces: concrete, asphalt, crushed cals will cause scaling unless an 
rock and gravel or cinders air-entrained concrete is used, 


or petroleum products, asphalt has 
a tendency to soften and ripple. 
Gravel, cinders or crushed rock 
Though it more durable and Asphalt or black top, is the most are the most economical surfaces 
easier to maintain than any other popular material for parking for a parking lot But with poor 
surfacing, concrete has the high areas. It’s economical to apply and drainage and sustained use, pot 
est initial cost In areas where wears well under moderate traffi holes form in lots surfaced with 
salts are used to thaw ice or snow, loads. Under the influence of heat (continued on page 64) 
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\_ wi Don’t miss: these 


" BIG PROFIT-POINTS 


in your kitchen remodeling program! 


Use NORGE Kitchen Appliances for the best profit margin... 


i 


easiest installation on every job! 


You do the entire job for your customers when you include 
the Norge Appliance Line in your services, Makes it easier 
for them to plan and finance the job, too—easier for you to 
close the sale. And if you have any questions, every Norge 
Distributor has a Builder Consultant ready to help you. So 
call or write today! 


N 


or. 


Cooking-Top model E-564-SU 
Compact Stainless Steel Built-ins! New 
Norge Electric Cooking Top fits narrowest of 
standard cabinets —- even one with a drawer 
Roughing-in dimensions are 28%” by 20%" 
just 3” deep. Matching, full size, automatic 
New Norge Tri-Level Refrigerator oven roughing-in dimensions are 21%” wide, 
in white, green, yellow or pink, has 13 25%" high, 24” deep 


cu. ft. storage capacity in space just 
64” high, 30%” wide, 32'%,” deep. 
Built-in ovens and surface units * automatic washers ¢ electric and gas 


dryers * full line of refrigerators * home freezers * electric and gas ranges * 


electric and gas water heaters BUILDER DIVISION BW 


NORGE SALES CORPORATION, Subsidiary of BORG-WARWER CORPORATION, MERCHANDISE MART PLAZA, CHICAGO 54, ILL.—Ceneda, ADDISON'S LTD., TORONTO 














Refrigerator model 1(6-13 
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PARKING AREA 


(hegins on page 58) 





these materia! 


Provide Employe Parking 


To lower surfacing costs of large 
parking areas, several dealers pro 
vide a primary and secondary area. 
Sawyer’s Home Shopping Center, 
Worcester, Mass., has a paved pri- 
mat parking area of 55,000 

quare feet. Covered with hard 
top, this area holds 100 cars. 

; 's secondary parking area 
used to 


Peawyer 
of 52,000 square feet is 


handle the overflow from the pri- 
mary area. Surfaced with oiled 
gravel, this secondary area is also 
used for employe parking. 

Several firms provide special 
parking areas for employes. This 
gives customers the choice park 
ing spaces near the showroom and 
helps eliminate customer irrita 
tion. Some dealers set aside spe- 
cial areas for contractor parking. 
This affords the builder special 
recognition and guarantees him a 
place to park. 


Signs and Barriers 


Clearly marked signs with park- 
ing instructions, brightly striped 


Pe oe 
. 


opens doors with a FLICK ‘of a finger! 


Wh 
"i NN. ” 


ren yree 
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FOR COMPLETE DETAILS ON THIS NEW AND 
BETTER WAY TO OPEN A DOOR MAIL THIS 
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barriers and pavement markings 
or barriers to denote parking stalls 
are important to guarantee a 
smooth traffic flow. 


Some form of barrier must be 
provided to mark the end of each 
parking stall, if a diagonal park 
ing pattern is used. When stalls 
face each other, these barriers 
prevent cars from running into the 
next space. 

Dealers with gravel surfaced 
lots usually use old railroad ties 
or timbers to mark the individual 
stalls. These timbers are used to 
mark the ends and sometimes the 
sides of the stalls. 


On hardtop or concrete surfaces, 
most dealers provide a barrier at 
the end of the stall and painted 
guide lines to mark the side limits 
of each area. 

Several firms manufacture spe 
cial hardware for parking lots. 
Besides precast-concrete barriers, 
signs and lighting standards, sev- 
eral firms sell special barrier hard- 
ware. One specific piece of this 
hardware is designed so 4x4’s can 
be used to provide an economical, 
but efficient, low barrier to mark 
the ends of the parking stalls. 
(Write American Lumberman for 
names of these manufacturers.) 


Lighting the Parking Lot 


With the trend toward more 
evening hours, farsighted dealers 
are providing some form of light- 
ing for their parking areas. 

To light its primary parking 
area of 55,000 square feet, Saw- 
yer’s uses eight, 400-watt mercury 
lights mounted on four 25-foot 
poles. The lights, suspended from 
six-foot arms, provide 20,000 lu 
mens each. This source, plus the 
light spilling in from the adjacent 
highway lights, provides ample 
light for the primary parking 
area. No lighting is provided for 
the secondary parking area. 


Heavy-duty floodlights can be 
used to provide the required illu- 
mination if no previous provision 
has been made for lighting. 

Parking area signs can do a pre 
selling job by listing store hours, 
special items and customer serv 
ices. Powell-McClelland Lumber 
Co., Norfolk, Va., has posted a sign 
near its parking lot which reads: 

“Have you forgotten these?” A 
list of impulse items are listed be- 
low. 


Once you have provided a good 
parking lot, remember to advertise 
it every chance you get. “Where 
You Can Park Near the Front 
Door” is the slogan used by the 
Young Lumber Co., Waterloo, 
Iowa. Other things being equal, 
the dealer with the best parking 
facilities gets the business 
[L.UMBERMAN 
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Beautiful Protection—that’s what your cus- 
tomers get when they use CF&I Ornamental 
Fence. For this attractive fence actually en- 
hances the appearance of any property while 
protecting it. What’s more, it protects children 
by keeping them safely in the yard or playground. 


The double loop construction has closely- 
spaced wires at the bottom to afford greater 
protection, discourage climbing and keep chil- 
dren’s toys inside. A single loop construction 
which provides a simple, attractive design for 
boundary fences is also available. 
—— 

DON’T FORGET! CF al Flower Bed Border is 
the perfect companion for Ornamental Fence— 
both have the same type of top to carry out the 
decorating motif throughout the lawn or garden. 
And CF&l Flower Bed Border is easy to use. 
It can be shaped to fit any bed and is installed 
merely by pushing the wire ends into the ground. 
Easily removed for mowing lawn. 


LNAMEN TE. 
FENCE 

gives your customers 
BEAUTIFUL 
PROTECTION 


CFal Ornamental Fence gives your customers 
this beauty and protection at a surprisingly low 
cost because it is made to last! Every picket is 
made of strong, springy steel wire that prevent 
shape. In 


the fence from sagging or losing it 


addition, every inch of the fence is carefully 
and heavily galvanized so it will keep its “‘new”’ 


look for years. 


So—next time your customers want a fence 
that will give beauty and protection—show 
them CF&l Ornamental Fence. They’ll thank 


you for it! 


THE COLORADO FUEL AND IRON CORPORATION 


Abilene * Albuquerque * Amarillo * Atlanta « Billings * Boise * Boston * Buffalo * Butte 
Casper * Chicago * Denver * Detroit * El Paso * Ft. Worth * Houston * Lincoln (Neb.) 
Los Angeles * New Orleans * New York * Oakland * Oklahoma City * Philadelphia 
Phoenix * Portland * Pueblo * Salt Lake City * San Francisco * Seattle * Spokane * Wichita 


ucts MEeRCHA!? 
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INSULITE 


sells easy...sells fast...stays sold 
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Want proof that the builders in your town see and Yet that’s only one way that Insulite help 

read Insulite ads? Just ask the next 10 builders you ell Insulite. There are six powerful mailings a ye 
meet. Every month the year around, in AMERICAN to 8 out of 10 builders in your town, 13 counter and 
BUILDER, PRACTICAL BUILDER, NAHB CORRELATOR tore displays and 102 salesmen making over 50,000 
and HOUSE AND HOME double-page ads give these personal calls a year to help you sell. No wonds 
builders facts, news and ideas about Bildrite, Insulite moves out easy and fast—keeps your 
Graylite, Roof Deck or Shingle-Backer. tomers completely sold. It’s pre-sold 


‘lll, INSULITE, Made of hardy Northern wood 


MAN 


—— Insulite Di on of Minnesota and Ontario Paper ¢ ) Minneap »M 








Because you get 

EXTRA SALES & PROFITS 
when you sell this 
COMPLETELY ENCLOSED 
BATT BLANKET... at a 
price comparable to 
ordinary batts 


CHECK THESE POINTS.. 


% Completely enclosed glass fibre 
batts... reflective, vapor-proof 
aluminum foil backing . . . plus 
aluminum-coated kraft 
“breather” on face and sides! 


% Guaranteed to stop paint peel- 
ing due to vapor penetration, 


% Fireproof . vermin-proof .. . 
practically indestructible! 
when properly installed! 


% Triple-reinforced nailing flanges 
. . lightweight. . . easy to 
handle! 


SUIPER SEAL-FOIL alwave retains its resiliancy 
Won't pack of Reflects 9% of all heat 
tranemitted through radiatior Manutertured ex 
usively by SEALTITE INSULATION MFG. CORP 
Waukecha, Whleconele Other oroducts include 
SEAL.IFT GLASS FIRER RIOWING WOOL and 
SEAIGLAS the sumer resilient alase fiber blow 
na wool. SFAL.JET. SFALGLAS, SUPER SEAL 


FOIL are registered trade names 


settie 


WRITE FOR FREE DETAILS! 





SEALTITE INSULATION MPG. CORP., 
WAUKESHA, WISCONSIN. DEPT. L 


Gentlemen: Please rush me free, full de 
talls on amazing new SUPER SEAL-FOIL 
BATT BLANKET 

Name 


Address 


Clty State 
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Truck’s Scissor Lift 
Jacks Up 


Sales Volume 


When City Lumber & Supply Co., 
Kenosha, Wis., put a scissor-lift 
truck into service recently it had 
no idea of the stir it would create. 

One of the first trucks of its type 
in the area, it’s virtually a travel 
ing billboard and helps additional] 
sales 

“The truck enables us to give 
customers added service, which 
leads to repeat sales,” man 
ager Clyde Hass. “Take insulation, 
for instance, we can deliver 100 
bags to a second story or attic, 
where it is to be used. Another 
store might have to refuse delivery 
because union truckers are not re 
quired to take merchandise to the 
second floor. 

“We also use it to unload roofing 


Says 


Maré h 19, 


materials and ceiling joists di- 
rectly on the roof of flat-topped 
buildings. Contractors and home- 
owners both appreciate this serv 
ice,” 

Hass feels that the labor savings 
made possible with the truck will 
pay for it in two years. Pleased 
with the variety of uses his driver 
for the truck, 
buy another 


Hass 18 
this 


has found 
planning to 
spring. 

The lift 
ard truck frame, reinforced to the 
lift manufacturer's specifications. 
The lift ' wide and 14’ 
long. The scissor can lift six tons 
to a height of 10° 8” from the 
ground 


is mounted on a stand- 


bed is 7° 6 
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Sell a FULLY-EQUIPPED door 


..and make more! 
Send to Sargent for FREE Door Promotion Kit! 


The modern, profitable way to sell 
a screen or combination door is with 
all the hardware. A quality door... 
plus a Sargent 2000 Screen and 
Storm Door Closer .. . plus a beauti- 
fully designed Sargent Catch... 
plus 3 quality hinges. Display this Sargent 2000 Closer near your 
featured door. Let customers see how easily 


Make sure that your clerks know 
‘ and powerfully it works. 
that today nobody should buy a 


door without the hardware. 


Feature your best selling combina- 

tion door. Display it with hinges 
.a Sargent 2000 Closer... and 

a Sargent Catch. Display these two Sargent catches, too. 
Put the Sargent pennant in a 1. Sargent Bored-in Catch No. 5777. Attrac 


e's : place. Fill in y tively designed in solid, polished brass. Rugged 
conspicuous place. Fill in your own forged brase handle, Touch, ares foreed 


special figure for the total sale. spindle. Positive locking. 


am the newengmer mat ea 2. Sargent ONE-BORE Catch No. 2010, Con- 
un the newspaper mat, over your venient push-pull action. Positive “jiggle 


own signature, in your local paper. proof” locking. Rustproof metal 


SARGENT & COMPANY 


To back up Sargent’s consumer advertising. . . and help 

you make quick, easy dollars on one sale . . . Sargent offers 

you a free kit containing: a colorful pennant, shown above 
.a counter card, a newspaper mat, sales-stimulating 

envelope stuffers. 

Send The Coupon! Get The Kit! 


mmm ne 


Sargent & Company, New Haven 9, Conn. 


Send me the free Sargent Promotion Kit for selling fully-equipped 


or combination doors. 
\ 
varne 


Street 


City State 
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for Higher Year-Round Profits... 


SELL ALL THREE! 


:. STYRON 


Kirst Name in 
Guaranteed Plastic Wall Tile! 


This year the profits are going to certified dealers 
who guarantee their plastic wall tile in writing! 


Dow first announced the Styron guarantee 


program for plastic wall tile last fall with a 
tremendous national advertising campaign, Since 


then, homeowners, institutions owners, archi- 


tects and builders by the thousands have been 


insisting on plastic wall tile with a written 


guarantee of quality. 


Starting in March, the Styron guaranteed plastic 


wall tile will increase this customer 


demand with the biggest advertising drive in its 


All you have to do to share in the pro- 


” 
program 


history 
gram is become a“ certified dealer ol top-quality 


plastic wall tile. Ask your Styron supplier about 


it today. It's your answer to bigger profits... 


higher dollar volume... all year ‘round! 


CERTIFIED DEALER 


es 


LUXURY LOOK kitchens and baths 
quickly and easily with plastic wall tiles made of 


Stvron. The average room can be tiled in about a 


comes to 


day, yet walls get modern, easy-to-clean color and 
heauty that stay new looking for vears. “Promote 
the luxury look for a red-hot 
sales vear. Your tile supplier has all the ammunition 


you ll need, See him today! 


sell the guarantee” 





All three products are backed by advertising... 


hig 1956 Styron advertising drive 


1. STYRON. 1h 


will pore sell the luxury look of guaranteed plastic wall tile to 


70,000,000 consumer prospects — 2,616,000 building and manage- 


ment prospects—in THis WEEK and 12 other leading magazines! 


70 


2. STYROFOAM 


BUSINESS WEEK Magazine, 
will be told through 


Spearheaded by a consistent cam- 
the 1956 
9,718,000 hard-selling 


paign in Stvrofoam 


insulation storys 


magazine impressions. It will reach the people you can sell! 
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Zz STYROFOAM 


The Lifetime Insulation with 
the Trade’s Finest Combination 


of Properties ! 


Styrofoam® sells faster because it has every- 
thing architects, builders and contractors 
want! This Dow plastic foam is permanent. 
It resists rot, mold and deterioration. Vermin 
won't bother it. Its low “K” factor (0.25) stays 
low because it will not absorb water. Styro- 
foam cuts installation costs, too. Light, clean 
and easy to handle, it comes in convenient 
lengths and widths that can be cut or shaped 
to desired size with ordinary tools, And it’s 
easily bonded to itself or other materials. 
Sound like a profit-maker? It is! Your nearest 


distributor is waiting to talk to you. 


3. LATEX PAINTS 


Stull Setting Sales Records After 


Kight Sensational Years! 


If you're handling latex paints now, get set for another 
record-breaking sales year! Dow and leading paint manufac 

turers are promoting the advantages of latex paints more 
heavily than ever before. Painting contractors and home 
owners are sold on latex paints because they have no painty 
odor... dry quickly to a serubbable, durable film. And equip 
ment cleans up in a jiffy with water, These paints come in a 
wide range of decorator colors, too. In short, latex paints save 
your customers time and money—make money for you, If 
you're not handling latex paints yet, don’t lose another sale. 
Contact your nearest supplier today! THE DOW CHEMICAL 
COMPANY, Midland, Mich., Plastics Sales Dept. PL 405H-1, 


easily applied . . . washes out of brush or roller . . . serubbable! 





. . « built to increase your store traffic and sales! 


3. LATEX PAINTS—Feature o new and exciting you can depend on 


saturation campaign in THE SATURDAY EVENING POST and 
DOW PLASTICS 


13 other action-getting magazines. Over 112,000,000 con- 


sumer impressions, 1,428,000 trade impressions... that’s impact! 
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@ Offer Budget terms @ Offer free planning 













STRONG PROMOTION for both wood and wire fencing is found in this display 
at the Ganah! Lumber Co., Anaheim, Calif. 


, pric® » sections 
at bays | & | Jisplay pence C4 


l eatul 
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@ /te imnails, paint, hardware and tor 


Tips to More Fence Sales 


Fencing can be built into a nice 
package sale by newspaper ad- 
vertising, sample displays, design 
service and customer financing 


Tit 


HH TATE k Te 


HDISTINCTIVE FENCES 








plans. 

Here are seven suggestions that 

BUDGET PRICES CONVENIENT TERMS will help you make more fencing 
sales: 


1. Set up outdoor displays 

2. Make house-to-house calls in 
new subdivisions 

3. Advertise installation serv 
ice 

4. Offer a package price — and 
financing 

5. Tie in accessory sales like 
paint and hardware 

6. Offer free use of tools like 
post hole diggers 


Self-installation. Making it easy 
for the customer to buy and install 
a fence is the key to volume fenc- 
ing sales at Tacoma’s (Wash.) 
Liberty Lumber Co. This firm sells 
from three to five complete jobs a 
week during the fencing season 
from March to September. 


(continued on page 74) 
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Show ‘em how easy... 
how big an improvement... 
how low the cost! 


There’s steady profit sure as rain in 


REYNOLDS Lifetime ALUMINUM 
GUTTERS AND DOWNSPOUTS 


Put up a simple installation like the one above, or use the Reynolds 
counter display with sample section, and customers can see how 
easy these gutters fit together...slip-joint connectors, no solder- 
ing. Light to handle, handsome, they never need painting...add 
far more value to a house than their low cost. Ogee Embossed in 
4”, 5”, 6” sizes, mill finish in 5” only. Half-Round embossed or mill 
finish, 5” and 6”. Stock at least one type complete with matching 
downspouts and all fittings. See your supplier. Write for literature. 
Reynolds Metals Company, Building Products Division, 2026 Half-Round 
South Ninth Street, Louisville 1, Kentucky. 























Meany Uses / 


REYNOLDS Lifetime ALUMINUM 
FLASHING. This .019” aluminum sheet 


is a handy material for many do-it-your- 


self uses besides flashing. 50’ rolls in 
display cartons, easy to handle. 14”, 


Fast Vhnover i aa 20” and 28” widths 


REYNOLDS ALUMINUM ‘ 
REFLECTIVE INSULATION Self Selling / 
REYNOLDS Lifetime ALUMINUM 


The perfect insulation item! Takes far less space . 
for equivalent coverage. Attractive, easiest to put x ee NAILS. Self-selling because each type 
up, very low cost. Gives you a powerful selling oe of nail is boxed in its own display car- 
story of heat-reflective efficiency and vapor bar bat “ ton, carrying full description and these 
rier. 25”, 33’ and 36” wide, in boxed rolls of 250 - strong sales points: rustproof, non-stain- 
sq. ft.—foil on one or both sides. ing, never need deep setting or puttying. 











See “FRONTIER,” Reynolds great dramatic series, Sundays, NBC-TV Network 


REYNOLDS 3% ALUMINUM 


BUILDING PRODUCTS 
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CHAIN LINK FENCE 
QUICKLY INSTALLED 
AT 
LOWEST PRICES 


CHAIN LINK FENCE is promoted 


with tl ample at 


cavo 





FENCE SALES 


(begins on page 72) 





“Selling a fence adds from $35 
to $180 to the day’s sales total,” 
says manager Ken Heiman. “These 
frequently include paint, 
stain or wood preservative and 
possibly cement and hardware in 
addition to lumber.” 


ales 


Sample displays. Eight different 
types of fencing in six colors are 
displayed in Liberty’s parking lot 
Kach section is priced by the run 
ning foot. These samples, by them 
elves, have resulted in sales. 

Manager Heiman has found that 
siding in 8, 4 and 65-foot 
is the most popular mate 
rial for picket fences in the Ta 
coma area, Liberty lends its fence 
buyers a post-hole digger without 
charge 


cedat 


lengths 


also at 
attention 


Fencing samples have 
considerable 
from motorists passing Ganahl 
Lumber Co., Anaheim, Calif. Nine 
different fencing sections are dis 
played along one side of the yard 

“The only drawback to the fenc 
ing display,” says manager John 
Ganahl, is that many customers 
want us to erect fences and we 
aren't in a position to hire a full 
time crew now.” 


tracted 


Visiting new 
has helped fencing 
sales at the Walt Taylor Lumber 
Co. in Anaheim. The firm has built 
volume sales in fencing by making 
it easy for the homeowner to in 
stall it himself 

The main sales tool is a special 
contract form for fencing sales. It 
has space for a sketch, specifica 
tions, financing arrangements and 
other pertinent data 


Creating sales. 


subdivisions 


74 


by Harris 
the entrance of 


Bros., Chi 
a model garage 


('o Pendleton 


The company has created sales 
by negotiating with neighbors 
about splitting the erection cost. 

“Our help involves free planning 
and a sketch made up by our 
salesman,” says manager Sherm 
Wunderlich “We present the 
sketch of the proposed fence to 
the two neighbors and the esti 
mated cost on a 50/50 basis. All 
the neighbors have to do is sign 
the contract and we do the leg 
work for a Title I loan. Cutting 
and delivery of the fence doesn’t 
start till the financing is cleared.” 

“Visiting subdivisions makes it 
possible for us to make sketches 
and prepare specifications well in 
advance,” says J. A. Edwards, one 
of the firm’s fencing salesmen 

“In fact, we have difficulty han 
dling all the calls to our office,” 
Wunderlich adds. “We're never 
without a backlog of five or six 
orders. “The average fence order 
runs about $175 to $200 for quality 
redwood materials. By stressing 
quality, we've upgraded sales as 
much as $50.” 


Planning service. “One of the 
most important factors in selling 
fencing is to take a personal inter 
est in the customer’s problem and 
help him make up his mind,” says 
Don Herron, of Heet Brothers, 
which operates yards in Monrovia 
and LaHabra, Calif. 

Heet Brothers employ four out- 
side salesmen who terri 
tories assigned to them by Herron. 
Besides soliciting fencing busi 
ness, these salesmen help custom 
ers plan other improvements for 
their homes. 


Canvass 


About half of Heet’s fencing is 
installed by the homeowner, al 
though installation service is 
available. 

Located on the outskirts of Se- 


March 1 


9. 


STEEL POSTS are mass displayed at Van Petter Lumber 
Ore. It is a 


popular item with farmer: 


attle, Wash., the New Lumber & 
Hardware Co. is planning to go out 
after more fencing business this 
spring. Manager P. W. Eichholtz 
will interview customers in the 
area and offer them subscriptions 
to American Lumberman’s Home 
Maintenance and Improvement 
magazine. If the homeowner wants 
a free subscription he must stop in 
the yard and request it. At the 
yard, the homeowner will be given 
a brochure containing information 
about fencing, descriptions of vari 
ous types, financing arrangements 

and other pertinent data 
Free use of tools. Offering to 
lend customers a post hole digger 
(continued on page 76) 


Ff, 


Coittore 
a F7, 
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Je, 


THIS SIGN prices the various lengths 
of garden fencing displayed by Gross 
man's in Wellesiey Hills, Mass 
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FOR CONCRETE SLABS AND 
FLOORS! Lay Ger-Pak flat, over- 
lapping edges six inches to pro- 
tect against cement-water loss. 
After pouring concrete atop Ger- 
Pak and levelling, cover lightly 
with water, then cover entire slab 
with Ger-Pak, No further water. 
ing needed, you get perfect cures 
every time, After cure is complete, 
strip off Ger-Pak ond re-use. It 
never rots. ‘ 


OVER STUDDING OR SUB-FLOOR- 
ING! Staple Ger-Pak over studs 
on warm side of room, or lay flot 
over sub-flooring. Blocks passage 
of vapor, and moisture, protects 
against fungus. So easy to handle 
one man can do the job! Ger-Pok 
is available up to 20 feet wide... 
covers with fewer laps. So cos*s 
less to install than any other 


vapor berrier| 


PROTECTS TOOLS, MACHINERY, 
CONSTRUCTION. Rain, humidity 
and dew sealed out when any 
thing big or small is covered with 
Ger-Pak polyethylene film. So 
tough it stands up to heavy winds. 
Get all the facts todoy! 


Here’s a big new high- 
profit seller for you! 
Low in cost—better and 
longer lasting than any 
other vapor barrier 





known, 


Ger-Pak, the film with so 

many amazing new uses. Ger-Pak 
polyethylene film gives complcte 
moisture and vapor protection 
permanently! Goes up quick and 

casy! Costs less to install than any 
other type of vapor barrier — even 

the cheapest! Stays tough and flexible 
in all climatic conditions down to 


minus 70° F, Completely dustproof, 


Created by Gering, manufacturers of 
high-quality plastics for over 30 years. 
Ger-Pak comes up to twenty feet wide 

in roils of 100 feet or more. Easily handled 
too — one man carries two or three 

rolls with ease. Available transparent or 
black color. For complete details 

and free sample, mail this coupon, 


Lun't delay — mail now. 


Look for our ads in 
HOUSE & HOME + AMERICAN BUILDER 
ARCHITECTURAL RECORD 
MAIL COUPON 
- FOR FREE SAMPLE! 


GERING PRODUCTS INC 
Kenilworth, N. J. Dept. AL 


POLYETHYLENE FILM | For complete details and free sample, fill out coupon 


and attach to Company letterhead. 
GERING PRODUCTS, INC. 7 ss ' pany lett 


KENILWORTH, N, J. | Company Title 


| Address 


Pioneers in modern plastics for over 30 years! 
City Zone State 


2 
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ONE SOURCE SERVICE 


Kennatrack’s complete 
line offers everything 
you need for top-notch 
sliding door installa- 
tions. A wide selection 
of hangers, track, locks, 
latches and door pulls 
(also the All-Steel 
Kennaframe for pocket 
door installations) 
meets all requirements. 
Learn how Kennatrack 
sliding door hardware 
can save you time and 
money. Write for your 
free copy of the Buyer's 
CGiuide. It’s the book that 
takes the guesswork out 
of selecting the right 
hardware for any job. 


\ 


Kennatrac 


SLIDING DOOR 
ARDWARE 


KENNATPACK CORPORATION, ELKHART, IND 


Civele Ne. 106 en Coupon, page 152. 
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FENCE SALES 
(begins on page 72) 





free has helped several firms develop 
increased fencing sales. Two of 
these are the Capitol] Lumber Co. in 
Milwaukee and the Lieber Lumber 
Co. in Appleton. Both use display 
newspaper advertising. 


Package sales. When buying 
fencing materials, a customer is a 
natural for tie-in sales of related 
products. Some of these items are 
aluminum nails, wood preservatives, 
stain, paint, brushes, hardware, 
gates, hand tools and possibly lawn 
furniture, brick, sand and cement. 


Utility fencing. Often overlooked 
by many dealers are the profit pos- 
sibilities in utility and ornamental 
wire lawn fencing. In rural areas, 
dealers concentrate on promoting 
utility types of fencing materials 
in the spring when the farmer is 
thinking about getting his fences 
in order. 

By stacking steel fence posts near 
the yard entrance, Van Petter Lum 
ber Co., Pendleton, Ore., found that 
farmers were buying bundles of 
posts as impulse items because they 
were easy to load on their trucks. 


Whether it’s a utility or decora- 
tive fence, building materials deal 
ers are discovering the profit possi- 
bilities of promoting fencing as a 


CAPITOL 


SALE! PICKET FENCES 


Notheng exten to buy (Capito! includes the new gether 

style lat ots, posts, stringers, preservative 

end nals materials for the “Do-It Yoursell™ fans. 

a 2 Complete 1-4. 
54! 1 in, High 
=e $00? 
FREE! USE 


of Capitol Lamber's Hendy 


« 
iavmetive Fonee ims Few 








DISPLAY ADS like this one help pro- 
mote fence sales for Capitol Lumber 
Co., Milwaukee Both illustrations 
utilize American Lumberman’s AD 
service mats 


package. Many dealers are making 
plans for aggressive promotion cam- 
paigns this spring to tie-in fencing 
with their lawn and garden sales. 





wholesaler, Smith 
will promote fencing 
this spring with a special bro 
chure entitled, “Let’s Build a 
Fence,” which it makes available 
to homeowners through its retail 
customers. 

The first page of the brochure 
illustrates a fence layout and 
asks the homeowner to draw his 
sketch alongside it, marking 
down the lengths of fence sec- 
tions and gates needed. Then the 
homeowner is asked to select his 
pattern (the following two pages 
illustrate 12 patterns). 

Next, the homeowner is asked 
to take this information to his 
lumber dealer, who will: 


1. Estimate the cost of the 
fence 
Recommend a carpenter to 
install it, if you don’t do- 
it-yourself 
Suggest the proper kind 
and grade of lumber to 
use 


Arrange for financing 


A Denver 
Lumber Co., 





Wholesaler Helps Promote Fence Sales 


Lumber Co. promotes 
short lengths for fencing with 
these points: easier to handle, 
reduce waste, cost less; provides 
stronger, more durable fence 
with greater variety of patterns 
to choose from. The Smith bro- 
chure also suggests the proper 
products for nailing and finish- 
ing. 


Smith 
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WALL 
DISPLAY 











_FASTEST...LOWEST COST 


thés “\ISLAND”-GONDOLA 


’ 


¥ Complete —Just as you 
see it 48° x 96x 48” 


Ouly 


7 
* 


Here’s what we do: 
1. All parts cut to size 
2. Ail basic assembly complete 
3. All parts finished and painted wherever necessary 
4. Complete set-up directions 


ALL YOU DO IS SET IT UP! 
(we ship "K-D" to save you freight) 
1, No sawing required 
2. No power tools needed 
3. No painting necessary 
4. Screw-driver and hammer do the trick! 


ALL MATERIALS ARE THE FINEST— Absolutely NO compromise. 
This low price is the result of the mass production know-how of 
STREATER INDUSTRIES, long a leader in the store fixture field. 





PAINT 
DISPLAY 





1. NOVOPLY SHELVES, Nor plywood—no warping... 
raising . . . no minute cracks. Hard maple shelf nosings. 


2. EXTRA HEAVY-DUTY HARDWARE throughout. Exclusive 
STREATER “‘SHELF-LOK”’ brackets included. 


3. DISPLAY FINISHING. Feature Base and End Panels finished in 
a harmonious ““FLex Tri-Tone” combination that adds interest 
and eye appeal. 


no grain 








MANY OTHER CUSTOM FIXTURES LIKE THESE ARE AVAILABLE! 


STORE FIXTURES 


STREATER INDUSTRIES, INC. 
SPRING PARK, MINNESOTA 


STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK 


BurLpInG Propucts MERCHANDISER 


SEND THIS COUPON TODAY! — 


STREATER SALES « SPRING PARK, MINNESOTA 
Gentlemen: 
Send me THRIFT-BILT 
Check is enclosed: $ 
LJ In full. J 50% down, balance on delivery. 
() Send me more complete information. 


ISLAND-GONDOLAS 


Name 
Address Amo 
City. 


Zone State_ 


Circle No. 36 on Coupon, page 152. 





PERFORATED HARDBOARD sales set a new high as ¢ 
result of the concentrated promotion, Displays similar 
this were set up in main traffic areas 


SALES MEETINGS were scheduled 
regularly to acquaint personnel with 
elling points of specific products 


Tie national and local 
advertising together, says 


this California dealer, who 
set sales records with special 
promotions. 


WALL TILE DISPLAYS demonstrated how to apply the materials 
Displays and newspaper promotion led to several wall tile package 
ule 
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A series of Product Promo 
tion Weeks aimed at creating sales 
of nationally advertised products 
produced tangible results with in 
creased store traffic and sales for 
Whiting-Mead Builders Market, 
San Diego, Calif. 

Kicking off the 13-week cam- 
paign which featured a different 
name-brand product weekly, Whit- 
ing-Mead coordinated its promo- 
tion by: 

Special employe meetings for 
instruction on sales features 
of the various products. 
Special displays in heavy-traf 
fic aisles of each store during 
the promotion 

Coordinated radio and news 
paper advertising to promote 
specific products each week 

“Advertising at the local level in 
cooperation with manufacturers 
allows us to benefit from national 
advertising,” says Whiting-Mead’s 
sales manager, Everett Miner 
“Telling a person where to buy is 
as important as telling them what 
to buy. With this promotion we 
were helped by the active partici 
pation and cooperation of the 
manufacturers. This not only gave 
us a more extensive campaign, but 
greater sales at a nominal cost to 
all.” 

Here’s a resume 
of the promotion: 


of the 


results 


Plastic laminate sales up 25%. 
Wall tile sales up 10%. 

Hardboard 
company record. 


sales set a new 


BurLDING Propucts MERCHANDISER 





PLASTIC LAMINATE SALES 


trated newspaper and radio promotion 


oared 25% 


under the combined impact of concen 
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How’s YOUR 





Frankly, business as reported to 
American Lumberman by dealers in 
even the past 10 days is 
not good. Business is off for the 
majority of dealers queried as com 
pared with a year ago 


states 


were received 
Oklahoma, 
Wyoming, 


re por ts 
Texas, 


Mexico 


susiness 
from dealers in 
Montana, New 
Utah and Idaho 


weather was blamed by 
dealers for unfavorable 
Other comments: low 
oil refinery 


@® Kad 
most 

business 
er net farm incomes 
closing; shortage of mortgage 
money. These same dealers are 
uffering from a variety of op 





erational problem 


“We don’t have 
aleamen for pac kage me lling,”’ com- 
dealer, “but we are 

chools to improve 
same dealer 
added rooms, 
and porch en 
using more out 
television to 


enough trained 


plained i Te Ai8 
ising the '0-day 
our personnel.” This 
plans to push garage 
recreation rooms 
closures this year, 
ide salesmen and 
increase sales 

Two small-town Wyoming dealers 


reported business off. One Afton 


Business 





dealer labeled “Grade B” wholesal- 
ers 48 a major problem. A Lovell 
dealer blamed cut-rate lumberyards 
in Billings for a drop in volume. 

“We are trying to solve this 
problem by making more personal 
contacts and by placing employes 
on a commission basis on install- 
ment sales,” declared this dealer. 

Roofing and siding jobs and metal 
awnings will be pushed by the Lov- 
ell, Wyo., firm. Also garages, kitch- 
ens, added rooms and recreation 
rooms, 


® Materials handling equipment 
will be purchased by a Salt Lake 
City dealer, who reports business 
off. He will get a lift truck, 
a conveyor belt, to 
chandise within a 
foot area. In addition to major 
home improvement jobs, he plans 
to push fencing and hardwood 
plywood priced at so much per 
pound 


also 
move mer 
500-square 





repairs and Title I 
business in addition to home im 
provement packages will be pro 
moted by a Ponca City, Okla., deal 
er, who reports business off so far 
this year. 


Small-time 


Accounts receivable were listed 
by two Montana dealers as their 
chief operational problems. A deal- 
er in Great Falls said: 

“I am refusing to take accounts 
for new homes unless progress pay- 
ments are made.” 


A dealer in Butte commented: 


“T am trying to get a credit man 
to look over our receivables at the 
end of each month and list those 
which seem dangerous.” Business 
was up 20% for this dealer com- 
pared with a year ago and prospects 
are good. 


@ Title I home improvement 
loans were credited by an Idaho 
dealer for the better business he 
is enjoying this year. He has 
stepped up his promotional ef 
forts on home improvements and 
packaged sales with emphasis on 
kitchens, added rooms and rec 
reation rooms 





Upturn in the oil field business 
and better weather has helped zoom 
sales for a Yale, Okla., dealer, who 
pointed out that 50% of his busi- 
is with the oil fields, which do 
not necessarily follow housing in 
dustry trends. However, a new 
housing addition is starting in Yale. 
For more efficient operation, this 
dealer is now carefully analyzing 

(continued on page 151) 
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General doors are truly the outstanding a 


doors of today 


Quality They are constructed 


leading in Beauty, Performance and 


GARAGE 


OVERHEAD -SECTIONAL 


ond designed to fil 


DOORS 


effortiess no-tug open, yet maintain ao firm weather 


seal when door is closed 


Top quality is assured becouse General Garage 


any architectural design and space requirement, We 


build General doors 


or Commercial 


Through ov 


fected the 


to fit Your need 


research ond designing we hove per 


easy operation of the doors to give an 


Residential 


Doors are manufactured complete in our factories 


under our own rigid manufacturing and engineering 


specifications 


hord use 


We build them for constant wear and 


Division of Pick Manufacturing Company -- West Bend, Wisconsin 


Circle No. 37 on Coupon, page 152. 
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“Facts at a glance— 


or FAST SELLING... 
EXTRA PROFITS 








PRICE 
RECEIPTS 
oh reled -4 





ee ACTS AT A GLANCE” inventory control builds Send for your free copy of “Extra Profits 
| pons sales .. .extra profits, reports the Savan- Through Inventory Control In The Building Mate- 
nah Planning Mill Co. Kardex Visible control gives _ rials Business” to help you get effective inventory 
you the facts you need when you need them. There’s control, or call the Remington Rand office near you. 
no more asking a customer to wait while you check Ask for CR875. 
stock on an item... search invoices for prices... 


scramble purchase orders for vender delivery. A 
Remington Rand, Room 1387 


mere glance at the Kardex Visible margin tells you 315 Fourth Avenue, New York 10. 


current stock status on any item. Kardex Visible Please see that I receive a pres 
copy of “Ketra Profita Through 
Inve) tory Control In The é 
Building Materiale Business,” 
CR875 


control puts complete information at your finger 
tips, assuring prompt service, more orders and 
extra profits. 


mim ee ae eee 


IL LOT Le AA 
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FIRST IN REMOVABLE WINDOWS 


Leading 
Removable 
Wood 
Window 


PRESS LEFT .—depress the 
springs which also insure a 
weather-snug fit. 


f y 

~ 

- \ 

yak 
Jf 








LL, UFT OUT — removable wood 
She sash speed up installation— 


improve liveability. 


, : i 
WASH OR PAINT —easily and 


; , : safely—a real plus for builder 
Builders and dealers continue to increase the R.O. W desher ond owner. ; 


window leadership. Year after year they are proving 
that the warmth of wood, quality construction, ai 
and the exclusive R. O. W_ take-out mechan- 
ism sell homes faster and keep them sold longer. 


R.O.W SALES COMPANY + 1326 ACADEMY AVENUE «+ FERNDALE 20, MICHIGAN 
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First WITH AUTOMATIC BALANCE 








Available 


eset aaa. OS 


witht 


(or FQG)Lox. 


WINDOW BALANCE 


R°O*W and LIF-T-LOX are the registered 
trade-marks of the R.O.W Sales Company 








EFFICIENT — re-engages when 
sash is replaced and raised or 
lowered 











AUTOMATIC .- balance locks 
in channel automatically upon 
sash removal, 


SELF-CONTAINED.— no hooks, 

poy Sener gondgy a R. O. W_ windows have long been out in front 
with the removable feature. Now they increase 

wy the lead with the revolutionary LIF-T-LOX 
balance. This insures new ease of operation 
but does not interfere with the lift out feature. 


R.O.W SALES COMPANY + 1326 ACADEMY AVENUE «+ FERNDALE 20, MICHIGAN 
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Blueprint 


of a Successful Wholesaler 


Studies customer’s needs and serves them—close inven- 
tory control—competitive pricing—capable, loyal sales staff 
— prompt deliveries — weekly training sessions — promotes 


brand names. 


These are some of the working policies which have made 
the Goldberg Wholesale Supply Corp., Tarrytown, N. Y., a 
favorite supplier for hundreds of dealers in the northeast. 


Ethical businegs policies, multi 
services for dealer customers 
and an efficient shipping system 
add up to make the Goldberg 
Wholesale Supply Corp., Tarry 
town, N, ¥ one of the most re 
spected and successful building 
material distributors in the north- 


ple 


east 


Thi 
1, Goldberg’s purchase and sales 
which are designed to help 


article describes: 


policies 


“ 


a ig 


PERPETUAL INVENTORY system enables Frank Eckert to give dealers prompt 


information on the supply situation. 


84 


maintain an ethical and efficient 
distribution system. 

2. How the tangible services 
rendered by the firm contribute to 
the success of its dealer customers. 
3%. How the company’s modern in- 
ventory, materials handling and 
delivery system function for the 
benefit of customers. 

I. Sales and Purchase Policies 

The Goldberg company serves 
retail building material dealers in 


MTT, | 


/ 


March 


19, 


New York, Connecticut and New 
Jersey within an 80-mile radius of 
Tarrytown. The firm was founded 
in 1904 by Isaac Goldberg, who 
still serves as president, and his 
wife, Leah. Although started as a 
hardware jobber, 75% of the com- 
pany’s multi-million dollar busi 
ness now is transacted with build 
ing material retailers. The day-to- 
day activities of the firm are 
guided by Morris Goldberg, vice- 
president, who is assisted by his 
son, Ivan Goldberg, assistant sec- 
retary. 

“The foundation of our 
operation,” says Morris, who is 
also a director of the National 
Building Material Distributors As- 
sociation, “is embodied in our pur- 
chase and sales policies. We sell 
only to legitimate, established re- 
tailers of building materials and 
hardware. We sell no contractors, 
developers, industrials or consum- 


entire 


ers. 

“To this end we subscribe to the 
service concepts rendered by the 
independent wholesaler as _ de- 
scribed by the NBMDA: 

1. Liberal credit extension and 
terms. 

2. Regular sales and service calls 
by trained and_ well-informed 
salesmen. 

3. Complete warehouse stocks of 
a wide variety of items. 

4. Regular delivery schedule at 
no cost to the dealer. 

5. Special sales and service calls 

(continued on page 86) 
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BUILD! 


ECONOMICALLY 


q 


« VISQUEENS: ack 


film 


Now there’s an easy and inexpensive way to store lumber and material 
/ 


outside, Protect them from damage by sunlight, dirt. dust and water 
with tough, sturdy visQuUEEN BLACK film. No need to build expensive 
storage-sheds. Covers of VISQUEEN BLACK film let you store easily 
damaged products in open yards with complete protection. No fear of 


down-grading. And VISQUEEN BLACK film costs no more than 


regular VISOUEEN Premium protection at no premium in price 


available in widths to 32 feet! 


important! V/sQueen [film is all polyethylene, but not 
all polyethylene is VISQUEEN. Only VISQUEEN haa the 


benefit of research and resources of The ViSKING Corporation 


. 2 Mail « yupon tor me nlormation 


Mf UL) a product of 
THE VISKING CORPORATION 


THE VISKING CORPORATION * Box AM3-1410 Plastics Division, Te-re Haute, ind 

Plastics Division, Terre Haute, ind, ; 

World's largest producers of polyethylene sheeting and tubing 
IN CANADA, VISKING LIMITED + LINDSAY, ONTARIO ° 

IN ENGLAND, BRITISH VISQUEEN LIMITED « STEVENAGE TITLE 


NAME 
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Taneytown 4-2900 Inc. 1935 New York LOrnamve 2-9033 
r 


OD BERG 


GOLDBERG WHOLESALE SUPPLY COR 


38 WHITE ST., TARRYTOWN, N. ¥. 


—— 


(IgG 


1. WEEKLY BULLETINS are one of the firm’s main services to retailers. Bulletins 
give market and price information, offer sales aids and valuable reprints. 2. BULLETINS 
are mimeographed and mailed first-class to hundreds of Goldberg customers. 3. COL 
LATING THE BULLETINS for mailing is a big job, but Goldberg depend 
on the authoritative information in the Bulletin 


customers 


by trained personnel at the deal mimeographed, folded and stamped 
by machines in the jobber’s office. 
Written by general sales manager 
Howard P. Robinson, the bulletin 
is primarily a sales aid that tells 
dealers of new products, price 
changes, bargain offers and other 
merchandising information In 
cluded in each bulletin envelope i 
a return order card for the 
venience of dealers who 
buy by mail 


ing trade journals. The firm re 
cently offered dealers free copies 
of the American Lumberman’s AD 
service catalogs; over 100 dealers 
wrote in and secured copies of the 
catalogs to help them with their 
advertising programs 

Some years ago the Goldberg 
warehousing techniques were mod 
ernized by the addition of lift 
trucks. The firm used the Bulletin 
to report to dealers on the money 
BULLETIN SERVICES: “While and manpower savings achieved 
is true the weekly bulletin is by these fork trucks, and wherever 
published to sell materials for us,” possible, Goldberg encouraged and 
savs Robinson, “it is was directly responsible for a good 
that it is number of his customers’ employ 
tangible ing fork lift trucks in their ware- 
recently at an NBMDA meeting We housing facilities. 
Specific ally this means studying SALES ASSISTANCE: Regular 
the customer's needs and catering the calendar, the entire sales 
to them by giving the customer personne! meet at the Goldberg 
what he wants when he needs it. offices for a sales meeting every 
Friday. During these meetings the 
salesmen trade information and 
generally bring each other up to 


er’s request 
6. Complete 

all orders 

ment 


follow-up service on 
for direct factory ship 
from manufacturer to dealer 


and at no cost to dealer 


7. Prompt 
claim for 


cooperation on all 
faulty material and 
ervice without waiting for manu 
facturer to act 


8. Mentall 


con 


wish to 
new trends 


and new markets; willing to invest 
in the future by sponsoring and it 
tocking new products before their 
need urgent.” 


alert to 


become true 


render 
dealers. 
variety of 
sources, 


just as 
published to 
services for our 
subscribe to a wide 
business information 
Whenever we see items of eco as 
nomic interest to our retailers, we 
pass the information along in the 
Bulletin. 

“For example, the Bulletin often 
starts off with statements from 


Goldberg believes in the service 
factor of the jobber as expounded 


,” adds 

from manu 
ethical chan 
distribution. By doing so 


“It is also our firm policy 
Goldberg, “to buy only 
facturers who utilize 
nels of 


we are able to bring to our cus 
tomers name brand products pro 
moted properly for the dealer and 
priced competitively.” 


Il. Services for Dealers 
WEEKLY BULLETIN 
more than 10 years the firm 
sent the “Goldberg Weekly 
tin” to its retail 
bulletin, mailed 


For 
has 
Bulle 
customers. The 
first-class, is 
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authoritative sources about market 
conditions and trends. As early as 
1950—-long before the movement 
became a national trend we 
alerted our dealers about do-it- 
vourself trade. We feel that our 
Bulletin information helped many 
of our dealers get in on the ground 
floor of this profitable movement,’ 
adds Robinson. 

The Bulletin often reprints vital 
information for dealers from lead- 


March 19, 


date on field marketing conditions. 
Dealer buying and selling prob- 
lems often are discussed; and solu- 
tions often are achieved through 
collective consultation. 

The salesmen are among the 
highest paid in the area. They have 
been employed at Goldberg’s for 
an average of 12 years and sev 
eral have been with the firm more 
than 20 years. The men rigidly 

(continued on page 88) 
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Selling Just 400 CAPITOL DOORS 


A Year Will INCREASE Your 
Annual SALES *20,000°° 


(“ONLY 8 DOORS A WEEK ) 


lumber Dealers | 

All Over 
America 

are Doing it! 
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COMPANY EXECUTIVES H. P 


Goldberg 





BLUEPRINT 


(heginse on page 84) 


conform to the rule of “no over 
selling.” Several of the salesmen 
have such an excellent record of 
service that they 


personal dealer 
dealers’ 


are often consulted on 
high policy decisions 

As a special effort for dealer as 
sistance, the Goldberg company 
has sponsored a management 
workshop for retailers moderated 
by Art Hood, editor, American 
Lumberman. When asked, the firm 
will assist dealers in planning new 
showrooms. Firm officers are cur 
rently assisting dealers using re 
prints of American Lumberman 
articles on product merchandising, 
showroom fixtures and layout tech 
nique 

Goldberg frequently helps deal 
ers arrange educational programs 
for contractors, homeowners and 
do-it-yourself customers by send 
ing men who are trained to speak 
at these meetings. The firm often 
arranges to have manufacturers’ 
representatives help dealers with 
special promotions 

One of Goldberg’s executives, 
Paul Blau, performs the unusual 
function of a product trouble- 
shooter. In cases where manufac 
turers’ representatives are not 
available to help service products 
for dealers’ customers, this exec- 
utive is specially trained to do so. 


Ill. Delivering the Goods 


Isadore Hoffenberg, office man- 
ager, points out that the set-up in 
the shipping department is kept as 
uncomplicated as possible to facil 
itate rapid, accurate deliveries. As 
they come in, delivery orders are 
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vice-president, look over the 


Robinson, sales manager, right, and Morris 
new product catalog for retailers 


assembled by routes. Employes can 
check on tomorrow’s deliveries 
merely by glancing at the orders 
lined up in front of each route 
card. 

A back order board, made from 
perforated hardboard and hooks, 
keeps track of such orders chrono 
logically. Salesmen receive weekly 
notices telling them what products 
are on back order so they “don’t 
sell what they don’t have.” 


Frank Eckert, inventory control 
manager, maintains Goldberg’s 
perpetual inventory system. “There 
is no question about the value of 
our system,” asserts Frank. “It 
gives us instantaneous, fingertip 
information for dealers who call in 
to place orders and it’s almost in 
dispensable in keeping us informed 
for reordering.” 

EFFICIENT WAREHOUSING: 

Since Goldberg headquarters 
have been in the same location for 
three generations, warehouses are 
a combination of the old and new. 
Older buildings are being sys- 
tematically replaced with new 
structures on a master-plan basis. 
Each new warehouse floor is on 
the same level to enable tying the 
buildings together as the older 
warehouses are replaced, 

EFFICIENT DELIVERIES: 
Policy of the firm is to deliver all 
orders within 48 hours. No limita- 
tions are imposed on quantities, 
small or large. Materials in short 
supply are sold on a firm allotment 
schedule at normal mark-ups. 


“To maintain smooth and safe 
deliveries, our fleet of trucks are 
kept on a strict preventative main- 
tenance schedule,” says foreman 
Sidney Vetrano. “Half the trucks 
are serviced and, if necessary, re- 
paired every other Saturday. For 
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the protection of employes, cus 
tomers and the public, deliveries 
are not made when snow or ice 
makes roads dangerous.” 

The drivers, who call executives 
by their first names, have an en- 
viable service record which be- 
speaks their loyalty to the com- 
pany. The average length of serv- 
ice among drivers is 10 years. 
Their trucks have never been in- 
volved in a serious accident. 

“Our drivers are our second 
sales force,” says Ivan Goldberg, 
proudly. “They will pick up orders 
for us and they will sell for us 
when the opportunity arises. De 
livery routes are rotated so drivers 
know dealer operations wel] 
enough to load and unload mate- 
rials when dealer crews are busy. 


CREDIT POLICY: “Our credit 
policy is based on confidence in our 
customers and an understanding 
of their business problems,” says 
Morris Goldberg. “We use a soft- 
shoe, personal approach on collec- 
tions; and our policy of adminis- 
tering each account in a personal 
manner is effective. 

“We believe strongly in the ex- 
panding future of the building 
materials industry,” says Gold- 
berg. “We intend to be an integral 
part of the expanding industry; 
and, to do so, we must not only 
keep up with the times ourselves, 
but we must help our retailer cus- 
tomers do so.” 





More Dealers Than Ever 
Are Now Reading 


American Lumberman 
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W hen an aggressive independent paint deale: 
teams up with Du Pont Paint Chemistry, things begin 
to happen—fast! It’s easy to see why because you've 
brought together two sure-fire factors of success your 
own fine local reputation and the reputation of Du Pont. 

That’s where Du Pont Paint Chemistry comes 
in. The same sound research that has made Du Pont 
famous for new developments, new and exeiting prod 
ucts is also behind every can of Du Pont Paint on your 
shelves. To you, this means paint products of the high- 
est quality —products that your customers will buy with 
confidence, use with complete satisfaction, and they'll 
come back for more, 

You can meet every customer's every demand, too 
whether it is for a small home job or a big maintenance 
project, That’s because the Du Pont line is a complete 
line. Color? .. . you've got it—in standard shelf-goods 
lines and in the 572 Du Pont Custom Colors. 

_ all Du Pont interior finishes are odorless. Exterior 
paints? , you ll have just the right paint for every 
type of exterior use. Quality”... that’s assured you by 
Du Pont Paint Chemistry. Volume and profit? 
assured, too—because Du Pont Paints 


are pre -sold 


FREE! Send for complete information on how you can sell more 
paint when yeu sell Dy Pont Paints. 

E. I. du Pont de Nemours & Co. (Inc 

Finishes Division, Dept. AL-63, Wilmington 98, Del 


I would like to know more about the Du Pont Paint line. 


Name 


Odorless? 


they're 





Address 





City State 
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Here’s how ~ 


|, Du Pont Paint Chemistry 
ro 


can work sales wonders 
in your store 


your customers know about, and have confidence tn, 
the chemical achievements of Du Pont 

Du Pont 
wonders in your store, by 


Why not do it today? 


You can learn more about how Paint 


Chemistry can work sales 


just mailing the coupon below 


You get all these advantages 
when you sell Du Pont Paints: 


PROVEN QUALITY 

CHEMICAL COMPETENCE 
OUTSTANDING PRODUCTS 

A COMPLETE LINE 

A KNOWN AND RESPECTED NAME 
MODERN IN SALES APPEAL 
NATIONAL ADVERTISING 

LOCAL ADVERTISING 
MERCHANDISING AND SALES AIDS 
GOOD SERVICE 

PERSONAL HELP OF SALESMAN 
VOLUME AND PROFIT 





Paints that sell more... with more profi! 


O16 wb oat OFF 


BETTER THINGS FOR BETTER LivING THROUGH CHEMISTRY 
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ASPHALT 
SHINGLES 


QUESTION: 


What's new about their design? 


ANSWER: 


Until Ruberoid developed Lok-Tabs, wind-safe roofing 
was available only in a variety of complex patterns, broken 
lines, basket weave desiens. Lok-Tabs now offer home 


owners popular, straight-line, square tab design in a wind 


Pat. No. 2,659,322 


safe root 

Modern homes (and older homes being modernized) 
look their best with the horizontal lines of a square tab 
rool, A Lok-Tab roof is a square tab roof. A built-in 
shadow line on each shingle adds a dramatic third dimen 
sion to these lines 

l_ok- Tabs’ wind-safe locks allow a wider, more attractive, 
8” exposure. Vertical texture lines are available to add an 
expensive shake look. The wide range of new decorator 
color in light pastels and deep tones — will 
match any exterior decorating scheme 

On all counts — wind safety, roof 
beauty and modern design — Ruberoid 
Lok-Tabs are new! Call the man from 
Ruberoid today about Lok-Tab a: 
phalt shing| Or write The Ruberoid 
Co., 500 Fifth Ave., New York 36.N.¥ 


ASPHALT 


Lox-IAB Tail, leg 
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Report on 
Lu-Re-Co 


What the Lu-Re-Co sys- 
tem of construction has 
meant to several New Eng- 
land dealers was brought out 
at the recent Northeastern 
convention in New York 
City. 





Profits with Packages 


We find that the Lu-Re-Co sys 
tem offers just about everything 
necessary to make fair profits. The 
theory of package selling and Lu 
Re-Co go hand in hand. We find it 
is most profitable to make the Lu- 
Re-Co package just as complete as 
we can, including such things as 
complete kitchens, ete Roger 
Sherman, sales manager, Harris 
Lumber Co., Inc. Providence, R. 1 


Lu-Re-Co Beats Prefabs 


In our village of 6,000 people, 38 
prefabricated houses were built in 
one year. We decided to go into the 
Lu-Re-Co system. 

Last year, we sold 19 Lu-Re-Co 
homes; 12 were Lu-Re-Co designs 
and seven were adaptations. As a 
result of working with Lu-Re-Co 
one of our contractors increased his 
volume 30%; he has been able to 
go out and compete with the biggest 
prefab factory agency. We have also 
sold some homes to the sweat equity 
trade; and, we’ve made 100 sales of 
roof trusses alone to contractors 

After the first year with Lu-Re 
Co, our profits were up Arthur N 
Ellis, president, A. FE. Dew & Son 
Canastota, New York. 


Beating the Prefabs 


Quite recently in our town of 20 
000, 29% of the homes built came 
from the large prefabricated hous« 
factories. We went into the Lu-Re 
Co system and so far we have built 
18 houses and two summer cottages 
We have one contractor on Lu-Re 
Co homes exclusively 

To help us further control the 
sale, we bought up real estate ove) 
the years and we now have good 
building lots to offer to prospects 

We've had no difficulty with the 
Lu-Re-Co system. It has helped us 
stay in business—profitably.—H. F 
Harrower, president, Genesee Lum 


ber & Coal Co., Inc., Batavia, N. ¥ 


When answering advertisements please 
mention 


AMERICAN LUMBERMAN 
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Financing Booms Business 


Recently we started our own fi- 
nancing plan for remodeling and 
repair projects. So far, we carry 
the paper ourselves In eight 
months we opened 23 accounts for 
a total of $11,000. Fully 25% of 
these accounts represented new 
business for us.—Donald W. Smith, 
manager, Briggs Lumber Co., Nor- 


wich, N. Y. 


Singeing a Price-Cutter 


As a dealer in Kentucky some 
years ago, I was plagued by a price- 
cutter down the street. The price- 
cutter’s favorite expression was, 
“Give me Campbell's bid and I’ll cut 
it $100.” 

This can get annoying. So, one 
day when a shopping contractor 
came in for a bid on a house job, I 
knew his next stop would be the 
price-cutter. So I told the contrac- 
tor, ‘“Look, I'll give you a bid if you 
promise not to buy from me.” The 
contractor thought it strange, but 
he took the bid (which I’d made ex 
actly $1,000 low), and went down 
the street. 

Naturally, the price-cutter 
knocked $100 off my bid and got the 
job. He didn’t realize his error until 
he was ready to supply the roof 
materials. He was educated if not 
cured. Don Campbell, executive 
vice-president, Kentucky Retail 
Lumber Dealers Association, Leh 
anon, Ky 


Service Made This Sale 


Recently we bid on a remodeling 
project for a woman customer, who 
told us our bid was $300 high. In 
the course of the conversation, she 
said she just found out she couldn’t 
build anyway because the construc 
tion would be too close to the prop 
erty line. We offered to try to get 
the city to amend the regulation 
We were successful, and the lady 
bought materials for the project 
from us Claude Hodges, 
tary-treasurer Hod ae 8s Lumbei 
Corp., Roanoke, Va 


NeCTe 


Why Free Yardsticks 


We have found a good reason to 
give yardsticks away other than 
just good will. Since do-it-yourself 
has become such a fad, we have had 
customers come in with a lot of 
weird tape-and-string measure 
ments. The yardsticks help solve 
this problem and at the same time 
provide us with free advertising 
M. Cain, manager, Penn Lumber & 
Supply Co., Baltimore, Md 
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RUBEROID 
AMERICAN 
THATCH 
ASBESTOS ROOF 
SHINGLES 


2,687,701 


QUESTION: 


How will they wear? 


ANSWER: Ashestos-cement roof shingles are not 


affected by sun, rain, or exposure because they are made 
ol indestructibl asbestos fibers and portland cement. They 
are absolutely fireproof. They have been in use for 50 years 
on some homes, and none have ever worn out 

American [Thatch Asbestos shingles are the most eco 
nomical roof investment a homeowner can make becaus 
they will last a housetime. For extra wind resistance, they 
are secured vith copper storm anchors. To assure long 
lasting beaut olors are “locked in” by Ruberoid’s exclu 
sive Duroc finish. [his hard resin coating keep dirt out 
keeps color in 

American [hatch shingles offer exceptional roof beauty 
too. Irregular} striated color lines and a thatched butt edge 
give them a three-dimensional appearance. Available in 
Brown, Red, Green, Black and White Blend 

In appearance, in fire protection and 
in long life, American Thatch as to 
shingles offer homeowners the be in 
roofing value. Call the man from Ruber 
oid about American Thatch shingles 
today. Or write: The Ruberoid Co., 500 
Fifth Avenue. New York 36, N. Y 


ASBESTOS ROOF SHINGLES 
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No. 55 of a Series 


April Ad Theme — "Spring Spruce-Up” 

The suggested ads below demonstrate how you can 
build attractive ads tying in with the Advertising and 
Merchandising Calendar sponsored by the National Re 
tail Lumber Dealers Assn., (published by Saturday 
Kvening Poat) 


Note the variety of timely, attractive illustrations 
how they can be arranged in small or large ads. These 
26 mat illustrations are included in the group of 254 
available exclusively from American Lumberman 
Write for free book giving full information 


> tn ad col. x 12 in. ad using ADservice mats now 
nos. 64, 9, 62, 63, 64, 260, 154, 262, 48, 51, 60 


SIGNATURE CUT HERE 


SPRUCE-UP 
PICKET 


You save time and money with 
ONE-STOP SHOPPING 


for your house, lawn and garden needs 





. 
; | 2 
id 

(BRAND) 


PAINT 


‘00 
LADDERS 
GARDEN TOOLS _ 


YOUR NAME 


Fv 

















(FOR YOUR AD-IDEA FILE) 


x 16 in. ad using ADservice mats nos 
5, 44, 54, 43, 40, 58, 56, 66, 253 


You save money 
and time with 


ONE-STOP 
SHOPPING 


for your house, 
lawn and 
garden needs 
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GARDEN TOOLS 
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This brand name 


also means... 


Seasoned lumber delivers sound building values— 


and gives builders an important sales point 


@ When supplying material to build- 
ers, remind them of this important 
fact: a home is easier to sell if it is 
framed and sheathed with Weyer- 
haeuser 4-Square Kiln-dried Lumber. 

There are several reasons for this 
increased salability. 

For example, Kiln-dried Framing 
is an important sales feature because 
the public has learned that seasoned 
lumber is strong... that it has dimen- 
sional stability... that it contributes 
to sound, reliable construction. 

Kiln-dried Lumber Sheathing on a 
new home is a feature that helps close 
many sales. Lumber is strong... . it 
holds nails firmly. Also, lumber sheath- 
ing permits the use of shingles, 
vertical siding, and other special 
coverings without furring strips. 


These are a few of the reasons why 
lumber sheathing has been the ac 
cepted standard for generations .. . 
and is still a mark of high quality 
construction in homes, farm build- 
ings and commercial structures 

The Weyerhaeuser 4-Square brand 
name, nationally advertised, is well 
known to the public . 
quality that helps dealers close sales 

All lumber bearing the brand name 
Weyerhaeuser 4-Square is scientifically 
kiln-dried, precision- manufactured, 
properly graded and carefully loaded 
for shipment. It is available in a wide 
range of species and grades, in com 
mons and clears. There are Weyer 
haeuser 4-Square Lumber products, 
from dimension to moldings, to meet 
every need in light construction. 


a mark of 


RAT 
Seem 


Weyerhaeuser Sales Company 


ST. PAUL 1, MINNESOTA 
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FINISHING 
made easy 


EASY TO USE... EASY TO SELL 


Deft is a “natural” sale item for 
every Lumber and Building Sup 
ply Dealer. Deft is a semi-gloss 
interior finish that anyone can 
use with professional results, Not 
a lacquer, not a varnish, A 3-coat 
fine-furniture finish can be 
achieved in a few hours instead 


of days 


dett alone does the complete 
job... seals, primes, finishes 
+++ M0 thinning 

+ will not darken 

OVER 65 MILLION READERS 
OF AMERICAN WEEKLY, 
POPULAR SCIENCE, POPU 
LAR MECHANICS, SUNSET 
SUNRISE and other consumer 
magazines are being told about 
this amazing new wood finish 
Every sale means repeat sales 
Deft creates the kind of talk 


that’s good for your business 


Thousands of dealers 

from coast to coast are featuring 
fast-selling, profitable Deft, the 
the talk of 


new wood finish that's 


the industry 

See your distributor 

or mail this coupon TODAY. 
agen eee eee ee 


4 Desmond Brothers « 
1826 W 4th St s Angeles 62, Calif 


B please send me complete details about i 
§ Deft Wood Finish 


é 
Brome i 
B accross | 
4 
' 
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Thermal Multiple Aluminum 
Insulation Grows In Popularity 


The largest user of aluminum 
foil in the world today is Infra 
Insulation, Inc., 525 Broadway, 
New York, manufacturer of pre- 
fabricated multiple aluminum in- 
sulation. 

The wide-spread use of multiple 
sheets of aluminum for insulating 
against heat and vapor flow and 
condensation formation resulted 
in shipments by Infra of more 
than one million square feet a 
week in 1955, a 20% increase over 
1954. 

Infra insulation is made in al 
most continuous strips of metal 
up to 750 feet long (instead of 
with breaks every few feet) to 
further retard heat loss in winter 
as well as drastically minimize 
condensation formation. 

A new design in Infra insula- 
tion is engineered to automatically 
open and hug the joists or studs 
from edge to edge. It can be in- 
stalled in ceilings, walls and 
floors; fastened between wood and 
steel joints and studs, steel girders 
and trusses; under concrete ceil- 
ings and floors; around ducts and 
pipes and to furring strips on ma- 
sonry walls. It comes pre-col- 
lapsed for easy installation at low 
cost and is permanently secured 
when stapled into place. It is also 
available with asbestos fiber sep- 
arators to :neet the strictest fire 
regulations. 

Infra insulation is used in 
schools, churches, hospitals, super 
markets and housing develop- 
ments, for winter and summer 
comfort. It is also used in brooder 


~s 
=e 
ss 


+ 
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PRE-FABRICATED multiple alumi- 
num insulation opens automatically, 
in one operation, into layers of alumi- 
num, fiber and reflective air spaces. 


houses, cold storage buildings and 
factories which have open web bar 
joist construction. 

Popular for insulating 
and craw! spaces, it is light and 
moisture proof. No wire meshing, 
backer board or other support is 
required to keep it permanently 
in place. It also is used exposed 
in factories, warehouses and ga- 
rages. 

Infra insulation is compact: 
1,000 square feet in a small carton 
occupies only 1% cubic feet, 
weighs only 45 pounds so a com- 
plete stock can be carried on just 
a couple of shelves in a dealer’s 
store. 


attics 





Yale & Towne Enters 
New Hardware Field 


Yale & Towne Manufacturing 
Company’s expansion into a new 
field of hardware manufacture has 
been announced by James D. 
Young, general sales manager of 
the firm’s Lock and Hardware Div. 

New lines of sliding door hard 
ware, now in production (AL, 
March 5) will meet a strong na- 
tional demand caused by basic 
changes in the interior architec- 
ture of American homes, Young 
declared. He pointed out that 
“80% of all new homes ... will 
contain at least three sliding doors 
each,” and attributed the trend to 
the compactness of modern homes 
and apartments necessitating con- 
servation of useful floor space. 
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AWI in New England 


New England members of Archi 
tectural Woodwork Institute met at 
Worcester, Mass., January 20 and 
perfected plans for establishing a 
New England chapter of AWI. Dues 
were established for architectural 
woodwork manufacturers, provid- 
ing financial support for the chap 
ter. Present were 13 from Massa 
chusetts, seven from Connecticut, 
two from Rhode Island and one 
from New Hampshire. 

Chapter president Claude Free 
man summed up the sentiments of 
members when he said: “We are 
gratified with the progress thus far 
made and are determined to build 
an increasingly strong and effective 
New England chapter.” 
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"We think you are 
entitled to this— 
a register that 


figures your change." 


A 





Wattonal change computer protects 


both store and customer! Stops mistakes! 


all chance for such errors 


Up to now, National Cash Registers told 
the customer how much to pay. This 
new feature also tells the exact change 
due—giving complete protection to cus- 
tomer, merchant and salesperson 

For every one dollar of sales, several 
dollars of customer money are handled 
—thus inviting countless opportunities 
for mistakes in computing change. NCR 


Automatic Change Computer removes 


THE NATIONAL CASH REGISTER COMPANY, varron 9, oni0 


The customer can now see, at the top 
of the register, and on the receipt, every 
step of the transaction—price charged 
for each item, total of purchase (includ- 


ing tax), money tendered to salesperson, 


and amount of change to be returned. The 


printed, itemized receipt is a complete 


“take home’”’ statement of the trans- 


action. 


989 OFFICES IN 94 COUNTRIES 
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Merchants must see this new 
time-and-money saver to appre 
clite us great advantages to 
Call 


your nearby National branch of 


both store and customer 


fice for a demonstration today 


PTAAOE MARK FEO. U8. PAT. OFF. 


Olalional 


152, 








VINYL MATERIAL 
THE GENERAL TIRE & RUBBER CO. 
JEANNETTE, PENNA 


SEND COUPON 


TODAY! 
STERLING PRODUCTS CO. Inc. - St. Paul 1, Minn. 


Send information on your folding doors and room dividers 


en aera ek ae ee ee 


NAME 
ADDRESS 


city ZONE STATE 
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Western Pine Holds 25th 
> * 
Annual Meeting in San Francisco 

The 25th annual meeting of the Western Pine Asso 
ciation was held March 7-10 at the Sheraton-Palace 
Hotel in San Francisco with some 350 lumber manu- 
facturers assembled from the 12-state region. 

A. L. Helmer of Polson, Mont., president of the 
association, conducted the annual meeting and cited 
production of nearly 8.75 billion feet as a milestone 
marking the group’s silver anniversary. 

Speakers included C. T. Gray, association treasurer 
and an official of the Stockton Box Co.; secretary- 
manager S. V. Fullaway Jr.; Lawrence D. Kellogg of 
Alexandria, La., president of the National Lumber 
Manufacturers Association; C. A. Gillett, Washing- 
ton, D. C., managing director of the American Forest 
Products Industries Inc.; J. D. Bronson, Cascade 
Lumber Co., Yakima, Wash. and Leo V. Bodine, 
Washington, D.C., executive vice-president of the 
National Lumber Manufacturers Association. 


Kentile Spring Promotion 

Spruce up for Spring is the theme of a Kentile, 
Inc. special promotion for March and April. Charles 
A. Neumann, vice-president, announced that a co- 
ordinated four point program employing special con 
sumer advertising, dealer and merchandising aids, 
had been designed to boost Kentile dealers’ sales to 
a new high. The most ambitious advertising-merchan 
dising program in Kentile’s history, it will spotlight 
three Kentile asphalt tile designs: Carnival, Cork 
tone and marbleized. The wide-spread advertising 
featuring the spruce up promotion is in addition to 
the company’s regular national ad schedule. 


Asphalt Tile Group Elects Officers 

The Asphalt Tile Institute elected Seymour Mil 
stein, Mastic Tile Corp., president at its annual 
meeting recently. W. Leon Harper, Tile-Tex Div. of 
the Flintkote Co., was elected vice-president and 
C. A. Neumann, Kentile, Inc., was chosen secretary- 
treasurer. Directors elected, in addition to Milstein 
and Neumann, were: J. O. Heppes, Azrock Products 
Div. Uvalde Rock Asphalt: J. P. Stiger, Johns-Man- 
ville and Winthrop Brown, B. F. Goodrich Co 


Kyanize Holds Sales Meeting 

Kvanize Paints Inc. held a three-day general meet 
ing in February at its home office in Everett, Mass., 
for the entire sales organization. The first day’s 
session was devoted to products, the second to ad 
vertising and merchandising and the third to district 
organizations. William Binder, sales engineer. Har 
old E. MacInnis, Jr., and district manavers conducted 
the various meetings, together with W. Wesley Gil 
mour, Ray Mullen and others of the Kvanize staff 


|. HALE-A-DAY | 


DEALER'S NAME HERE ths”. oe 


BING CROSBY stars in a new kind of Road” picture 
Zonolite’s sixth annual dealer-participation outdoor ad cam 
paign. Billboards, pegged to a do-it-yourself theme, tle in 
with firm’s ads in other media 
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at Interstate Building 


nd some of them listed bel 


“Our yard is SMALL... but, 





We were losing money by NOT using a fork truck!” 


And that holds true for yards—big or small. But 
especially is it important to the small yard operator 
for he normally thinks he can't afford a fork truck. The 
truth is, he can’t afford to be without one. A fork truck 
is the one investment that can give an annual 100 
return. Take Interstate Building Material Corp. for 
example. In one year they saved more than the cost of 
their Clark truck. Here's how 


LUMBER: Forty-one man hours saved. Unloading 
incoming lumber now takes 3 man-hours compared to 
44 man-hours to do the same job manually 


BAGGED LIME: Bags are tiered twice as high a 
before. This doubling of storage capacity has enabled 
the Company to buy larger quantities at lower rates 


DRAIN TILE: ‘'welve man-hours were required to 
unload a trailer. Now one man and a Clark Yardlift 
do the job in 30 minutes 


SHEETROCK: An unloading job that usually took the 
better part of a day is now completed in 30 or 40 
minutes. 


TRUCKING: The Clark Yardlift released a delivery 
truck that was used to shuttle material 200 feet to an 


Kiliary yard 


eliminated 


PILFERAGE: Loa 
ifety and to « 


in our 


ere throw 


You « thout any 
ment. Sa : you i} will normall 
mall mont iyment ll your local 
ind ask him for full deta You'll find him 


the Yellow Page under Pruch Industrial 


Industrial Truck Division 
Lan a CLARK EQUIPMENT 
COMPANY 


EQUIPMENT Battle Creek 40, 


Michigan 


A BETTER BUY WITH LOCAL SUPPLY Genuine Clark Parks 








of Oregonbord will be under the 
MANUFACTURERS direction of W. J. Ritchie, Evans 
(begins on page 94) vice-president. 

Evans Products owns and op 
Evans Products Acquires erates four other plants on the 


west coast: two wood products 
Oregon Hardboard Firm plants opened in 1955, aia at Gold 
Seach, Ore., and another at Van- 
couver, B. C.; a plywood plant at 
toseburg and its factory at Coos 





Through formation of a new 
corporation in which it owns con- 


trolling interest, Evans Products ; ) 
Co. has acquired control of the Bay, which has been in operation 


business of Chapman Manufactur over 25 years. Executive offices 
ing Co., Inc., of Corvallis, Ore., and its sixth plant are at Plym 
manufacturer of hardboard known outh, Mich. 

as Oregonbord. No change in pres The Corvallis plant has an an 
ent personnel or management is nual capacity of 24 million feet of 
contemplated according to the an- hardboard and Evans anticipates 
nouncement by E. 8. Evans, Jr., an increase in production within 
president of Evans Products, Sales the next 12 months. 


FIREPLACE 
GRILLS 


READY FOR THE 


DOTTVOURGILS” 


HIGH PROFIT TRADE 


Three sturdy new Hi-Lo fireplace grill tops 
designed for practical use in any indoor or 
outdoor fireplace or barbecue, Ruggedly 
constructed of steel rod, electro-welded in 
smooth, close-mesh for full cooking support— 
plus extra heavy edge reinforcing and 
finished in life-long sparkling Nickel plate 


for years of clean, pleasant service 


Stock up now— 
watch them sell themselves! 


Type A 
24” « 30” wit 
1” mesh and center 


reinforcing rod Type B 


with 1” mest 


Don't overlook the many other popular fast-selling members of 
the Hi-Lo line — write for complete illustrated information, today! 


/ 


Hilo Hi-le 
‘Brazier Chow-wegon 


UNION STEEL PRODUCTS COMPANY 
ALBION + MICHIGAN 
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Sales Courses Planned 
To Increase Dealer Sales 


The Black & Decker Mfg. Co., 
Towson, Md., is offering its dealers 
a sales training course designed to 
help them better merchandise their 
products. Classes are being held 
locally by members of the B&D 
sales force, and already the course 
has been presented to nearly 500 
dealers in approximately 12 metro- 
politan areas. 

While the course is centered 
around portable electric tools, the 
information and ideas are applica- 
ble to the dealers’ entire line. 

The sales potential in portable 
electric tools is often overlooked, 
believe B&D officials. When a car- 
penter or contractor buys a load 
of lumber or siding, for example, 
he is a potential customer for 
portable electric saws, drills and 
jig saws. 

Sales manager Al Fehsenfeld is 
in charge of the course. 


Donald E. Parks 


Donald E. Parks has been named 
a product manager of American 
Kitchens Div., 
AVCO Manu- 
facturing Corp., 
according to an 
announcement 
by C. Fred 
Hastings, gen 
eral sales man- 
ager. Parks will 
be in charge of 
product devel 

‘ Parks 

opment and 
sales of American Kitchens set-in 
ranges, stack-on and _ built-in 
ovens, universal oven cabinets, 
disposers, ventilators and ventila 
tor-hood combinations 


—_————————————— 


PRESIDENT Guerrant, Ready Hung 
Door Corp., demonstrates latest in 
machines for mortising doors and 
jambs to manager Croft, Lroquois Door 
Co., Syracuse, 23rd firm to begin manu 
facturing the door 


19O%¢ AMERICA 





’ > a | 
eo A 


ree Wythe House Williamsburg Va., built in 1755 is 
1 perfect exar of Georgian Colonial architecture. It 


mpl 
credited t Richard Taliaferro, Wythe father-in-law 


Double Hung Wood Windows Still Grace 


the 201-Year-Old George Wythe Home 


That’s a long time but the Wythe house is built to /av/. Here, 
during Revolutionary da , Washington and LaFayette planned the 
Yorktown campat n;and here Wythe, known as the first professor of 
law in America, tutored Thoma Jefler on 

Notice how {he double hun wood wince idd to the heauts Oo 
this historic home. Air entered at breathing level and « pelled at 
ceiling level through upper sa h. When closed, these wood window 


acted as natural insulator keepin the Wythe h me cool in summe 


ded 


A ryt ; r) | ; 
Varin if ites iT r I tea mr ¢ rro 


Double hun 
old type pull 
spring sash bala 
metal weath« 
are no cracth revice Ln ver ipand Irarne Rain dust and 
are kept vhere the Delon outdoors! nd double hun 
windows are 
and window fan 

No wonder | ay. i hitect buil ler and home r 
double hun “1 nal vith metal eather trippin “a 


investment i miort, convenience and beauty 


WEATHERSTRIP Aeseareh INSTITUTE 


OFFICE OF THE SECRETARY, BOX 128-—RIVERSIDE, ILLINOIS 


ORBIN METAL STRIP MFG CO MICHOLS METAL STRIP SERVE 
NER WIRE CO PEMEO WIG 

ALLMETAL WEATHERSTR ‘ *LANBURG DUNCAN CO PRECISION WEATHERS TRI 

BARLAND WEATHERST RIP MA . ) STEM METAL STRIP SERVICE REESE METAL WEATHERS TRIP CE 

CENTRAL METAL ST RIF as 1 METAL WEATHERS TRIP CORP SOUTHERN METAL PROOU 

CHAMBERLIN CO OF AMERICA NATIONAL GUARD PRODUCTS, IN« WARNICA PRODUCTS 

OLNNIS ACO WY) TIONAL METAL PRODUCTS CO, in ZEGERS, if 


MEMBERS 
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Do you know ¥ 
your 

prospects 

by name? 

in « WE Wel 


Yes, we can obtain a homeowner mailing list for 
your trading area at very reasonable cost. Such 
lists are available to us for aimost every U.S. town 
and city of 5,000 population and over. 


Think of it! You can now contact directly the 


consumer prospects in any given area who mean 


the most to you in potential business. No other 
group in your community provides such an active 


market in the materials you have to sell for remod- 
eling, expansion, repair and new construction. 
You may even select the homeowners you want 


from a specific area within a city — just tell us 





lumber and building 


eveloped by Ams 
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what street boundaries enclose it. Your list will 
be composed of people proved to be homeowners 
through confidential sources. By mailing to indi- 
vidual names, you'll establish a personal relation- 
ship in your HOME Maintenance & Improvement 
advertising program. 


This list service is new and exclusive with 
HOME, the consumer magazine designed to solve 
your local advertising problems. If you would like 
to have further information, either about home- 
owner mailing lists or HOME, just fill in the 
coupon below and mail. 





Service Manager, Room 2000K, 

HOME Maintenance & Improvement 

189 North Clark Street, Chicago 2, Illinois. 
Financial 6-5380 

( ) Send us 07 ed information, with no obliga- 


tion on HOME and its new homeowner mailing 
list service. 


( ) We already use HOME, but would like full de- 
tails on the new homeowner mailing list service. 


Business name. __ 
ae 


EE re rs ve 





Your name... 
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In building materials... 


POST 
carries more advertising 
than any other magazine! 


POST | Etat Rial eta ere cles erderterterad 
LF A TT TT 
and GARDENS Erfrot tad End ErYood Cond Bord Emden 889 


AMERICAN HOME poy $ ey 7§ par 4 a4 ss0s.07 
UE | eyterderadt ss ae 


Not only does The Saturday Evening Post lead all magazines in 
building-materials advertising; it also leads them in the total field of 
building materials, equipment and fixtures. In fact, it leads the sec- 
ond-place weekly magazine (Life) by a whopping two and one-half 
million dollars. Building-materials manufacturers know that Post 
readers form the most responsive and rewarding new-home and 
modernization market in America. Consequently, the Post con- 
tinues to lead in the building business year after year after year. 


The Saturday Evening 


| BS OOM M-gets to the heart of America 
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Doorway Design 
Contest for Students 


Architectural students of the 
University of California and Stan 
ford University were invited to 
compete in a doorway design con 
test sponsored by Schlage Lock 
Co, Residential entranceway de- 
signs featuring a Schlage lock, ' : ena - 
structurally practical for a resi NEW T. L. SMITH Co. plant under construction at Lufkin, Tex., will have approxi 
dence costing up to $20,000, will mately 54,000 square feet of office and manufac turing space Production is se hed 
be judged by a committee com uled to start early this spring. In the beginning only the Smith truck mixer line 

- - will be manufactured in Lufkin 
posed of Dean Roy Faulkner, Stan 
ford; Dean William Wurster, U. of 
C.; Rex Whitaker Allen, A.LA 
David Bohannon, builder, and Ben 
Levinger of 


Seidlitz Paint Convention 


Theme of the 46th annual sales 

convention of Seidlitz Paint & Var 

nish Co, was Jet Age Selling. Held 

in Kansas City, Mo., recently, the 

three-day meeting was attended by 

135 factory salesmen and represen 

tatives of warehouse distributors 

and factory-branch warehouses 

Highlighting the program were ARTIST’S SKETCH of latest expansion of Andrea Manufacturing Corp. plant at 
presentations of new products, pro Amityville. Over 45,000 square feet in area, the plant will contain the latest in 
motions and major product improve automatic production and handling equipment, and Is laid out for strict quality con 
ments trol in the production of Andrea’s aluminum swivel action windows 


They re LO-MAN-CO 


Combination Aluminum 


Builder's Special . - new CORNICE OR 


BUTTS ‘ LMC G FOUNDATION 
' VENTILATORS 


by CRIFFIN 


The builder's fa 
vorite specially , 
priced full-mortise * ; model C416—(rioht) 
butts in typical viet al 6 eth emia 
Griffin quality! a 
Full size pins, full in screen i 

: For better ventilation in the cornice, or 


size knuckles, no 4 ; above the foundation in the siding, you'll 
find these attractive new LO-MAN-CO 


MODEL C816—(left) 
8’'x1 6" with aluminum 


screen 





burr joints, electro 
multi-purpose unita are your best bi 


plated dull brass or ‘Zl . 
bonded prime coat ripty by far 
. : ’ They're faster and easier 
Swaged to stand ; Aluminum construction means no rust 
ard specs 4 ing, or replacement problems, 8 x 8 mesh 
; insect screens meet all FHA require 
: ments, and they're completely installed 
: For attrative design, for efficiency and 
Send for Bulletin Builder's Spec ial . . weather protection, for economy you 
4 . a can't go wrong when you specify LO 
Cat, #540 MAN-CO combination ventilators. Ask 
your Jobber or write for complete informa 
tion on the Louver Line of Ventilating 


| N° Lip Equipment today. Jobber inquiries also 
Round G RIFF I fd atte LOUvER MFG. & SUPPLY CO. 


Round 


—— “since 1899" FOR FOUNDATION 3403 Wooddale Ave., Minneapolls, Minn 
MANUFACTURING CO. ERIE, PA. ’ 
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Even if you've invested as little as $239 in shop 
equipment you may not be enjoying the profit-mak 
ing benefits of a De WALT®. We invite you to com- 
pare your present equipment and shop methods with 
these AMF DeWALT features and operating ad 
vantages 


e One low-cost machine that does ALL the work of 
a swing, saw, straight line cut-off and miter saw, 
table-type rip saw, dado machine, shaper plus 
many others 


Savings of up to 60° or more in capital equipment 
investment alone. AMF De WALT does the work 
equal to or better than the many single-purpose 
machines you would have to buy to duplicate its 
operations 

75% savings in floor space alone! Because AMF 
De WALT always adjusts to the material —it can 
be placed against any shop wall — instead of in the 
center of the shop. This releases valuable floor 
space for more profitable uses 


Find out about ALL of AMF De Wa .t’s many 
advantages — send today for free new idea book for 
indusiry. Tells dozens of ways to cut costs on 


cutting jobs. MAIL COUPON BELOW TODAY! 


New Model GW-1 10” Saw with FULL 1'2 H.P. Motor complete for only $395 DELIVERED 
(custom-built 12 H.P. motor, 10” saw blade, 4 detachable steel legs included) 


et a we 
LOOK AT THESE OTHER AMF DEWALT ADVANTAGES! = Gini) 


¢ Top-side Cutting for Safest Cutting _—_—_—_——~ 


| mae eee a mn 
¢ 90% Savings in Layout and Marking Time \ 
¢ Reduces Waste ~— Salvages More Lumber { Lk AL 3 
* One-minute Change-over, No Shut-down Worries 
* Reduced Fatigue, Greatest Operating Ease and Safety bl POWER TOOLS 
¢ Years-ahead Design— Does Not Outmode Itself 
* Modern Straight-line Materials Handling 


* Unusual and Special Jobs Handled Easily 
' 


as rT SPE ay ls a ass ad ced o> ons AA en co ov 
1 AMF DEWALT, pepr. ai-se-2, LANCASTER, PA. 
! 


SEND FOR FREE NEW IDEA BOOK ON Please send me your new idea book for industry. 
INDUSTRY! 16 pages packed with 

illustrations. Shows you dozens of ways 0 

to cut costs on cutting jobs, 

time-motion study. ADDRESS 





ee STATE... 
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Dealer News 


1956 DEALER CONVENTIONS 


New York 

lumber dealers 
attended the Northeastern Retail 
Lumbermen’s Association 62nd 
convention in New York late in 
January to learn about OHI, con 
umerism and how to solve com- 
mon management problems. Con 
sumerism was defined as “knowing 
what the consumer wants, when 
and where he wants it, and then 
serving him,” 

Officers elected for 1956 were: 
Jay LeFevre, president; first vice 
president, Joseph E Hollings- 
worth; second vice-president, Dun 
can §S. Briggs; third vice-presi 
dent, Edward E. Fox, and fourth 
vice-president, Elmer 8. White. 
Arthur Clifford, former president, 
was elected to the board of direc- 
tors and Paul SS. Collier was re 
elected executive vice president. 


Five thousand 


Manchester, N. H. 
The New England Lumbermen’s 
Association held its annual meet 
ing in Manchester, N. H., on Feb 





ruary 2. Officers elected for 1956 
were: president, Warren H. Chaf- 
fee; vice-president, Arthur A. 
Davis and Beatrice J. Michaud, 
secretary-treasurer. The following 
were elected directors to serve a 
three-year term: Jonathan Gates, 
Ray C. Burbank, Jr., Francis Lor- 
den, Philip H. Chadbourne and 
Joseph O. Fleming. 


Chicago 

Major themes of the Illinois 
Lumber & Materials Dealers Asso- 
ciation meeting in Chicago last 
month were home modernization 
and increased use of Lu-Re-Co 
panels in home packages. 

An estimated 3,500 lumbermen 
spent three days looking over the 
exhibits and studying possible ap- 
plications for the new products 
shown in their areas. 

The 1955 slate of officers was 
reelected for 1956. They are: Leo 
R. Allen, president and Walter A. 
Schmeling, Rockford, vice-presi- 
dent. 


Omaha 


The 65th annual convention of 
the Nebraska Lumber Merchants 
Association was held February 22- 
24 in the~-Civic auditorium at 
Omaha. A record 2,400 delegates 
attended the convention at which 
new officers were elected for the 
coming year. C. W. Holmquist was 
chosen president and R. D. Birge 
is the new vice-president. Phil 
Runion was reelected secretary 
and W. A. Keitges reelected assist- 
ant secretary. Also reelected were 
national directors, M. O. Strand 
and Arthur W. Melville. 


NLMA OFFICERS: R. D. Birge, vice 
president; C. W. Holmquist, president 





Trade Mark 


Rengistere da 





PONDEROSA PINE — SUGAR PINE 


WHITE FIR 


DOUGLAS FIR 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE, CALIFORNIA 
Sales Office at Susanville, California 


INCENSE CEDAR 
Annual Production 60 Million 


High Altitude, Soft Textured Growth 
Modern Moore Design Dry Kilns 


ANDERSON, CALIFORNIA 
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CHANGE SAWMILLS SALEs Co. 


Since 1879 
1400 R. A. LONG BUILDING KANSAS CITY, MISSOURI 








PHONE: VICTOR 2-6560 
TWX KC-484 





Wanufacturersa and Distributors 
SOUTHERN AND WESTERN WOODS 


Sales Department for YONCALLA LUMBER CO., YONCALLA, OREGON % Green Fir Dimension * 


Boards * Cutting 
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Why American Houses Inc. Chooses Getty 
Operators for Popular Awning Windows 











Architects’ drawing of the Americana. House was designed 


in cooperation with LIVING for Young Homemakers 


This Getty set is easy to operate—easy to install. That's a 
particularly important consideration in prefabricated homes. 


GETTY No. 4711 CHAIN OPERATOR AND HINGE SET 
NOW STANDARD EQUIPMENT 
IN DELUXE NEW “AMERICANA” PREFAB ! 


American Houses Inc. of New York 
is one of the world’s largest and most 
successful manufacturers of prefabri 
homes. In its new House of 
the Americana—this 


cated 
Vision 
company is using only the best build 


model— 


ing materials, accessories and equip 
ment—including new Getty Chain 
Operator and Hinge Sets for the three 


windows in living 


to five awning 


room and den 

Getty Operators were « hosen, states 
American Houses, because of their 
ease of installation, rugged construc 
uon, and good design, plus the Getty 
reputation for quality 

The Getty No. 4711 Set operates 
awning windows without disturbing 
the screen—locks sash securely in any 
open position—closes it tightly and 
locks it shut 

The operator itself works on a new 


and completely different principle. Of 
the angle-drive, worm-and-gear type 
it engages a special flex-de 1 chain 
which becomes rigid when extended 
in Opening the window. Hinges drop 
the from the head 
that the outside of sash can be cleaned 
from inside the room, Operating with 

aod they slide 


sash member so 


d brass shoe if} a 


smoothly and will not chatter 


The Getty No. 4711 Set comes in 
three sizes to fit windows from 14 to 
30 in. high and up to 48 in, wide. You 
will find that its simplified and im 
proved construction make other 
operators completely out of date 

Hardware consultants, hardware 
wholesalers, hardware dealer 
retail lumber dealers can give you in 
formation on Getty Builder ~ 

mn 


Hardware. Call them or write 
Getty direct—now — 


and 


The Getty hinges drop the sash 4/7 to 6 in. from the head 
member so that outside of sash can be cleaned from inside 
the room. Only Getty hinges should be used with this operator 


The special Getty chain becomes fully rigid when extended 


locks the window in any desired position 


4 ———— 
@ > 
H. S$. : GET ! &co., inC., 3348 NORTH 10th STREET « PHILADELPHIA 40, PA. « Canadian representatives: A. N. Ormsby Co., 23 Scott St., Toronto 
° 


MERCHAND 


i 
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Atlantic City 


Special breakfast clinics at 8 
a.m. each morning were a feature 
of the 64th annual convention of 
the Middle Atlantic Lumbermen’s 
Association held in Atlantic City, 
February 1-3. Discussion leaders 
were key men in the industry who 
covered such subjects as merchan 
dising, estimating, pricing and in 
surance. The three-day business 

sions were divided so that each 
day was devoted to a specific seg 
ment—the first day was the deal- 
ers’ day, second was industrys’ 
day and the third was the con 
sumers’ day. 


VMBA OFFICERS. Back row, vice-presidents Johnson, Shortt, Robinson; front, 
president English, Miss Nettleton, vice-president, treasurer Large 
Roanoke, Va. 


More than 400 dealers met for ond and third prize winners re Observes 100th Birthday 
the fact-filled, three-day, 30th an spectively. : 
nual convention of the Virginia Officers elected for the current pe Kelsey & Freeman Lumber Co., 
Building Material Association in year were: E. R. English, presi- Toledo, Ohio, celebrated its 100th 
mid-February at Roanoke. Top dent, succeeding E. R. Woolridge; anniversary on February 14. 
winners announced in the VBMA R. B. Johnson, Milton M. Maddux, Founded in 1856 as a wholesale 
buyer motives contest were: Carl Carolyn B. Nettleton, Charles B. lumber firm, it has been entirely 
Philippi, Baily Lumber Co., Wythe Robinson and Fred Shortt, vice- a retail operation for many years. 
ville; W. FE. Sizemor, M. M. Lumber presidents. Maurice R, Large was John Kelsey, head of the organiza- 
& Building Supply, Inc., Richlands elected treasurer and _ Harris tion, 18 the fourth generation of 
and Bill Buskirk, Bailey Lumber Mitchell was reappointed execu the family to enter the lumber 
Co,, Grundy, They were first, sec tive secretary. business. 


progressive, profit-minded ‘f 


“Ay 
jobbers and dealers sell McCloud Lumber ™; 


Executive Office 
900 First National-Soo Line Building 
, Sg | ‘ MINNEAPOLIS 2, MINNESOTA 
; . a Selling the Products of 
es : oo i The McCloud River Lumber Co. 


FLU S H DOO R Ss McCloud, Calif. 


WITH THE WARP-FREE CORES! 


More and more builders, dealers 
and jobbers are switching over to 
Mohawk Flush Doors. Their reasons 
are clear—Mohawk's highly skilled 
craftsmen ...the use of only the 
finest materials and the most mod- 
ern door manufacturing equipment 
in the country—result in the Liehest 
quality interior and exterior doors for 
either commercial or residential use. 
Check Mohawk’'s quality for your- 
self! Check Mohawk's prices 
too, before you order 

your next carload, 


Mohawk FLUSH DOORS a. , Oy 4 liy¥ 


213 W. Ewing Ave 
sad South Bend, tnd iss ot =e WESTERN 
SOFTWOODS PONDEROSA PINE 
SUGAR (Genuine White) PINE 
DOUGLAS FIR, WHITE FIR 
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Boat Plans Boost Sales 





Customer Mailing Pieces 





New Cartop Carriers 


PROFIT POINTERS 





PlyScord Estimating Pads 


1. “Best promotion we've ever had! Fir 
plywood sales jumped 10° in first few 
That's the Bill 
Alki Lumber Co., Seattle, de 


scribes the new fir plywood boat plans 


days way Sweeney 


manager 


merchandising kit 


The firm, which has long specialized 
in selling Exterior fir ply wood for boats 
put plans on display Thursday; Friday 
a classified ad was run in the local paper 
to announce plans. By Saturday they 
were out of most plans. Over 150 custo 
mers came in. Plans were either sold for 
25¢ or given away with $20.00 plywood 


purchase 

Sweeney explains that since most 
customers took plans home, the biggest 
We re looking for 


ward to really big sales volume in the 


sales are still ahead 


next two months as the boating season 
gets under way.’ Coupon below brings 


details about program 





4. PlyScord” Estimating Pads clinch ply 


2. Free Statement Inserts are effective 
sales builders. Copy features dealer as 
fir plywood headquarters for do-it- 
yourselfers. Handy container contains 


3. Inexpensive Cartop Carriers are real 
boon to dealers with small delivery 
problems. Cartop carriers let customers 
haul plywood atop their cars without 


marring finish. Cost: About 12c per set 


wood sheathing sales by showing how 


labor savings, less waste, mean lower 


in-place costs. Pads help builders figure 


comparative costs of plywood vs. shiplap 


over 1200 colorful mailing pieces. 
SE See ee ee Sea aaa gaaaae | 


PLAY IT SAFE! INSIST ON 
DFPA INSPECTED PANELS 1, Boat Plans 


Send details about 


DOUGLAS FIR PLYWOOD ASSOC., Dept. Al, Tacoma 2, Wash - 


checked at tof. 8 


Please send the material 


new fir plywood boat Good USA only 


ure of 


tock and 


quality when you 


DFEPA merchandising 


{ lons 
sell only grade- plo 


ed fir plywood. There's package 
2. Statement Inserts 

Free set of 1200 fir 

plywood mailing Address 

pinces 


3. Cartop Carriers 
Complete informo 


tior 


4. PlyScord Estima- 
tors 6 pads tree 
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Lumber 


chosen Tom 


The Coastal Bend Retail 
Dealers Association ha 
Lankford as president Other offi 
cers elected were O. T. Nicholson, 
vice-president; King Copeland, secre 
tary and A. G. Engleking, treasurer 
No replacement has been chose for 
executive secretary to replace Dick 
Watkins, now secretary of the Texas 
Retail Lumber Dealers Association in 
Austin 


Albert J. Gates has been elected 
president of the Montana Lumber & 
Hardware Co., Lewiston, Mont., ac 
cording to a recent announcement by 
the firm’s board of directors 


George F. Wright, #5, died at his 
home in Ogden, Utah, February 4 
after a long illness. Mr. Wright, re 
tired planing mill foreman for Ander 
son Lumber Co., had been with the firm 
35 years. He is survived by 7 children, 
22 grandchildren and 20 great-grand 
children 


Ira E. Brink, general manager of 
the Diamond Match Company’s Cali 
fornia retail operations, has retired 
after 47 years with the firm. ... He 
is succeeded by Chester Hinshaw, for 
merly district manager of the Stockton 
area 


Door 


STORM & SCrEEn, 


Something 


NEW 


Something 


DIFFEREN 


A new modern 
Combination Storm and 
Screen Door equipped 
with Easy Change 
Locking Device to permit 
easy change from 
Summer to Winter. 


The Sure-Grip 


STUDENTS FROM FIVE STATES attended the two-week institute sponsored by 


Carolina Lumber and Building Supply Association at N. C 


Retail Building Supply 
Marketing Institute 


The fundamentals of modern re- 
tailing of building supplies were 
emphasized at a two-week retail 
building supply marketing insti 
tute held in January at the North 
Carolina State College. 

Sponsored by the Carolina Lum- 
ber and Building Supply Associa- 
tion in cooperation with the state 
college School of Forestry and the 
college’s extension division, the 
course was attended by 22 students 
from five states. Outstanding 
speakers represented the sponsor 
ing college, building supply com 


State College 


panies and allied industries. 

Students enrolled in the course 
were: 

John Bennett, Goldsboro; L. C 
Blackwell, Charleston, S. C.; Emmett 
Carter, Loudon, Tenn.; Elwyn Case, 
Fort Mill, S. C.; B. G. Collins, Elkin; 
Bobby Fletcher, Asheville; R. D. Fred 
erick, Columbia, 8S. C.; W. A. Gettys, 
Jr., Gaffney, S. C.; Addie Giles and 
Earl Warren, Dunn; William J. Hors 
ley, Kingsport, Tenn.; Leonard King, 
Lakeland, Fla.; J. Ransom Lee and 
Donald McClure, Charlotte; Joel P 
Lewis and D. J. Reddings, Jr., Rural! 
Hall; J. M. Marion, Warwick, Va.; 
J. A. Norris, Osear Norris, and Sammy 
Harris, Fayetteville; James Witt, 
Knoxville, Tenn. and Jack Whitworth, 
Lincolnton. 





satisfaction 





Through the years, Mt. Ver- 

non flooring has delivered 

beauty, endurance and repeat sales, That's becuuse 
there’s no substitute for quality 
that each strip of Mt. Vernon flooring be made of 
finest timber, and carefully manufactured und graded. 
For satisfaction and sales, make your next order 
NOFMA-certified Mt. Vernon Brand flooring. 


and it’s traditional 


ALSO BAND SAWN HARDWOODS 


OAK 
BEECH 
PECAN 


MOBILE RIVER SAW MILL CO., Inc. 


MT. VERNON, ALABAMA 


Protectoe Plate 
be Latest equipment; dry kilns, 


planing mill and flooring pient 
Send us your inquiries. 


Beautiful — Practical, can be 
painted in two-tone colors to 
match er harmonize with 
color scheme of your house. 








with the 
fasy Chonge 
lLecking Device 


THE COMBINATION DOOR CO. FOND OU LAC, wis. 
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Qquality--- 


Here’s why “the Sisalkraft Line” can make 
you money: 


Nationally 
Advertised 


Your customers .. . 

builders, farmers, 

nurserymen, are 

constantly bombarded with How and Where 
Sisalkraft Products save them money. 


Our Field Men 
Make Sales 
For You 


Sisalkraft salesmen are 

on the road contacting 

Architects, County agents, 

Builders . . . preselling the line and seeking new 
and more ways to help you sell. 


Support of Your 
Association 


“ Active participation . 
conventions, advertising 
magazines, cooperation 


in Association 
with your business 


means intimate contact 
problems. 


Firm Dealer 
Policy 

For your protection, 

American Sisalkraft will 

not sell “‘direct’”’...our 

advertising and selling 


efforts all work toward one familiar phrase 
‘See your Lumber or Building Supply Dealer.” 





These Quality Manufactured Products 


ORANGE LABEL 
SISALKRAFT 
The toughest, all purpose 
waterproof building paper 


made 


SISALATION 


farm structures 


The popular, fast selling 
reflective insulation and va- 
por barrier for homes and 


mean prestige, extra profits for you: 
COPPER ARMORED 


NEW 
SIGALKRAPFT 


SISALITE 


polyethylene film for 
’ uses and closing 


Pure 4 low cost, pure copper 
“cover up 
in when lightweight and 
necessary 


product for permanent 


waterproofing and con 


transparency are cealed flashing 


AMERICAN SISBALKRAFT CORPORATION 


Chicago 6, New York 17, San Francisco 5 


DEPT. AL-3, ATTLEBORO, MASSACHUSETTS 


SUILDING PRopUCTS MERCHANDISER 
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STA Sig a@ Hardware 


2800 for Half Inventory 
and Double Turnover 


Sensational new Stanley 2800 cuts your inventory in 
half and doubles turnover by doing double duty. 2800 
hangs either 3/4” or 1-3/8" doors. The unique revers- 
ible hanger and adjustable floor guide make this 
possible. Everything’s in one package .. . the same 
package for either width, 2 or 3 by-passing doors, 
4’, 5’, 6’ or 8’ openings 


2804 for “SE 2808 for 
3/4” Doors 1-3/8" Doors 


Companion sets to double duty 2800 are these two 
with built-in header trim as integral part of extruded 
aluminum track. Home owners and builders appreciate 
the convenience and economy of the up-and-done track 

no separate trim to buy. Both sets for 2 or 3 by- 
passing doors, 4’, 5’, 6’ or 8’ openings. 


Get full details from your 
whelesaler. Ask him about mer- 


chandisers, sets ond trim items. 
Write Stanley Hardwere, 123 
Lake &., New Britain, Conn., for 
cotaleg, stuffer, mats, etc. 
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DEALERS 
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W. H. Honaker 


W. H. Honaker, Jr., was recently 
elected executive vice-president 
and director of 
Louisville 
Builders Supply 
Co. and its sub 
sidiaries. His 
previous busi 
ness experience 
covered 15 years 
with Reynolds 
Metals Co. 
where he was 
general sales 
manager, window div., when he 
resigned to join Louisville Build 
ers Supply Co. C. L. Owens is 
president of the Kentucky firm. 


Honaker 





CLYDE V. CONOVER (left) as he re 
ceived the Man of the Year trophy 
from Murray Marcus, Goleta Lions 
Club 


Clyde V. Conover 


Clyde V. Conover, 44, founder 
of the Conover Mill and Lumber 
Co., Goleta, Calif., died suddenly 
February 17, of a coronary occlu 
sion. Less than 19 days earlier he 
had been named the community’ 
Man of the Year for 1955 by the 
Lions’ Club. His death was a 
shock to the community for he had 
not been ill and was extremely 
active in both business and civic 
projects. 

Mr. Conover was on the board 
of directors of the Goleta Valley 
Chamber of Commerce. He was 
founder and president of the 
Goleta Harbor Association, organ 
ized to improve harbor facilities 
adjacent to the newest campus of 
the University of California. Last 
year he was appointed as Santa 
Barbara County representative to 
the California Marine, Parks and 
Harbors Association. His work in 
zoning and community planning 
had been warmly praised by civic 
leaders who made the Man of the 
Year award. 
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See ea Hardware 





tea 


Lumber Dealer Honored 
by Salt Lake Jaycees 


Ray 8S. Robinson, assistant man 
ager of the Rio Grande Lumber 
Co., was awarded the Salt Lake 
Junior Chamber of Commerce 1955 
Distinguished Service Award. 

Robinson, widely known in lum 
ber circles in the Intermountain 
west, was cited by the group for 
“distinguished leadership, voca- 
tional success and community 
service.” Presentation of the sil 
ver and bronze wall plaque, mount 
ed on polished hardwood, was 


made by Mayor Adiel F. Stewart e 
a wasken Featens t Two new cabinet catches 
The 29-year-old lumberman has 
taken part In a total of 21 com * 
munity and statewide projects “of that give you fast turnover 
lasting benefits and betterment to 
the community,” according to the 
finding of an impartial group of 
judge who selected him from 
nearly a score of nominees. Rob 
inson, the fifth man to receive the 35K Double Roller Catch 
coveted award, is married and has 
three children. He is a past vice It’s easy to install, lasts a lifetime. 35 K’s unique com- 
president of the Salt Lake Jaycees 





pression spring arrangement provides easy, positive, 

floating action. The arms work independently. The self 
. . . . . 

Products in Action is marking strike simplifies positioning. Rubber rollers 


Theme of 3rd NRLDA Show cushion the door by preventing lip from striking frame 
> ‘ ‘ ¢ w » . 

Product in Action will again A real bargain at 354 each 
be the theme of the Building Prod 
ucts Exposition of NRLDA. The 41 ALD Magnetic Catch 
third annual exposition, to be held 
December 10-13 at Chicago’s In Only 39¢, 41 ALD is priced to sell in volume! It’s got 
ternational Amphitheater, was an Stanley’s exclusive floating action, and the magnet is 
nounced in an Impressive brochure : 
mailed to potential exhibitors 

Manufacturers’ enthusiastic a¢ ment at all times. Powerful too — over 10 Ibs. pull. To 
ceptance of plans for the exposi lessen pulling power, apply catch nearer the hinge side 
tion is evidenced by the fact that ; 
one-fourth of all available space of door 
was reserved within six days of 
release of the brochure, and re 
sponse from both manufacturers 
and dealers has necessitated rese1 
vation of an additional 1,000 rooms 
in Chicago’s leading hotels. A fac 
tor expected to add to attendance 
is the opportunity for visitors to 
do Christmas shopping in Chicago 
stores 


mounted on a resilient bushing to assure perfect align 
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Wholesaler News 


NSDJA Holds First Annual 
Basic Millwork Course 


Northern Sash and Door Jobbers 
Association held its first annual 


struction systems (prefab, pre-cut 
and Lu-Re-Co). 

The association expects to carry 
on an extensive training program 


of this nature in the future for 


new jobber company employes. In 





employes from companies in Illi 
nois, Michigan, New York, Ohio, 
Minnesota, Wisconsin, Indiana, 
Pennsylvania and North and South 
Dakota. Each received a certificate 
at the completion of the three-day 


course in basic millwork training 
in Chicago, February 15-17. The 
course in millwork fundamentals 
was prepared and taught by mem 
bers of the NSDJA merchandising 
committee 


attendance at the first course were course. 


The educational program was 
instituted by NSDJA to better 
train and inform member com 
pany personnel on frame house 
construction details and nomen- 
clature and thoroughly indoc 
trinate them on millwork products 
used in house construction today. 
The association believes that the 
program will enable member com 
panies to improve the service they 
render to retail lumber dealers. 
during the 
three-day program included frame 


Subjects covered 


exterior, in PANEL MEMBERS at a meeting held during the 31st annual convention of the 
terior and pre-hung doors; mold National Association of Commission Lumber Salesmen stressed quality control 
a Seated (1 to r), W. H. Nelson, National Hardwood Lumber Association; Sherman 
ings and interior trim; windows, A. Bishop, representing Redwood; Robert H. Rushing, representing WCLA; Jos 
window units and frames; glass W. Sherar, WPA; 8S. E. Williams, Southern Pine. Standing, John Reno, Pacific 
and glazing wood preservative Lumber Co Moderator A. T. Brink, Tri-State Lumber & Shingle Co.; E. R 
treating; condensation; and con Slaughter Jr., new NACLS president and G. R. Gloor, secretary-manager 


IT’S HERE: 


house construction: 


: FEATURES: 


more PLUS’ 


‘ automatically 


1. Flooring 
drawn YP 

2. Cuts naling 
to 60 

4 Elimine 


Y: 
consumil j 


tight 
time VP 


tes time 
hond 
To study product design 

setting te 

No more nail toe oe 
a ad ded ™ 

ly reloe 

5 aston ads 190 power 
arine ished as they are is a good sales 

a » pyst, clog or om 
6, We” built for 


igned 


Why products are made or fin- 


point to feature in your advertis- 


ond 


7, Des le service ing, merchandising, display and 


dab 

9. deeper 
a ERNAN floor noiler 
PO 

. yoranteed 


died G tion. New changes that improve 


over-the-counter selling convecrsa- 


products make particularly effec- 

The New POWERNAN | [ive advertising copy and personal 
Model No. 145 and mal- 

let DRIVES AND SETS a 

2’ Power cleat into hard- 

wood T&G flooring IN 

ONE FAST BLOW! Each 

cleat is driven straight 

and at the correct angle 

without splitting the 

flooring, assuring POSI- 

TIVE HOLDING POWER! 

Descriptive literature furnished on request 


OWERNAIL COMPANY 


selling material 
To keep informed concerning 
product design, always have avail- 
able the most recent annual Deal 
er Products File issue of Ameri- 
can Lumberman 
+» This is only one of 16 


ways in which this issue 
can serve you... 


96) WEST MONTANA STREET . CHICAGO 14 ILLINOIS 
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Packy says — 
“When yousell, OHI — Qualitize™” 



























































1956... and your customers are going 
to be busy remodeling and fixing up, 
under the stimulation of OH, 


Satisfy their needs with fine Pack River 


“Qualitized” woods .. . 


New customers, as well as your loyal old 
friends, appreciate the better quality of 
Pack River lumber in S4S or patterns; 
dimension, siding, lath and other wood 


products from five modern mills. 


PACK 


Cp TREE FARM PRODUCTS 


P.O. BOX 1452 SPOKANE, WASHINGTON 
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THE LUMBER MARKET 


Southern Pine is Firm 
And Fir Remains Strong 


BALTIMORE The southern 
pine market in this area has become 
extremely firm, and dealers predict 
a continuance of this stability until 
there is a weakening in the fir mar- 
ket, Fir and pine almost always 
have had a correlative effect upon 
one another in the past in this 
locality 


Pricewise, southern pine in the 
No. 2 common brings about $85 per 
M for the 2x4s, with other dimen- 
sions priced proportionately. Sey- 
eral yard owners said that dimen 
sional southern pine would advance 
in price about $2 per M when the 
7% freight rate increase becomes 
effective. Prices on the rough lum 
ber are expected to jump as much as 
$384 per M. One wholesaler re 
ported he had already received mill 
price lists quoting these increased 
prices, Most local dealers feel that 
railroads hauling pine between mills 
and consumers are rather reluctant 
to increase their rates, as there is 
already a serious competitive prob 
lem due to the trucking industry, It 
is the concensus that pine will con 
tinue to be bought mainly by indus 
trial consumers, with very little of 
it being purchased by housing con 
tractors 

Fir remains very strong, although 
prices on most items have dropped 
some $2 per M over the past two 
weeks. Wholesalers attribute this 
slight drop to an increased buyers’ 
resistance. Most dealers contacted 
reported buying only enough fir to 
fill their present needs, and were 
convinced that prices on this lum- 
ber are going to have to come down 
much more. Pricewise, green Doug- 
las fir in the No, 1 common with up 
to 25% of No. 2 currently brings 
around $112 per M delivered in 
Baltimore, It was pointed out that 
about $35 of this price is transpor 
tation cost 


Hardwoods here are somewhat 
less active than they have been 
Maple is very scarce, reportedly due 
to increased demands for it by 
furniture manufacturers. Hard ma 
ple in the 4/4 FAS brings about 
$260 per M delivered, while the 
same lumber in the 8/4 FAS is 
quoted at around $285 per M. Poplar 
is somewhat on the plentiful side. 


Mahogany is at a premium and 
prices are up about $10 per M 
Honduras mahogany reportedly is 
bringing about $10 more per M than 
the Peruvian stock. Kiln dried ma 
hogany in the 4/4 currently brings 
around $400 per M delivered. This 
price represents an increase of more 
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than $30 per M over the past six 
months 

Rough oak is very firm and whole- 
salers say that their supplies are 
ample. Prices on this lumber are 
quoted at around $215 per M, a 
figure which has varied little more 
than $10 over the past year 


Orders Low, Production 
Lower, in Kansas City 


KANSAS CITY—The chief ton- 
ics of conversation in the south 
western lumber market in recent 
days were the boost in the mini 
mum wage rates that became effec- 
tive March 1 and the sharply cur 
tailed output of yellow pine due 
to the weather. 

One big mill with headauarters 
here said that production has been 
severely hampered in Arkansas 
where there was rain in 26 of the 
30 days prior to February 24. An 
other mill, with extensive opera- 
tions in Louisiana and Mississippi, 
pointed out that production has 
been cutback considerably due to 
the weather. 

Somewhat disturbing to the 
trade is the fact that new business 
is arriving very slowly. The mar 
ket still is strong pricewise, but 
not enough business to vo around 
is in evidence. Even with the re 
duced output, orders are falling 
below production. 

In spite of the fact that cost of 
production will rise from $5 to $10 
a thousand board feet as a result 
of the new minimum wage rate, 
mills are holding their lists un- 
changed. Some mills report they 
will eliminate overtime and limit 
output, when the seasonal demand 
picks up, to a 40-hour week. 

The high price of stumpage is 
expected to eliminate a number of 
smaller operators in the weeks 
ahead. It was reported that stump 
age was bringing $60 to $70 in the 
Mississippi area, and with the 
higher operating cost, small mills 
will be unable to pay the prevail 
ing high price for logs and still 
come out with a reasonable profit 
Lumbermen feel that production 
will be reduced by the increased 
costs of labor and stumpage. 


Consider San Francisco 
Slump is Only Temporary 


SAN FRANCISCO Continued 
bad weather in northern Cali- 
fornia’s logging areas has kept pro 
duction at a minimum and construc 
tion at a standstill. Result has been 
a continuation of the slump accen 
tuated by the heavy floods earlier 


March 


this year. Industry spokesman at 
San Francisco report prices remain 
at about the same level as two 
weeks ago with no indication of any 
immediate or spectacular price ac- 
tion, up or down. 

Demand from the southern Cali- 
fornia area, where home building 
spurted after the end of a long 
labor dispute which tied up con- 
struction activity, has helped to 
keep the northern California area 
from going into a tail-spin. 

Prices of green fir remain at the 
$75 to $77 level with studs bring- 
ing $70 for number 3 and better. 
Dimension prices continue firm 
with but slight variations among 
sizes. 

The lag in home building has 
been reflected in the slowness of 
retail yard buying but most indus- 
try spokesmen continue to feel that 
the slump is only temporary and 
that the market will soon regain 
the “bounce” with which it set 
records last year. 


Seattle—Demand Fair 
Prices Unchanged 


SEATTLE Market conditions 
are about the same as a fortnight 
ago with winter the determining 
factor. One county in Washington 
stete has had it’s roads closed four 
times since the November cold spell 
hit Puget Sound. Mills have diffi- 
enlty getting logs to the plants. 
Prices are unchanged in most items 
though green fir dimension has 
moved up and down. Demand is fair. 

Transits move slowly and some 
cars have to be sold at distress 
prices, particularly those poorly 
loaded. Canadian competition is be- 
ing felt. British Columbia has char- 
tered five ships to carry lumber to 
the Atlantic coast to be delivered 
in May, June and July. 

Fir and hemlock uppers are un- 
changed but dimension is weak. The 
new grading rules #15 became ef- 
fective March 15th. Shingles are 
probably the strongest items. Shin- 
gle mills are short of logs and 
labor trouble looms in the approach 
of spring. Cedar siding and cedar 
lumber are steady with prices un- 
changed. No. 2 Perfection shingles 
are stronger, hard to buy and have 
advanced twenty-five cents. No. 2 
XXXXX also is stronger. Pines are 
a little weak and may be pushed 
down as a result of Canadian com 
petition. Engelmann spruce prices 
vary with the district but the mills 
are holding. 

Locally, building has gotten off 
with a good start. Total volume in 

(Markets continued on page 151) 
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Plastic-faced BEVELED Siding 
The 1956 style leader in well-dressed homes! 


lastic face, sealed @ Exterior D.F.P.A. Fir Plywood base. 


e “Crezon-fused” p 
backs. 
edges. 
; ae ; e Sleek, long, low, modern with full, 
e Beveled with modern precision. Com- 
; deep, natural shadow lines. 
pletely squared edges and ends. 


“Penta sealed face, back and Fully packaged in heavy cartons. 


 Mill-primed, ready to paint. Less paint, ° Designed to save you money — and 
less labor. Less waste. with the home buyer in mind. 
Write for complete information to: 


WALTON PLYWOOD, Sales Office — 644 E. 38th St., indianapolis 5, Indiana 





Lumber Prices at Press- Time 


The following index is intended merely as @ check on buying practices. It is @ compilation 
and average of mill prices at press time and should not be considered as current on the day 


the magazine is received. The prices should be useful in followin 


market trends and as ¢ 


check on purchases mede approximately ten days before receipt of the magazine. 


DOUGLAS FIR 


Vertical Grain Flooring 
48 


“4 10.00 
Fiat Grain Flooring 
yA ~ 


sh 


Drop Siding 


Ceiling 

Ygn4 16 00 

4 5.00 

Boards and shiplap and 2" (Green) 
yt ‘ 


Construction Dimension 


y 
2x 4 84.00 44 
Zt 6 630 K 
2x 8 a6 Of 
2x10 6 OF 
ie 83.00 

Standard Dimension 

1 4 79 OF 


i 
ZuiZ 16 .OO UBL 
Utility Dimension r/! only 
7x 4 
“ee 


yy a 
iy 


RED CEDAR SHINGLES 


Royals 
N 
N Z 


N 1 
rlections 
N 
N 
N 
KUNE 
N 
N 
N 


WESTERN RED CEDAR 


Prices for Western Red cedar siding 
cars, new bundling, §' to |é' are 
Beveled Siding, '/2 Inch 


. 
¥ 
) 0 
Ox 


Clear Bungalow Siding, % Inch 


, 


Finish, 8 and Btr 
6 to 16° of Rough 


“ 


$2 or 45 


Celling or Flooring, 8 and Btr 
}' to 16° of Longer 
RAR: 


16.25 
10.50 
5.00 


2.50.12.75 
6.00. 6.5 
150. 4.0 


in mixed 
4 
55.00 


».00 
00 


ix} Ox 125.00 


x4 45 Ox 


145.00 


Discount on moldings, 6 to 20° odd lengths 


Series 6,000 


Listing Je ie 


isting 2.00 ar 


Clear Lattice, 5/lé 
] 0 lis ‘e 


2l% 
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WESTERN PINES 


Ponderosa Pine 
5/48W 


elects sad 

$2 or 45 4/4 OW 6/4 OW 8/4 OW 

ChBtr. RI 275.00 290.00 290.00 
Shop, $25 

A ) 10.00 

4/4 00 


Commons, $2 or 45 
x eR 
WIZ ® 
idaho White Pine 
Selects $2 or 45 
Bir. & 
D Ri 
Commons, $2 or 45 


x6 
«12 
Sugar Pine Selects 52 or 45 
4/4PW 5 
BABtr. R 2765.00 
CR 2740.00 
RI 220,00 
Shop, $25 


/4 
4/4 


OAK FLOORING 


Hx2'/, xt! 
White 213.00 178.00 
Red 218,00 183.06 


Clear Pain 
Wox2 ‘Wo 
185.00 170 
185.00 170.00 
Sel Plain 
White 203.00 
Red 210.00 


160.06 
60.00 


tt! Com 

Wh ite 80.00 

Red 80.00 
#2 Com 

Pin White & Red 
tt! Com. & Br 
Shorts 


i/ 
+ 


152.00 
152.00 


85.00 80,00 


SOUTHERN PINE 


Vertical Grain Flooring 
BAB D 

x4 230.00 215.00 150.00 
Fiat Grain Flooring 

tx4 160.00 

Ls 65.00 
Drop Siding 

ine #106 

ine Hits 
Boards & Shiplap 


110.00 
110.00 


150.00 
155 00 


160.00 
160,00 


120.00 
120.00 


70.00 


170.00 


tv4é 
No { P P 20.0 
N 2 87.0 
N ; 78.00 


No. | Dimension (Dense) 
2 14 
ax 4 98.00 98.00 
2x 6 00.00 04.00 
2’ 8 99.00 99.00 
2 110.00 0.00 
2x12 130.00 130.00 
No. 2 Dimension (Dense) 
95.00 95.00 
2x 6 90.00 94.00 
2x 8 88.00 90.00 
94.00 97.00 
00.00 00.00 
No. ®/L Only 
4 
de 6 


an 8 


All prices based on kiln dried stock 


March 19, 


REDWOOD 
Bevel Siding 


O@e ©ea 


> oo > 


2-2 
<<<<<<<<<< 


>>>>>>>>>> 


> 
anes 
> 


Antac Siding 


x 


/ 

12 V 

‘ te 

Finish 

x 4Ci 

x 6 ¢ 
( 

J J 


v4 


WESTERN HEMLOCK 


Vertical Grain Flooring 
B&Btr 


x4 150.00 


Fiat Grain Flooring 
4 
ixé6 


Drop Siding 
xh (Pat 
xe (Pat 


Ceiling 
x4 J. 
x4 115.00 
Boards and Shiplap and 2" (Dry) 
xb 1x8 
74.00 76.00 
Standard 67.00 69.00 
Utility 60.00 62.00 


Construction Dimension 
12 4 

84.00 00 

84.00 00 

84.00 60 

84.00 00 

2x12 84.00 00 


Standard Dimension 


2x 4 79.00 
2x 6 19.00 
2x 8 79.00 
2x10 78.00 


aula 464 
Utility Dimension r/! only 

2x 4 40.00 

yy & 57.00 
z7x 8 55.00 
x10 53.00 


2x 
53.00 


ENGELMANN SPRUCE 


Boards and Shiplap (dry) 
“b 
N 2861 


00.00 
No. 34Bt 790 


No. | Dimension 


2x 4 
2x 6 
2x 8 
2x10 

dx Z 78 

No. 2 Dimensio 

A 4 

69. OC 

7.00 69.00 69.0 

5.0 75 Of 73.0 

2 14.00 2 

3.0 73.00 13 


73.0 
0 72.00 
OO 1s f 7 ” 


2 and 3 com 


Mills are now grading boards No ) 
3 dimension 


mon. Mills do not grade out No 
as In fir 
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XCITIN ©) the rs ¥y 
TomsleleliMmael im sleliiimelt*l* alu le elo 


are 294 customer-proven colors in fia 


roller Mame lire Me] elt ieed slit MeliMeleleliileureL 
igelaiha-miliitiil-+ MAM hihi of two exteri 
and 1|9 favorite hues in porch 


enamel. All in this compact, inclusive 


MINNHUE sota’’ Paints MINNHUE Custom Color 


You carry a rock-bottom inventory 

, ‘ 

light and dark bases and only | 

Yet, you offer complete selection in a 1 
amount of space nearly unlimited variety 


of colors in all finishes 


MINNHUE colors are pre-tested for sales appeal 
perfect for quick turnover, stepped up sales! 
Reap bigger paint profits with this all-inclusive 
customer-tested color system Minnesota 
Paints MINNHUE Custom Colors. And let ‘Min 
ils lelioM Moh Zulelilleleha lait iiils B planning, dis 
play and promotion material help you build 


bigger paint volume 


WRITE NOW FOR FULL INFORMATION ON 
THIS UP-TO-THE-MINUTE COLOR SYSTEM 


o oe oe oe oe ee ee ee ee ee ee ee eee ee ee ee ee 
en 
MINNESOTA PAINTS, INC. 
1101 Third St. So., Minneapolis, Minn 
COLORS Send me the big news about “Minnesota” MINNHUE Custom Colors, and how they con 
help me boost my paint volume 











NAME 





‘ 

Minneapolis i 
Fort Wayne : ADDRESS 

i 

he 

















Atlanta STATE cy... 
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Sells More Doors 
Each Month than He 
Used to Sellina Year 





Mr. T. E. Beauchamp, vice-president and manager of Wood 
Products, inc., Hopewell, Virginia, says, “We used to sell 
about 8 gorage doors of another brand per year—now we 
sell from 8 te 12 Berry doors each month and the sales are 
continuing te increase.” Mr. Beauchamp's experience is 
typical of thet of hundreds of BERRY DOOR dealers. They 
heve discovered that BERRY DOORS ore the easiest of all 
gerage doors to sell. Read, in the next column, just how 
Weed Products, inc. echieved its enviable sales record. 
You'll see thet you can achieve the same results with ease 
Mail the coupon today for complete information. 


qs 


‘ 
Mr, T. &. Beauchamp is this month's Berry dealer of 
distinction. His sales experience with Berry garage DEALER 


doors is one thet every lumber dealer can duplicate. 


OF 
DISTINCTION 


Mr. T. E. Beauchamp of Wood 
Products, Inc., and Jim Red- 
man, Steel Door Corporation 
representative, discuss the 
Berry Door traveling display 
in front of the office of Wood 
Products, Inc. 


roi al _ a, 
ett edo) Side) ite) F vated, 
2400 E. LINCOLN RD., BIRMINGHAM, MICH. 


World’s Largest Manufacturer of Metal Garage Doors 





How Wood Products, Inc. 
Increased Its Garage 
Door Business 


First of all, an operating display 
Berry door was installed at the 
millwork shop entrance where 
customers could examine the 
door and actually operate it 
themselves. The quality and 
ease of operation, which cannot 
be shown in any other way, are 
readily apparent to the cus- 
tomer when he sees the product 
in use. 


Extreme ease of installation is a 
big selling point. The average 
individual, with very little train- 
ing, can install this garage door 
in half an hour! Because of its 
simplicity, the Berry Door is 
helping lumber dealers all over 
the United States and Canada 
to recapture their garage door 
business. 


Its extreme ease of installation is 
due primarily to complete fac- 
tory assembly of all major units. 
The Engineering Department of 
Steel Door Corporation has re- 
duced installation procedures to 
a point where all that’s neces- 
sary is to attach the factory 
assembled hardware to the door 
and the jamb, and then align 
the tracks. 


Newspaper and radio advertis- 
ing based on material furnished 
by the manufacturer formed an 
important part of Mr. Beau- 
champ’s sales campaign. 


The quality, engineering and 
design of Berry Doors and hard- 
ware further enhanced the profit 
picture by eliminating costly 
trouble and service calls. In 
the 16 months he has been sell- 
ing Berry Doors, Mr. Beau- 
champ has had NO complaints. 


There is a Berry Door for every 
existing residential need and 
price category. This allows the 
lumber dealer to purchase, from 
a single source, styles and types 
of doors for any customer de- 
mand 


THE 


FASTEST-SELLING METAL 


GARAGE DOORS IN THE WORLD! 


MAIL 
COUPON 
TODAY ! 


THE POPULAR BERRY 
SUBURBAN GARAGE DOOR 


Boasts many exclusive features that assure easy 
installation and long, trouble-free life. All 
factory bled and gr d ai: 





THE VALUE-PACKED BERRY 
DETROITER GARAGE DOOR 


THE BEAUTIFUL BERRY 
CUSTOM GARAGE DOOR 


Countless fer the customer desiring @ dis- 
tinctive door door has saved builders up te 
$75 per home. 


Coming Soon: THE BERRY REGAL 
SECTIONAL GARAGE DOOR 


i door in Ameri 





The Hottest Item in the Industry! 


At last, @ really wide- THE NEW, LOW COST 
open closet door. Fast, 

easy insteliction. Re- 

quires no special fram- 

ing. All-stee!l construc- _ ay 
tien (con't werp er ) vi \ 
swell). Glides and folds fi 

on nylon bearings. Main- vu 
tenance-tree (can! come 


off the wack). Write for FOLDING 
plete information. CLOSET DOOR 





STEEL DOOR CORPORATION, Department 12 
2400 E. LINCOLN ROAD, BIRMINGHAM, MICHIGAN 


Piease rush me full details, and name of necrest jobber for 


Berry Floataway Closet Door 


Berry Suburban Detroiter Custom Garage Doors 


NAME 


ADDRESS 








Cabinet Hardware 


Hardware announces a new 
line of Tulip design Drawer Knob 
and complimentary Back Plates. Ac 
cording to the manufacturer, this Ne 
131 Tulip Knob is available for the 
first time made of solid die cast zamek 
reducing the cost of thi 
item to reach the moderate priced 
market. This luxury design Knob ha 
heretofore only in solid 
brass and bronze metal. The No. 431 
Knob and No, 0483 diamond (or square) 
tack Plate are available in polished 
chrome or brass; dull chrome or brass 
dull bronze and dull black US stand 
ard finishes. Ajax Hardware Sales Co., 
Dept. AL, 4355 Valley Blvd., Los An 
Calif 


Cirele Ne, 201 on Coupen, page 152 


Ajax 


metal, thu 


been available 


wreles 32, 


Agatine Floor Tile 


ihent floor tile, 
effect de 
tone agate, 18 an 


A new concept in re 
featuring a multi-colored 
rived from the gem 
nounced by B. F. Goodrich, The new 
floor covering, Agatine, pro 
vides the quiet and comfort of rubber 


named 


120 


with a super-dense surface eliminat- 
ing dirt-catching surface pores, which 
the company claims makes for easier 
cleaning. A_ special makes 
Agatine a homogenous material, with 
the many-colored, banded, agate-like 
structure extending throughout the 
full thickness. Agatine is manufac- 
tured in a variety of colors in stand- 
are 9 x 9 tiles and comes in %” thick- 
ness for heavy traffic areas and in 80- 
gauge for lighter traffic areas. B. F 
Goodrich Co., Flooring Div., Dept. AL, 
Watertown 72, Mas 
Circle No. 202 on Coupon, page 152 


process 


Magnetic Cabinet Catch 


Addition of a new magnetic catch, 
the 570 Magna-Tite, is announced by 
Engineered Products. Styled primarily 
for furniture manufacturers and cabi- 
net makers, it features a permanent 
ceramic magnet with heavy duty hold- 
ing power and a self-aligning cush- 
ioned strike to eliminate all objection- 
able noise. Designed for universal ap- 
plication. Shelf mountings do not pro- 
trude above or below shelf. Minimum 
mortising for flush mountings. Avail- 
able in statuary bronze or special fin- 
ishes. The Engineered Products Co., 
Dept. AL, 129 Smith St., Flint 4, Mich 

Cirele Ne. 203 on Coupon, page 152. 
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+ 
Story Book Knobs 


A novel and colorful line of knobs 
featuring Story Book characters is 
announced by American Cabinet Hard 
ware. For either furniture or built 
ins, Story Book Knobs add spots of 
color. Four different Story Book de- 
signs are offered: No. A603 Humpty- 
Dumpty with green background; No 
A601 Peter Rabbit with yellow back- 
ground; No. A602 Choo Choo Train 
with blue background; and No. A604 
Happy Clown with pink background 
Knobs are sturdy steel construction, 
2%” in diameter, colors are durable 
and washable. Each knob is individ- 
ually packed in Amerock’s clear-vue 
package to give a_three-dimension 
view of knobs in full, sparkling color 
American Cabinet Hardware Corp., 
Dept. AL, 416 S. Main St., Rockford, 
Ill. 


Cirele No. 204 on Coupon, page 152 


La Pax Canopies 


A complete new line of canopies for 
use as carports, patios and porches 
has been added to the La Pax line of 
louvered aluminum awnings. Made of 
all aluminum with exclusive interlock 
ing slat design, these canopies can be 
assembled into most any size desired, 
it is said. Roller coated slats in eight 
basic colors give a wide variety of 
color combinations. Like La Pax awn 
ings, these canopies are said to give 
80% air and light filtration under 
neath. Beauty Shade, Inc., Dept. AL, 
Coldwater, Ohio. 

Cirele No. 205 on Coupon, page 152 


Black Coating 


A new all-purpose black coating for 
protecting metal, wood or concrete 
against practically every exposure 
condition is announced. Offered under 
the trade name Everwear J-41-B, the 
new paint is reputed to form an at 
tractive, bright ebony black finish that 
is impervious to moisture and resist- 
ant to chemical attack by gas fumes 
and smoke. J-41-B does not crack, 
check, chip, flake or peel, it is said. 
It dries quickly and is adaptable to 
either brush or spray application. It 
is packaged in 5-gallon pails, 30 and 
55-gallon drums. Maintenance, Inc., 
Dept. AL, Wooster, Ohio. 


Cirele Ne. 206 on Coupon, page 152 


Stop-lt Waterproof Stopper 


Tamms Industries offer Stop-It to 
repair cracks in basement walls and 
floors caused by seeping water. Stop- 
It is a quick-setting powder patch ma 
terial which permanently and effec- 


masonry 


tively plugs openings in 
Because 


walls and floors, it is said. 
(continued on page 122) 
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The Saturday Evening 


i Oo D 





helps you sell these top profit-makers 


The biggest and best advertising program 
in Lowe Brothers history will help you sell 
these 5 top profit-makers (and the whole 
profitable Lowe Brothers line)! You'll enjoy 
doing business with Lowe Brothers. We'd 
like to tell you more—so why don’t you write 
or phone! 


Mewiorone | 


The Lowe Brothers Company, Dayton 2, Ohio 


BUILDING Propucts MERCHANDISER Circle No. 64 on Coupon, page 152, 








NEW PRODUCTS 


(begins on page 120) 


Linesman’s Pliers are available in 
many styles and shapes—-lap joints 
with side cutter, squared nose and 
some styles are designed with wire 





Stop-It contains no iron, the 


twisting holes for splicing. Gensco 
Tools, Div. of General Steel Warehouse 


area be- Co., Inc., Dept. AL, 1830 N. Kostner 


ing repaired can be painted or plast- Ave., Chicago 39, Ill. 


ered over immediately after 


treat- Cirele No, 206 on Coupon, page 152. 


ment, without danger of rusting, it 
is said. Available in pint and quart 
metal cans, Stop-It is supplied in 
powder form to which water is added 
to make a putty-like consistency. 


Tamms Industries, Inc., Dept. 
N. LaSalle St., Chicago 1, Il. 


AL, 228 


Cirele No. 207 on Coupon, page 152 


h @ 


Linesman's Pliers 


\\ 


King-Tab Architect Shingle 

The new King-Tab Architect shingle 
has many definite advantages over the 
12” tab Architect, which is replaces, 
reports Bird & Son. One of the most 
important features is the Bird Archi- 
tect’s increased resistance to high 


Gensco has added five new pliers to winds. The new 18” King-Tab is 100% 
its line. Made of Swedish steel, these heavier than standard 12” tabs. Bird 
Linesman’s Pliers are heavy duty, high & Son announces twice as much force 
quality with the strength and dura- is required to lift the 18” King-Tab 
bility to increase work efficiency. These Architect as compared to ordinary 
pliers have permanently lubricated 12” tabs. Bird & Son, Inc., Dept. AL, 
joints, easy to grip handles and are Washington St., East Walpole, Mass. 
heat treated in electric furnaces. These Circle No, 209 on Coupon, page 152 


RECTANGULAR 

PLUSH PULL 

No. 22 

A fast-selling, simply styled pull. 
Available in Steel, Brass or Bronze; 
most finishes. 


SMALL ROUND 
FLUSH PULL 
No. 225 


Convex styling for reflec- 
tive beauty ond improved 
finger grip. Wrought Brass 
or Bronze Polished 


ROUND 
FLUSH PULL 
Ne. 226 
Features a 2%" bore which conforms 


to most cylindrical locks. Wrought 
Brass or Bronze Polished, 


THE H. B. IVES COMPANY 


EMERGENCY RELEASE 


NEW SAFETY FEATURE permits emergency release of bolt 
from outside the door—outside the room... Assembled with 
stainless steel spring for positive, feather-touch action ... Modern 
design, neatly styled. All standard finishes. 


EDGE PULL 


Ne, 330 OUTSIDE 


Sturdy, norrow (%") : 
plate fits thin doors. < RELEASE 





Spring keeps lever flush : By simply boring a %« inch hole 
with plate when not in in door, the bolt is easily re- 
use. Solid Brass or Bronze. leased by inserting a bobby 
_ pin, or other slim object, through 





OVAL 
PULL | ASK YOUR WHOLESALER 
No, 223 : ABOUT THESE 
Narrow face HIGH QUALITY — POPULAR 
trim, beautifully _— IVES PULLS 
styled. Heavy wrought Brass 
or Bronze. 





” 


Circle No, 65 on Coupon, page 152. March 19, 


Globe Electropanel 


The new Globe Electropanel permits 
the homemaker to use four electric 
appliances at one time without danger 
of overloading circuits or blowing 
fuses, it is said. The new unit con- 
verts 220 volt current to regular 110 
volt service. Designed primarily for 
kitchen service, it may also be in- 
stalled to facilitate cooking with ap- 
pliances in the recreation room, on the 
porch, breezeway or terrace. The 
Electropanel features four appliance 
outlets, with one for timed cooking 
controlled by the electric clock in the 
center of the unit. Available in stain- 
less steel or copper finish, the Electro 
panel has an exterior size of 17%” 
wide by 4%” high. The new unit is 
designed for flush mounting only and 
has an interior box small enough to 
fit between normal house studding 
Globe American Corp., Dept. AL, Me 
chandise Mart Plaza, Chicago 54, Ill 


Cirele No. 210 on Coupon, page 152. 





EMERGENCY 


JAMB BOLT No. 42 








WRITE FOR LITERATURE - -— - 


THE H, B. IVES CO., 6 ARTIZAN ST. 
NEW HAVEN, CONN. 


Send Sliding Door Hardware Data To: 


STREET ADDRESS 


' 
' 
' 
! 
| 
j 
| 
‘ 
' 
‘ 
' 
' 
' 
' 
' 


city STATE 


' 

i 

' 

‘ 

! 

i COMPANY 
i 

i 

' 

' 

' 

H CUT ME OUT & PASTE ON POST CARD 


NEW HAVEN, CONN., U.S.A. 
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‘ ee ee ree a —— 
Magna 6" Belt Sander 
The latest addition to the Magna YW Wes 


line of individual power tools, a 6” 

belt sander, is shown in horizontal po- : 

? for surface and edge sanding } 

oO arge stock. This versatile new T d ked PONDEROSA P 
power tool can also be uced in the ra emar 

= position for end or miter es 

sanding. In the horizontal position, he j irai 

the tilting table is used a : fence. Lm Cut From Finest Virgin Forests 
With mounting base, the sander can 

be used on any home-built bench or 

Magna Power-Stand as a single-pur 

pose tool, it is said. The new sander oe ee 
can also be mounted on the manu- eee 


facturer’s Shopsmith. New features ‘ 

of the Magna 6” Belt Sander include 

automatic belt tension with a single 

control knob for belt changing; auxil 

lary spindle on the drive drum for 
——s disc or drum sanders, etc 

Magna Power Tool Corp., Dept. AL, T d k d ae) aehy:| PINE 
Menlo Park, Calif. ' ra emar e 


Cirele No, 211 on Coupon, page 152 
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Bayonet Saw 


A new bayonet saw which features “ Bae: hae ae 
exclusive orbital motion is announced, | : 
This heavy duty machine is low in 
cost and lightning fast in cutting for- | 


mica, plastics, ferrous and non-ferrous 

metals, as well as all kinds of hard, 

soft and plywoods, it is said. Model 

148 saw has a full 2” capacity in | T d k d PONDEROSA PINE 
wood, %” in aluminum and 4” in | ra emar e 

steel, it is said. Model 148 is said to , ee : 

permit plunge cuts without drilling | Scientifically dried, stamped and 


starting holes and without blade 
breakage. The Porter-Cable Bayonet end-waxed. 
Saw has a heavy duty 3.5 amp motor | 
for handling the toughest cutting 
jobs, says the manufacturer. The saw ” 
is 6%” high and weighs six pounds. ale ———_zi 
Standard equipment for the Model 148 | ae est 
includes a package of blades for cut- j a thw 
ting wood and metal, a base insert for | A \gou 
use in cutting plywood veneer, wrench, | 7 
tube of grease and instruction manual. 
The new saw is also available in kit 
form. Porter-Cable, Dept. AL, 68 Ex 
change St., Syracuse, N. Y 
Circle No, 212 on Coupon, page 152 


Cadet Blue Screwdrivers 

A complete new line of 37 lower- ; 
priced screwdrivers is announced. Finer 
Called the P&C Cadet Blue Screw- 
driver Line, they are intended for the Lumber Yards 
medium-price markets, but do not re- Sell 
place the regular P&C line. The most 
popular types and sizes of screwdriv- “ Southwest deli 
ers are included in this new line. They rs Trademorked Fast elivery on 
come with a compact, handy, rotating ro or straight or mixed cars 
counter display that takes only 12” Lumber Ww j P 
space. All of the 27 new P&C Cadet me locay for nome o 
Blue screwdrivers have bright blue your neares! representative 
handles of fire resistant plastic. Six 
teen of the new P&C Cadet Blue 


screwdrivers have standard keystone 
bits, with widths of %” to 5/16” and 
blade lengths of 1%” to 9%”. Nine 


teen of them are cabinet type with 
straight bits in width sizes %” to 4” 
and blade lengths of 1%” to 9%” i U M B a co M ; L L a 7 1 N ¢c . 
Two screwdrivers are the Phillips G | Oo 
type with No. 1 and No. 2 bits, blade Genera! Offices 
lengths of 2%” and 4”. P&C Tool Co . P. ©. Box 908 Phoenix, Arizona 
Dept. AL, Box 5926, Portland 22, Ore , 

Circle No, 213 on Coupon, page 152 Mills at | Flagstaff Elevation 7000 fi 
(continued on page 126) McNary ~ Elevation 7300 ft 

Circle No. 66 on Coupon, page 152. 
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HERBERT M. GROSS, sales and merchandising manager 





2,000 HOUSE PACKAGES 


(begins on page 44) 





because of local building restrictions, Main Line fur 
nishes only precut members for the roof assembly 
Insulation board sheathing at Main Line is applied 
with staplers while wall panels are in the jig. 

A separate area at the Chester plant is devoted to 
window assembly and glazing. Completed window 
units are stored inside. As soon as wall panels are 
completed, they are transported to the outside yard 
by fork lift truck and stock-piled. 


Assembly of packages. “Assembly of house pack 
ages is handled by two-man teams,” says shipper 
Stanley Schneiderman. “One checker works with 
every two teams to insure order accuracy.” 

Average houses are assembled in four lifts on pal 
lets. Package assembly proceeds in the order that 
materials are to be loaded onto the flat-bed, semi- 
delivery trucks. An average house makes one truck 
load. Fork trucks, generally of 15,000-pound capac- 
ity, are used in truck loading. 

The first palletized load on the delivery truck is the 
largest. This lift contains most of the outer shell 
of the house-—exterior wall panels, floor joists, sub- 
flooring, siding and roofing. The second load, usually 
put on the truck in two lifts, contains roof rafters, 
all interior partition studs and molding. The third 
load contains windows, doors, paints, brushes and 
nails. 


If additional materials, such as heating or plumb- 
ing fixtures, are to go with the order, they are deliv- 
ered on a separate truck. 

The individual lifts on the original truck are all 
banded to their supporting pallets; chains are used 
to hold the loads to the truck bed. 

Cost-saving deliveries. Main Line uses 17 tractor- 
trailer units for deliveries. All houses are delivered 
free within a 100-mile radius of the plant. Deliveries 
have been made as far as lowa and into other mid- 
western states by rail. 

The firm recently started using a delivery system 
that cut manpower and equipment one-third. In 
place of tedious hand unloading, the driver merely 
releases the holding chains on the palletized loads 
and jerks the truck forward. The first sharp pull 
pushes the load off the truck so the back end is rest- 
ing on the ground and the front end against the back 
of the truck. Another pull allows the load to fall 
the remaining distance to the ground. 

With this system, only one man — the driver — is 
needed to deliver a house. Of course the top load, 
which contains the windows and doors, is still un- 
loaded by hand. Unloading the entire house takes 
only from 30-45 minutes after the truck arrives at 
the job site. 





Master Merchant Winner 


Ralph K. Madway, executive vice-president of 
Main Line, is the first dealer in 1956 to win American 
Lumberman's Master Merchant certificate. 


The award cites Mr. Madway for "intelligent man- 
agement, progressive merchandising and conscien- 
tious service to his consumers and his community.” 


Last year his firm sold |,000 packaged homes to 
consumers. In the first two months of 1956, the com- 
pany's sales jumped 400°/, over the same period 
last year by selling 580 packaged homes. 


Ralph, 37, is a member of the Middle Atlantic 
Lumbermen’s Association and the Quaker City Lum- 
bermen's Association. He is co-founder and first 
president of the Delaware Valley Lumbermen’s As- 
sociation, a new organization isieding retailers and 
wholesalers. 

Main Line has won first place for the past two 
years in the do-it-yourself exhibit section of the 
Philadelphia Home Show. 
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BUSINESS RECORDS BOOKS 


MODERN PRACTICAL ACCOUNTING 


tert A. Saliers 


789012 


Mail This Coupon to 


AMERICAN LUMBERMAN, INC 


$4.00 139 NO. CLARK ST., CHICAGO 2, ILL 


Enciosed is my check in the amount of $__.. for the 


Your business will profit more with sceurate records to aid in daily opera 
tiens. This book gives you and your stafl es working know!ledge of accounting 
te help you make practical managerial decisions. 365 pages, 156 illustrations 


books | have checked below 


345678 
Modern Practical Accounting 
BOCKKEEPING FOR BUSINESS AND PERSONAL USE 


901234 
567890 woane ‘cilidisndiine damn these two beoks explain the purpose of 


123456 ne are 
789012 


Concentrates on books and methods used to record daily buying and selling 
345678 Vet. tt 


transsctions 326 pages, 163 itiuetrations 
Deseribes records end precedures that apply te the organizational set-up 
901234 


$6.26 Bookkeeping for Business and Persona! Use 
Vetumet 


Vetume tt 
Name __. = 
2.76 Address 


pertnership, corporation, incerperation; plus entries necessary te everett City, State — 


business enatysie. 212 pages, 68 ilivetrations 


a a 
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these 


KEYSTONE 


tension screen features 











Hardware is neat, small 


can increase strong, doesn’t show from street side 


Only 6 screws for the entire screen 


your sales and profits 


Keystone Aluminum Insect Wire 
Screening, finished with selvage of 5 flat wires 
Strong, rigid, tightly woven—never needs 
painting, can’t rust or stain 


Exclusive Patented Keystone Tension 
Catch actually dials correct, sag-free tension 
during long life of screen Exclusive full-floating sill bar 
adjusts to any sill slant for perfect seal, 
snug fit 


Sill fasteners for solid, permanent 
anchorage. Installation is simple, quick, easy 








the modern, economical window screens with the features you can see... and sell! 


Take advantage of the powerful sales pull of Keystone Extra Convenience screens pul up and taken down 
Tensions ... window screens designed for modern win- from inside the house mall space storage assured 
dow construction Quickly unlatch for window or sill cleaning 


Economical... cost less than old fashioned, heavy If it’s sales you're after, it’s Keystone you want! See 
window screens. Need no maintenance your wholesaler or write today for interesting data on 


Efficient Design .__ tension is vertically applied where Keystone Aluminum Frameless Tensions. Write to 
window frames are heaviest and stfongest. Keystone Wire Cloth Company, Hanover, Pa 


KEYSTONE 


WIRE CLOTH COMPANY 


Hanover, Pa. Fostoria, Ohio 


BuILDING Propucts MERCHANDISER Circle No. 80 on Coupon, page 152. 








tones to deeper random shades, is an- 


NE » & ~ 1 “ed. KenCork tile is available i 
PRECISION MILLED | | NEW PRODUCT eefmapt., Keacork te i ovaliebie 


PROPERLY GRADED 5/16” and 4” gauges. New KenCork 


is available in combinations: 

PLYWOODS light shades, medium shades and dark 

P shades. The manufacturer also an- 

nounces a modern new plastic-forti 

fied, factory finish so the new KenCork 

. is easier to maintain. Kentile, Inc., 

Clear View Dept. AL, 58 Second Ave., Brooklyn 
Folding Doors sedhetit 


Cirele Neo. 215 on Coupon, page 152 





Clear View Folding Doors are of 
BR i RC H durable steel and simple in design 
They leave the factory ready to install 

on new or old homes to give easier ac 

F | R cess to closets or rooms without hav- 


G U ing the doors open into the room. They 
M feature a t track onl r si , 
op track only for silent Standard-Keil announces an a'l new 


operation and are offered in standard > : “ . 
: ” of ; "Ot or No- ‘ke ‘rame 
opening sizes of 2’, 2’6”, 3’, 4’, 5’ and streamliner No-Warp Pocket Fram: 


i , Oo” . ° . ay slid . ] "a 
A mark of quality for 6’ widths with 6’8” and ceiling heights. for modern sliding door insta!lation 


consumers of plywood. They are shipped completely as- It is designed to allow trouble free 
: installation and operation and qualified 


p sembled ; sady inste in as ; ‘ . 
12 Convenient Warehouses rier --~ ind ready to install in a fit. The new No-Warp Pocket Frame 
little as 10 minutes. Doors are coat - both 1%” 


MICH. IND. TEXAS CALIF. MO. ed and can be painted. The manufac installation is available for th 

turer announces these new dos ae and 1% — 8. nage gy ine — 

‘ : New single nylon guide, for either 

WIRE — PHONE — WRITE currently available in all steel only. wood or concrete, flooring; all. sted 

For immediate Delivery 27940 Grosbeck Rd., Roseville, Mich. — split jambs of 3/32” prime steel with 

Cledle % : oe a wood nailing strips inserted. Com- 

BRAUND PLYWOODS ING rele «, 214 on Coupon, page 152 pletely packaged and semi-assembled 

' to avoid parts loss and assure shorter 

ac . ati time. Standard- 

314 Wabeek Bida. : ac tual installation ’ 
Birmingh mone KenCork Floor Tile Keil Hardware Mfg. Co., Inc., Dept. 
gear een he. _ A new KenCork floor tile with P-AL, 2413 Atlantic Ave., Brooklyn 
TwWx 500 greate! flexibility, smoother finish, 33, N. Y. 

uniform thickness and natural cork Cirele No. 216 on Coupon, page 152. 

Civele No 94 on Coupon, page 152 colors, that range from new lighte I (continued on page 129) 

















Hoggson Brand 
228 CREE WN? 
Rollers What's Your Answer? 


Concave Face oe How much do you remember of what you read? You can check 
2 models, for fibre gloss or metal screens. your reading retention with the ten questions listed below. 





What's Your Score? 9 or 10 correct: Excellent! 7 or 8: Good 
5 or 6: Fair. Fewer than 5, perhaps you read too fast. Check the index 
to see if there’s an article you missed that might be of particular 

Standard 2” dio help to you at this time. Answers on page 138 

for inserting spline into frame after ; ; : ; y 
screening has, been positioned . 1. How much higher profit does Main Line Lumber & Millwork get on 
Senderd stock slses oe, 093, .105, package house sales to consumers than on conventional house sales 
Saag goer Baggs € through builders? 
for fibre glass roller model, send , 
1” section of channel, screen and : : 
spline to insure correct size roller 2. Who advertises “an effective, accepted vapor barrier and ground cover: 
Convex Face Rotbar No. 5"? 
How many Lu-Re-Co houses has top Lu-Re-Co dealer, Carl Scholz, 
Vandalia Lumber Co., sold? 


Stonderd 2" dia. x . Who offers you data on construction jobs coming up, the man to see, 
1/16" face what the job requires, when bids are due, etc.? 
Primarily used in putting the screen- 
ing into the frame slot. Can be sup . What added customer service can City Lumber & Supply Co., Kenosha, 
plied with 3/32” rounded edge Wis., provide with its new scissor-lift truck? 


Flanged 


ane What company advertises English type rail and hurdle fence? 


What proportion of Field-Birge’s advertising budget is set aside for 
its weekly 15-minute radio program for home handymen? 
Standord stock size is 2" and . What company manufacturers “Alumaloy screen door braces’? 
1.5/8" diameters by 9/16" width af * 

of feee 9. Does Goldberg Wholesale Supply Corp., outstanding distributor of 


Special sizes on all above tools can be Tarrytown, N. Y., hold regular meetings for its sales personnel? 
made to order, Send specifications, 


HOGGSON & PETTIS MFG. CO. . Who is advertising EverSide plastic-faced bevel siding? 
BOX 1650, NEW HAVEN, CONN., U.S. A. 
Civele Ne. 95 on Coupon, page 152 
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SHATTERPROOF! 


HOME OWNERS ARE SOLD 


ON BearclZZ pres 





An exciting full- 
color national ad 
campaign pre-sells 
your prospects. Mil- 
lions of home owners 
are reading about 
Darclite, the fine 
hberglass panel that 
has earned the fa 
mous Good House 


kceping seal 


This is “Operation 
Home Improve 
ment’ year. Cash in 
on this multi-million 
dollar promotion, Do 
more business with 
Barclite 


NEW T. N. T. FLOOR DISPLAY 
. specially designed to stock and 
display beautiful translucent Barclite 
with dramatic effect. Contains full size 
sheets, literature and accessories. 


or 
yr? : mtu, 
J a 





GARDEN 


FOR SALES 


BARCLITE is exploding into profits touched off by an all-out 
national promotion. The do-it-yourself and contractor markets 
are wide open for this visibly better quality fiberglass panel that 


costs no more than other brands. 


son ee 


LABORATORY TESTED AND APPROVED @vaiooes ny ® 
BY THE GOOD HOUSEKEEPING INSTITUTE esti.) 


at 
UE sorcenee 


Every quality feature is a sales point! 

@ Tested and proved weather-resistant and fade-resistant 

@ Meets highest standards in strength and color uniformity 
@ Won't crack, chip, peel or craze in normal use 

© No upkeep worries, never needs painting or repair 


@ 13 sales-tested colors in corrugated construction sheets, 
crinkle or smooth finish, ideal for interior and exterior use 


@ 3 popular colors in large flat sheets and 8 cut sizes for glazing 


Barclite Corporation of America 
Dept. 3-3, 385 Gerard Avenue, 
New York 51, New York 


Please rush full details showing how | can cash in 
on Barclite’s T, N. T. Sales Drive. 


BARCLITE CORPORATION OF AMERICA 
ae i. an offiliate of 
s A ) BARCLAY MANUFACTURING CO., INC. 
* R BARCLAY BUILDING, NEW YORK 51, WN. Y. 
Originators of 


“sh 
‘in; parc BARCLITE, BARCLAY SQUARE, BARCLAY PANELING, BARCWOOD, BARCWALL 


25 YEARS EXPERIENCE IN MANUFACTURING HIGH QUALITY BUILDING MATERIALS 


SUILDING Propucts MERCHANDISER 


NAME... Rieaoty 

COMPANY 

ADDRESS... dieiiaciaat 

(Co) a . |) Os vy & 

My Distributor is sali dings liaise aba tac 
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f 
Miss Weldwood Hardboard for March 


Rosalie Rovanick of Forbes Lumber & Supply Co., Cheswick, Pa., 
is Our Miss Weldwood Hardboard this month. She does a lot of 
reading to keep uy with the times. And a lot of filing and typing 
to keep up with the orders for Weldwood Hardboard (that’s be- 
cause of our speedy delivery on all 276 types and sizes), Ask your 
Weldwood representative about WELDWOOD HARDBOARD. 
United States Plywood Corporation-—&87 ofhices 


Yor cites, 


Circle No. 68 on Coupon, page 152. 


Our hat's off to any product 
that can become known as the 
“Standard of the Industry.”’ 
We're not modest! Harbil Paint 
Shakers are also recognized 

as the ‘Standard of the Industry.”’ 
Used by U. § 
Hospitals, Universities, Paint, 
industrial, Rubber, Mail Order, 
Shipbuilding, Retailing 


Government, 


Firms, to mention a few 
There's a Harbil model for your 
every paint mixing, blending, 


rejuvenating need! 


wes 


4e-7 
$119.50 ° 


eS 


SS 


be 0.8. Chicago 


$340.00° 
Write Dept. AL-6 for Illus. Brochure 
Manufacturing Company 


ARB 325 W. Ohio St., Chicago 10, Ill. 


Circle No. 70 on Coupon, page 152, 
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SAVE TIME—MONEY—MANPOWER 
Investigate THE HANDIBELT 


This compact, lightweight, reversible-belt conveyor 
unit handles and elevates bundled and sacked com- 
modities flooring, lath, cement to proper height 
for loading materials into car or truck. Two types: 
No. 11 elevates to 7 ft. 6 ins; No. 16 elevates to 10 ft. 
6 ins. Write for HANDIBELT Bulletin No. AL. 
Dept. U-3, 


STANDARD CONVEYOR CO. 
General Offices 
North St. Paul, Minnesota 
Sales and Service in 
Principal Cities 





CONVEYORS 


Circle No, 69 on Coupon, page 152. 
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To spot opportunities to , 
tie-in with national 


advertising 


the April 2, 1956 issue 


If you are like the average insertions, frequency, 


American Lumberman reader, timing and consistency 


you often take advantage of the special features of 
consumer interest created by promotion 
manufacturers’ national advertis- ; . 
supporting promotion 
what you should do to 


get maximum result 


why you will benefit 


ing, by tying-in locally 
Here’s what you should know 
about a national promotion to 


take full advantage of your local ° 





tie-in possibilities 


* media used, geographic 
coverage and circulation 
data 


* copy strategy 


* size of space, number 
-++ This is only one of 16 


For the year’s biggest coverage 
of what manufacturers are doing 
in the way of national adv ertising, 
see the hundreds of advertise- 
ments in the annual Dealer Prod- 
ucts File issue of American Lum 


berman 


ways in which this issue can serve you... - 


19. 1956, 


AMERICAN 


|LUMBERMAN 








NEW PRODUCTS 


(begins on page 120) 





The Quickutter 


The Quickutter, a new tool which is 
said to cut switch box holes neatly 
and quickly in drywall, is now com- 
plete with cutting heads for 2 x 3, 
2 x 4, or 4” round switch-box open- 
ings. The new tool—by the use of cut- 
ting dies—cuts perfect openings in %, 
% or %” drywall that fit single, 
double, or multiple 2 x 3 switch boxes _—— 
or 2 x 4 or 4” round boxes, says the el 
manufacturer. The tool is said to elimi- i 
nate patching of irregular holes - ANOTHER TRUCKLOAD OF 
by conventional methods; it breaks 
away no excess drywall, does not split SONG FORM TIES 
the back side of the sheet, does not Sippet Fatt by Knows Truc Lines 
damage the paper facing on either bi 5 aia 
side. In extensive tests of the tool, 
over 1,000 perfect holes were cut in 
an 8-hour day, reports the manufac- 
turer. Hartmeister, Dept. AL, Room 8, 
2020 W. Barberry PIl., Denver 4, Colo. 

Cirele No, 217 on Coupon, page 152. 


That's over 25 tons of form ties! Here are just two 
enthusiastic distributors with sales records that 
Electric Lime Mixer prove the Gates Forming System is a sure-fire 


Designed to mix faster, more thor- 
oughly, with a minimum of waste, the 
ren Saaaie one soe: Hay — ‘| The latest order received from Alien’s, Inc., Wichita, 
tility. Ready-to-spread plaster, when Kansas, called for 250,000 Gates Form Ties! This 
and where needed, is prepared in five one order from a distributor who has been actively sell 
minutes, simply by plugging into any ing the Gates Forming Systems for only a little over a 
110- 220 volt, 60 cycle cire uit, it is said. year, is SOLID PROOF that GATES FORMING SYSTEMS 
The manufacturer attributes the Lime- INCREASE SALES! 

Master’s superior mixing efficiency to 
its specially designed mixing blade. w 
Solid rubber wheels make moving on | 2 C's Lake Chy, raquested 101,500 Geter For 
or Master Electric Motor powers the Ties, plus rods and accessories for four sets of Gates 
Lime-Master. Capacity of the Lime- Horizontal Rod Panel Forms to be made by this firm 
Master depends on the size of the con- Another distributor with proof that GATES FORMING 
tainer used for mixing more than SYSTEMS INCREASE SALES! 

two bags is possible. A. & G. Lime- 
Master Co., Dept. AL, Box 345, Fair- 
field, Conn. 

Circle No, 218 on Coupon, page 152 


profit-maker! 


In their last order, the Construction Specialties Com 


TIE IN with Gates Form Ties in demand every 
where! They require minimum space to stock, 


result in BIG sales increase for you 


TIE IN with Gates Forming Syster in demand 


for better and faster concrete construction at 


Two New Cabinets lower cost save up to 30% on the job 
Two new cabinets which will accom- TIE IN with Gates Engineering Service an expert 


modate 40 different built-in ovens are engineering staff to assist you or your custom 
available. The cabinets are 24 and 27” ers with specific forming problems 
wide and will replace all wall oven 
cabinets formerly produced by Re- There’s a GATES SYSTEM for every type of 
public. The new cabinets are equipped , 
with adjustable oven supports. Size forming: 
of front openings is varied through 
use of several frames engineered to 
accommodate all popular brands of 
built-in ovens. The cabinets are 60” ® Low wall and high wall construction 
high and 24%” deep and include a 
roomy underoven drawer for storage STOCK... SUGGEST... SELL GATES! 
of utensils and cooking equipment. For 
use above the oven cabinets, Republic ; Dealerships available in several 
provides matching touch-lath wall — J areas 
cabinets 24” high and 13” deep. The > 
wall cabinets each have one adjust- we - 
able shelf and open with fingertip ease A / prose 
Republic Steel Kitchens, Republic o ~ AL-3/19/S6 
Steel Corp., Dept. AL, E. 11th St. & 
Belden Ave., Canton 5, Ohio. r | M Ww DRY ‘ S@). af Ss. | N ¢. 
Bi ae 4 
Cirele Ne. 219 on Coupon, page 152. 
(continued on next page) 80 5. GALAPAGO, DENVER 23, COLO 


Circle No. 71 on Coupon, page 152. 


® Culverts ® Foundations 
® Bridge Abutments ® Retaining Walls 


WRITE for full details and dealer 
» list 
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DO-IT-YOURSELF 
Table and 
Furniture Legs 


SELL DENNIX legs for 100 
home uses tle in sales 
of plywood, table tops, 
unfinished furniture, etc 


PROFIT from full mark up 
and liberal freight allow 
ance policy 








— 





STUDIO _ 


TABLE 





TO ATTACH LEG IN 


HEIGHTS 


MPLE 
POPULAR 


16 } 


i 








DESK 








a 


COUCH 








REE A sample leg, mounted 
g On 4 display card 


TEST BEFORE YOU BUY No ob 
ligation. Just write on the back of 
a@ post card ‘free display” and we 
will send you full information on 
prices, freight allowance, promo 
tional aids AND THE FREE SAMPLE 
DISPLAY 


OLID BRASS, brus' 


finished, 1¥e” ferrule with 
bright steel glide bottom 


DENNIX PRODUCTS CO. 


7B Filth Ave 


Civele No. 277 on Coupon, page 152 
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NEW PRODUCTS 


(hegins on page 120) 





Nails Boxed Like Matches 


Corded like matches in a box, 8d 
and 10d common and finishing nails 
are now available in two-pound pack- 
ages. 4d and 6d nails are in one-pound 
packages. All of the boxes are small 
enough to hold in the palm of your 
hand—only 3%” long x 3” wide 
Weighing and wrapping are elimi 
nated; customers make their own se 
lection. Atlas 54 Pounder display 
boxes are also available for either 
common or finishing nails. These 
turdy corrugated containers are le 
than one-foot square and hold 12 boxes 
each of 6d and &d nails and 6 hoxes 
each of 4d and 10d sizes. Atlas Tack 
Corp., Dept. AL, Fairhaven, Ma 


Cirele No, 220 on Coupon, page 152 


Portable Power Saw 


Skil Corp. announces a new Model 367 
super-duty, 6%” portable power saw, 
which replaces Model 67 in the com- 
pany’s industrial line. The new saw, 
Skil states, has 56% more power, 40% 
more speed and gives 164% faster cut 
ting in 2” lumber. The 6%” blade 
clears 2” dressed lumber at full 45 
bevel. Model 367 has a built-in cali 
brated rip fence, usable from either 
side. The saw, without carrying case, 
is priced at $95. Skil Corp., Dept. AL, 
5033 Elston Ave., Chicago 30, Ill. 


Cirele No. 221 on Coupon, page 152. 


Sager 9VW Weatherstrip 


A new weatherstrip for windows and 
doors made of aluminum and resilient 
vinyl is announced. Not only does it 
assure a perfect seal but the double 
vinyl tube absorbs any irregularities 
in doors and windows, it is said. The 
vinyl tubing can be reversed when one 
side wears. Easy to install, Sager 
9VW Weatherstrip is sold in sets for 
doors and windows or in bulk. Sager 
Calking and Weatherstrip Corp., Dept. 
AL, 6726 8. Ashland Ave., Chicago 36, 
lil 


Cirele No. 222 on Coupon, page 152 


Varch 19, 


National Kitchen Line 


A new line of wood kitchen cabinets 
with Lusterite sliding doors and For- 
mica counter work surfaces is an- 
nounced. Lusterite corrugated fiber 
glass panels with textured crinkle fin- 
ish are said to provide non-warping 
sliding doors that slide easily on hard- 
wood weber-edged tracks. The wood 
cabinets are finished in a penetrating 
walnut stain and covered with high 
rrade furniture lacquer and are offered 
in dawn yellow, isle green, crystal 
white and tropic coral. The doors can 
be color-keyed to more than 60 For 
mica colors and pattern styles. A full 
line of wood cabinets are also available 
in a wide range of decorator colors 
with only crystal white Lusterite slid- 
ing-door panels. The new National 
Kitchen line is available in a complete 
range of all combinations and in a 
full selection of sizes and shapes for 
kitchen designs of any size. National 
Kitchens, Dept. AL, 163 Avenue A, 
Bayonne, N. J. 

Cirele No. 223 on Coupon, page 152 


Slat Tables 


Ideal as a coffee table, TV table, 
bench ‘n’ table, these slat tables are 
available in kit form. They are ready 
to paint, stain or wax. Packed com- 
plete with knocked down top, a set 
of 14” hairpin legs, glue, 
plastic wood, nails, sandpaper and in 
struction sheet. All slats are 1 5/16” 
x 1 5/16” No. 1 select kiln-dried Pon- 
derosa Pine. The manufacturer offers 
a choice of either black or brass legs. 
Kits are available in three sizes. Stahl 
Manufacturing Co., Dept. AL, 12282 
Woodbine, Detroit 39, Mich. 

Cirele No. 224 on Coupon, page 152 
(continued on page 132) 


screws, 





When answering advertisements please 
mention 


AMERICAN LUMBERMAN 





1956, AMERICAN [LLUMBERMAN AND 
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CAN'T ROT WITH’ 
androc 


Lumber and Androc Penta go together. 
Every lumber sale should include Androc 
because the penta action of Androc pre- 
serves all wood against rot, insects and 
termites. It’s Paintable! 

Distributorships Open in Some Areas! 
ASK YOUR JOBBER ABOUT THE EXTRA 
10% PROFIT IN ANDROC PENTA!!!! 


ANDROC CHEMICAL CO. 
WOOD PRESERVATIVE DIVISION 
7301 W. Lake St. * Minneapolis 16, Minn. 


Circle No. 46 on Coupon, page 152. 


Z BESSLER 


DISAPPEARING STAIRWAY MODELS 
ge to meet EVERY need! 


AS LOW AS 


$5399 


Generous Trade 


Discounts! 


Write for 
Free Catalog 
and Wall Chart 


BESSLER 
DISAPPEARING 
STAIRWAY CO. 
FREE CATALOG 
AND ‘ 700 6 _ Market 5! 
WALL CHART ' : 





BESSLER DISAPPEARING STAIRWAY CO 

1900-6 Bost Marke? St., Akron 5, Ohio 

Please send free Catalog, Wall Chart, Prices and Discounts 
Name 


Address 


City Zone State 














Circle No, 47 on Coupon, page 152. 


Plt le ie hE — lel | 
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This Spacemaster gardening set-up is only 
one example of how this completely adjusta- 
ble merchandising equipment can meet your 
specific seasonal requirements because you 
can re-arrange it at will. 


WRITE DEPT. AL-3 


for your copy of this 128 
page, fully illustrated Guide 
No. 55-S to getting the most 

© Live Selling Space from your 
present floor area 


PNT LB Main Office and Factor 
CORPORATION New York Office and Showroom 


PLEASE SEND ME YOUR 
FREE GUIDE TO 


GETTING 125% MORE 1 
LIVE SELLING SPACE 


WITH 


ae 


MERCHANDISING 
EQUIPMENT 


Western Ave. at 2ind Place, Chicago 8, I” 


225 W. 34th St., New York 1, N.Y 


NAME 


FIRM NAME 


ADDRESS 


CITY ZONE STATE 


Bur_pInG Propucts MERCHANDISER 
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NEW PRODUCTS 


(begins on page 120) 





Remcon Wiring Device 
vollage remote 
illustrated 


The new Remcon low 
control switching circuit is 
by these component a relay with 
Huilt-in transformer, #18 three-con 
ductor thermoplastic wire, silent con 
tact switch and switch plate. Each 
ource of low voltage 
average outlet 
box and eliminates the need for a 
central transformer, it is said. With 
Remcon each circuit is independent of 
every other and the contractor can 
economically install as few or as many 
witches as desired. No 


own 
into the 


relay has it 
power, fit 


remote control 


TURN SCRAP 
LUMBER 


It's easy to 
do witha 


SCHUBERT PICKET CUTTER 


. 


Net Price Only 


$63.50 
f.o.b, 
Wiimette, tii. 


Points 200 to 250 pickets per hour 
smooth finish adjustable for width 
Light-weight and pertable (38 ibs) yer 
rugged and durable for years -f service 
Anyone can operate prompt delivery 
Write for complete information! 


H. A. SCHUBERT CO., mochinisss 


1212 Washington Ave Wilmette, til 


Civrele Ne, 96 on Coupon, page 152. 


longer is it necessary, says the manu- 
facturer, to wire each relay back to 
the one central source of low voltage 
power. The new Remecon unit allows 
homeowners to control a single outlet 
or fixture from any number of 
witches conveniently placed through- 
out the house. Pyramid Instrument 
Corp., Dept. AL, Lynbrook, L. L, N. Y. 


Cirele Neo. 226 on Coupen, page 152 


Painter-Pak Sprayer 


Electric Sprayit announces a new, 
larger version of its popular Uni-Pak 
light-duty integral unit sprayer. 
Called the Painter Pak No. 818, the 
new sprayer features a rugged piston- 
type compressor with built-in 1/3 hp 
motor. The new unit will deliver 3.0 
cfm of oil free air at 40 psi. and 
sprays paints, ename ls, lacquers, oils, 
waxes, insecticides and weed-killers, 
it is said. It can operate as a portable 
air source for pneumatic temperature 
systems, milking machines, sewage 
pumps, barn foggers, drainage ejec- 
tors and can inflate tires. It is avail- 
able a’ a regular stationary unit or 
with a carriage for extra portability. 
Thomas Industries, Ine., Electric 
Sprayit Div., Dept. AL, Sheboygan, 
Nis. 

Circle Ne, 225 on Coupon, page 152. 


MAKE YOUR OWN 
DISPLAY CARDS 


IN MINUTES -FOR PENNIES 


ANYBODY CAN MAKE HANDSOME SIGNS & 


PRICE-CARDS WITH THE 


WEBWAY SIGN KIT 


Pre-gummed letters & numerals that stick down 
like stamps on sell-spacing backgrounds 


Holes Bldg. 


The HOLES-WEBWAY Co. 


Circle No, 114 on Coupon, page 152. 


COMPLETE KIT 
Makes over 200 
Typical Signs 
Only $29.75 


Descriptive felder 
On Request. 


ST. CLOUD, MINN. 


March 19, 


Perma-Steel Fences 


Perma-Steel announces border 
fences, trellises and yard fences in all 
aluminum and all steel. A picket fence, 
30” and 42” high, is available com- 
plete in four-foot sections ready to 
install. Also available is a ranch fence, 
three and four rail. Rails are 4” wide, 
30” and 36” high. Installation is said 
to be easy. Perma-Steel Fence Co., 
Dept. AL, 222 Charles St., River 
Rouge 18, Mich. 


Cirele No. 227 on Coupon, page 15: 


ae ae 
Stormy Weather Kitchen 


Chambers Ranges, Inc., announces 
an all-weather kitchen featuring both 
gas and electric in-a-wall ovens and 
a gas broiler-burner unit. In addition 
to the broiler-burner unit, a_ three- 
burner drop-in top and gas and electric 
Liftop units are available to combine 
with the ovens. Units are offered in 
antique copper finish and stainless 
steel with Coppes cabinets in fruit- 
wood finish against a background of 
yink Roman brick. A second colorful 
itchen combines antique copper built- 
ins with Youngstown yellow wall cabi- 
nets and blue base cabinets against a 
background of red Colonial brick. 
Flexibility of installation is a feature 
of the company’s new electric units 
and companion units in gas. Chambers 
Ranges, Inc., Dept. AL, 2464 N. Meri- 
dian St., Indianapolis, Ind. 

Civele No. 228 on Coupon, page 152 


Klean Strip's Magic Paste 


A new non-inflammable paint re- 
mover said to be priced as low as some 
flammable types is announced. Called 
Klean Strip’s Magic Paste, it is a new 
formula emulsified-type of remover, 
creamy white in appearance. Magic 
*aste is claimed to be one of the few 
available removers which will dissolve 
latex-based paints so that they may 
be easily removed from walls and 
woodwork, It is also water-washable 
In addition to its non-inflammability, 
Magic Paste is said to be fast acting 
and needs no neutralizing or after- 


(continued on page 137) 
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Johnny-on: 
the-Spot... 


your local 





Your independent plywood jobber is Johnny- 
on-the-spot! That means quicker delivery of 
the supplies you need . . . faster service to keep 
your jobs moving, your customers satisfied. 


Because your local plywood jobber is a local 
businessman, he’s as near to you as your tele- 
phone. He’s up-to-date on your market, your 
needs, your newest business opportunities. He’s 
your backstopper, too. You don’t have to tie up 
money in a wealth of idle supplies, he’s got what 
you need, when you need it. And the dollars you 
spend with him stay right in your own backyard, 
returning to you over and over again! 


plywood 
iobber | 


YOUR LOCAL PLYWOOD JOBBER DELIVERS THESE 
5 EXTRA SERVICES AT NO EXTRA COST... 


® Quicker delivery 

@ Personal interest 

@ On-the-spot inventory ... frees 
your working capital 

@ Helps your salesmen develop new, 
profitable business 


@ Maintains a diversified stock, with 
a wide choice for most jobs 


EVANS PRODUCTS COMPANY, DEPT. $3, PLYMOUTH, MICH 
Plants at: Coos Bay, Gold Beach and Roseburg, Ore.; 
Vancouver, B. C. Seles Offices; Plymouth, Mich.; New 
York, N. Y.; Chicago, Ill.; Coos Bay, Ore.; Tampa, Fla 


DFPA grade-marked for uniform quality 


LVANEER 1/8 PLYWOOD 


BurILpInGc Propucts MERCHANDISER 


Evaneer is a 1.M. of Evans Products Co. * Evans is an associate member of the NPDA 


Circle No. 87 on Coupon, page 152. 





Mr. Lumber Dealer: 

a basic store fixture 
designed specifically to 
display and demonstrate 
building materials and 
related products. Tested 
and proved successful! 


display 


Here’s a display fixture you can 
use many, many different ways: 
with or without adjustable shelves 
on front, end or back, overhead 
panel, storage cabinet and _ bin- 
ning; and either open or closed 
on the ends. 

A basic half island unit 48” high, 
60” wide and 24%,” deep which you 
can use in your show window, 
against the wall, and singly or two 
units back-to-back as a full island. 

estimated price if bought at re- 
tail: $190.00 plus shipping. 

By building it yourself, you can 
save more than $100.00! Complete 
plans, working blueprints, step-by- 
step instructions, materials and 
materials source list and details on 
modifications, only $8.75. Avail- 
able by return mail from American 
Fill-in and return 
coupon below today. , 


fixtur 


one an Lumberman Dealer Bervice Dept 
130 WN. Clark Bt., Chicago 2, Hlinois 


Lumberman. 


Piease send me postpaid the four blueprints and com- 

plete inetructions for the retail lumber dealer half ialang 
{ display fixture. | am enciosing $8.75. (Please sen 

check or meney erder.) 

Name 

Company 


Street 


City 
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THIS DISPLAY of ladders along drive- 


Ada, Ohio, attracts buyers 


Six Steps to 








in wall at Steinman Bros 


Lumber Co., 


more Ladder Sales 





Now is the time to sell steplad 
ders. During April comes Clean 
Up, Fix-Up, Paint-Up Week, which 
is observed nationally. Many deal 
ers report good profits by making 
this a high-point of a ladder cam 
paign. 

Here are six pointers which can 
help you prepare for bigger, better 
sales this year. 

1. Display ladders in an upright 
position. even long extension lad 
cers. The best location for dis- 
playing ladders is as far to the 
front of the store or warehouse as 
18 possible. 

Steinman Bros Lumber Co., 
Ada, Ohio, displays stepladders on 
a shelf inside the covered drive-in 
to the lumberyard. “Many custom 
ers buy extra stepladders iust by 
seeing this display,” says Manager 
Fred McGowan. 


2. Direct mail advertising is 
helpful as is the use of handbills. 
Lumber Co., Chicago, TIlL., 
steady increase in its 
sales by (a) studying its 
(b) stocking the right kind 
displaying them 
adesuately and (d) coupling this 
with newspaper. direct mail and 
handbill advertising. 


Gee 
renorts a 
ladder 
market 
of ladders, (c) 


8. It pavs in sales to advertise 
stepladders, reports Lumber 
(> because not onlv ladders are 
sold but paint, glass, lumber. nails 
rv kind of product related 
to ladders 


Gee 


and eve 


1. Tests prove that of the three 
different grades of stepladders, a 
low-priced household stepladder. a 
medium-priced stepladder and a 


March 


19, 


really good ladder, suitable for 
carpenters as well as do-it-your 
self homeowners, the best-grade 
ladder sells in larger volume. In 
addition to extra profits, this pays 
off in customer satisfaction and 
good will. 


5. Helpful literature may be ob 
tained in quantities, at low cost, 
for mailing or handouts: “There’s 
a Right Ladder for Every Job,” by 
the American Ladder Institute. 
“Do’s and Don’t’s of Ladder Safe 
ty,” for home and farm, by the 
National Safety Council, Chicago 
11, Ill. 

6. Stress ladder safety inasmuch 
as the user’s life may depend on 
your instructions. Some dealers 
illustrate hazards with pictures in 
their store windows. 

In the sale of a ladder, the most 
important factor is to make sure 
the ladder selected is the right lad 
der for the job 





Prizes for Ladder 
Window Displays 


The American Ladder Institute 
has proclaimed April, 1956, 
Ladder Month and is offering a 
$100 prize for the best photo- 
graph for a window display in 
three districts. For those who 
enter this contest, there is a kit 
available consisting of special 
display material — streamers, 
leaflets and a descriptive folder. 
Write American Ladder Insti- 
tute, 666 Lake Shore Drive, Chi- 
cago 11, Ill. Contest ends May 
15, 1956. 
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mail to: The Patterson-Sargent Co., 
1325 East 38th Street, Cleveland |4, Ohio 


Tell me more about the BPS Exclusive Franchise and Mer 


wh it ft 
chandising Plan 


about the « 
Nome 
Store Name 


Address 


City 


B BEAUTIFUL 


COLORS IT’S NEW ...IT'S TINT-N-COLOR— 


The most flexible, easiest -to-stock, easiest-to-sell color system in the 
industry. Now—more reason than ever to go BPS! 


SUILDING PropucTs MERCHANDISER Circle No. 73 on Coupon, page 152. 








This seal represents the 
BIGGEST PROFIT OPPORTUNITY 


you've had in years... 


AND TOP-QUALITY CERTAIN-TEED 


PRODUCTS 


can help you make 


the most of it! 


“Operation Home Improvement” is 
underway and the whole building 
and home-modernization market is 


the target! 


OHI is a new idea, a big idea. It's de- 
signed to awaken homeowners every- 
where to the vital need for improving 
and modernizing their dwellings 

and to make it easier for them to buy 


the right materials and services. 


OHI isn’t scheduled for a week... ora 
month but for all of °56— the 
year to FLX, It means new customers 
for you all year long... for scores of 
roofing, siding, insulation, gypsum 
wallboard and paint products right 
in your own neighborhood, And it 
means you can capi 

talize more than ever FREE COUNTER CARD 


before on the repu- 


tation and accep. v 
tance that these “ED 
@.> my 


Certain-teed produc is 
enjoy. Contact your 
Certain-teed repre- 
sentative now for 
prices and informa- 


tion or write di- 


to us This full-color, die-cut 
counter card promoting 
“Operation Home Im 
Join the OHI profit provement’’ is yours for 
' the asking. Write us for 

parade today it today 


Certain-teed 


#6. U.S. Pat. OFF 


Quality made Certain Satisfaction Guaranteed 
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ROOFING JOBS. Certain-teed Asphait Shingles, 

including extra-tough, smartly-grained Woodtex® shingles, 

will be in big demand during Operation Home improveinent 
which will run throughout “'56—the year to Fix.” 


PAINTIN GJ oO BS. Certain-teed Bestwall Paints 

colorful, quick-drying Bestone Latex or Softone Alkyd Fiats 
with matching interior gloss or semigioss enamels—are sure 
to appeal to decorating-minded homeowners 


INSULATION JOBS. Certain-teed Fibergias’ 
insulation—batts, biankets, pouring wool—will be needed on 
many modernization jobs turned up by nationally promoted 


Operation Home improvement “Trad k OCF Cory 
racemiar sawp 


CERTAIN-TEED PRODUCTS CORPORATION 


ARDMORE, PENNSYLVANIA 
EXPORT DEPARTMENT, 100 EAST 42ND ST., NEW YORK 17, N.Y 


ASPHALT ROOFING « SHINGLES « SIDING « ASBESTOS CEMENT SHINGLES 
GYPSUM PLASTER « LATH « WALLBOARD « SHEATHING « ROOF DECKS 
FIBERGLAS BUILDING INSULATION « ROOF INSULATION « SIDING CUSHION 
PAINT PRODUCTS—ALKYD « LATEX « CASEIN « TEXTURE « PRIMER-SEALER 
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wash. Magic Paste is available in half- 
pints, pints, quarts, gallons and five- 
gallons. The Klean Strip Co., Inc. 
Dept. AL, P. O. Box 10083, Memphis 
6, Tenn. 

Cirele No, 229 on Coupon, page 152. 


The Tub-master 


This new tub enclosure by Modern- 
fold folds away wher not in use, or 
unfolds into two, rigid, sliding doors 
at shower time. Folded against the 
walls, Tub-master makes a bathroom 
look big. At shower time, two bars 
hook into place to transform Tub- 
master into two, beautiful, by-pass 
doors. The inside bar provides a safety 
hand support and the outside bar 
makes a handy towel rack. Each door 
glides silently on nylon wheels that 
roll in the overhead track—nylon 
guides at the bottom ride in an ex- 
clusive, splash-proof tub track. Tub- 
master panels are made of high-impact 
Dylene plastic, the new super plastic 
that is said not to shatter, chip, flake 
or peel. Tub-master is available in 
the most popular bathroom colors 
including white. New Castle Products, 
Inc., Dept. AL, New Castle, Ind. 

Cirele No. 230 on Coupon, page 152. 


Multiple Storage Unit 

Paper, Pot ‘n’ Pepper Base is the 
name identifying a new double cradle 
multiple storage unit offered in the 
1956 line of Kitchen Maid wood kitchen 
cabinets. The twin slideaway wire 
cradles are hung on smooth-operating 
slides and rollers, bringing all the 
items stored in the base compartment 
within easy reach without need for 
stooping or bending or removing items 
from in front of others. The cradles 
contain special sections for pots and 
ans, paper napkins, towels, plates, 
yags, condiments, etc. Storage trays 
are adjustable to give maximum flexi- 
bility. Specially treated wire is said 
to be rust, tarnish and corrosion re- 
sistant. Kitchen Maid Corp., Dept. AL, 
Andrews, Ind. 

Cirele No. 231 on Coupon, page 152, 


Paint & Varnish Remover 


Scat, a new wash-away paint and 
varnish remover, is announced by the 
Dayton Color Works. In seconds, fol- 
lowing a brush coat, Scat penetrates 
and blisters surface films for quick, 
easy wash-away removal, it is claimed. 
Because Scat is heavy bodied, it is 
said to cling to standing trim, carv- 
ings or uneven surfaces for complete 
stripping results. Scat is made of non- 
inflammable materials for extra safe- 
ty. Removes paint, varnish and enamel 
from wood, metal, glass and plaster. 
Packaged in a colorful display carton 
of six quarts. Also available in pints 
and gallons. nee Color Works, The 
Lowe Brothers Co., Dept. AL, 424 E. 
Third St., Dayton 2, Ohio. 


Cirele Ne. 232 on Coupon, page 152. 
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FREE DISPLAY CASE 


ms WELDWoOOoD 
FLEXIBi 


Actual Size 
17” high x 
wide of nNpa 
Gisplay space 


ms 
a 


Real wood veneer 
in handy rolls... 
sells right off your counter 


Weldwood 


FLEXIBLe_e 


Wood-Trim 


Here's a new profit item by 
Weldwood that every do-it-yourselfer 
is waiting for 

for edging plywood 

(no more exposed edges) 

for decorating coffee tables, 

picture frames, lamp shades, 

waste baskets, etc., etc 
Wood-Trim is so flexible it easily 
around curved or angled sur 
yet it won't readily chip, split, 
peel. All that’s needed to apply it is 
;}a good wood glue like Weldwood 
Contact Cement or Weldwood Presto 
Set” Glue. No need for heat, irons, 
pressboards, clamps, nails 


FREE! 
WOOD.TRIM 
DISPLAY CASE \ 


Stacks 36 : of \ 


assorted 
inciuding Oak 
African Mahogany 
Watnut, Birch, Fir 
and Korina. ta 
roll is 8 z 
1” wide, in trar 
parent re-usat 
case. Retails at 
79¢ a roll 


wr aps 


} faces 


waitress) Heavily Advertised Nationally! 


Wizard / 
: *Trade Mark 


ORDER WOOD-TRIM TODAY! 


Made by UNITED STATES PLYWOOD CORPORATION 


Dept. AL 3-4WT 55 West 44th Street, New York 36, N.Y. 


Circle No. 75 on Coupon, page 152. 
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are individually packaged in a paper- 
board tray with a transparent Plasta- 
fol sleeve through which the shears 
can be viewed. The Thames River Div. 
of Robert Gair Co, is the producer of 
the new Seymour Smith packages 
Trays end Boxes 9 te Smith & Son, Inc., Dept. AL, 
akville, Conn. 

Packed in colorful and sturdy cor Cirele No, 234 on Coupon, page 152 
rugated trays, these portable electric 
tools by Skil Corp. are in place for 
display when removed from their new 
packages. Trays fitted to the Model 
535 drill and Model 504 saw protect 
the tools in transit, invite customer 
examination in the store and provide What's Your Answer? 
handy storage. Cords are kept inside 
the trays. Trays and boxes, designed (Questions on page 126) 
by Skil Corp. and manufactured by ’ ? , ‘ 
Stone Container Corp., are printed in At least 10% higher, as stated in article begin- 
red, white and black on gray and fea ing on page 44. 
ture the double-diamond Skil logo 2. Glas-Kraft Inc.; whose ad is on page 6. 

The saw package displays a distine 3. He’s sold 809 houses. See article on page 8 

tive pin stripe. Back panels are simply a 

tucked in a crack. Stone Container ee fh Dodge Corp., as outlined in ad on page . 57. 

Corp., Dept. AL, 4200 West 42nd P., 5. Delivery of insulation to second story or attic; 

Chicago 32, Ill unloading roofing materials and ceiling joists 
Circle No. 233 on Coupon, page 152 directly on roof of flat-topped buildings. See 

article page 68. 

Wood Products Co. in ad on page 148. 

Three New Packages . Advertising budget is 2% of sales; of this, 30% 

A new family of packages has been . is set aside for radio, divided equally between 
created for three popular pruning Chips and Bits show and spot announcements. 
shears. The featured items are No : - See article on page 50. 

161 pruning shears, No. 019 Snap-Cut 
and No, 319 De luxe Snap-Cut. No 
161 is packed six to the box and is 9. Yes, every Friday, and their salesmen, among 
self-displayed in a die-cut carton with highest paid in the area, have been with the 
a colorful display back drop. No, 019 \ firm an average of 12 years. Article, page 54. 
Snap-Cut pruner is also packed six 
to the box and displayed vertically. 
The De luxe Snap-Cut pruning shears 


(continued on page 149) 








Turnbuckles, Inc. See ad on page 50. 


Walton Plywood page 115. 























IT's HERE! The Aleninwm Ladder that Makes All the Others Out-of-Date! 
new Calter FOLD-A-WAY “ihdoer™ 


EASY TO CARRY... SO DALTON [ORAHE JIG SAW 


CONVENIENT TO STORE! with PISTOL GRIP 
HANDLE 
Takes Up Only 1/6 of the Storage Space Provides COOLER 
Used by Ordinary Ladders when Folded! HANDLING 


‘ i Greater SAWING 
Safe, Sturdy, Durable. It's Packed with ACCURACY 


Magnetic Appeal for Women, Builders, I ) through easier op- 
Servicemen —will Boost Ladder Sales to Gy eretion and con- 


Record Heights! 








7 SAWS IN ina ‘Son the work 
ONLY THE DALTON FOLD-A-WAY of 4 Rip, Crosscut, Coping, Scroll, 


Jig, Band and Keyhole saw 

HAS ALL THESE FEATURES: IT CUTS — Circles, straight lines 

intricate designs in Wood, Plastics, 

SIZES ... from 6' to 14’. Metals, Composition Boards, Hard 

Rubber, Leather and others 

@ MADE OF REYNOLDS ALUMINUM for light D-S00T Other Features that Sell: Spe 
weight, durability and strength. Rich satin cially built motor with Chrome 
finish. Can't rust Now—$44.95 Plated Housing © Oilite bearings, 

‘ hardened feet gears © Makes own 

Exclusive HINGED RUNG Construction makes Complete with starting hole for inside cuts « Alr 

it easy to carry, allows saving in transporta Five Different stream blows sawdust off quide 

tion and storage. Stabilizer automatically Blades line 

locks In position when opened. Can't acci 

dentally close. Simple finger-tip release for 

folding 











For Heavy-Duty Uses—Sell 


DALTON 


 Aaeae lpg Size of Side Rails 
2' 3/8". Diameter of Rungs |". Rung Fully-Mechanical 
fee 12". Inside width between rails 14 Sawhorse Brackets 
HEAVY CORRUGATED RUBBER SAFETY No Nails, Bolts or 


SHOES prevent slipping or creeping. Rubber— Miter Cuts on Legs. 
tips on top of rail sections prevent marring| Sizes for 1214's & 2x4's 


Heavy-duty, stee!, 5" Safety Shoe, with —~ of walls, woodwork, etc Put lumber in jows and 


rubber treads on 10’, 12' and 14 ladders leg sockets — tighten 
and @ ladders are equipped with 2'' Safety Shoes @ INDIVIDUALLY BOXED wingnut. Use for plot 
forms, scaffolding, picnic 


ORDER NOW! IMMEDIATE SHIPMENT — FOR PROFITABLE SPRING tables, etc, Dismantie on 
CLEAN-UP, FIX-UP PROMOTIONS! JOBBER INQUIRIES INVITED. the job, 2x4 size pack 


aged 


DALTON MP6. CO.. 90 S. Contral Ave.. St. Louls 5, Mood 0 ccsee or seve ester toe tie ode to 
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Now... Pittsburgh’s Famous 


CEMENTHIDE 


POLYVINYL EMULSION TYPE 


Cuts Painting Time in Half! 


rr 


* 


@ For stucco, brick and cement- 
asbestos surfaces 


~~ SEES 
ze cn th I ide : @ Dirt stains can be 


easily hosed off 


@ Brushes, sprays or rolls oil 
quickly and easily 


@ Gives years of 
protection and beauty 


@ No laps or brush marks 


@ Dries within a @ More than a hundred 





few hours 


ITTSBURGH’S NEW CEMENTHIDE polyvinyl 

emulsion type adds years of protection and 
beauty to exterior and interior masonry surfaces 
such as stucco, brick, concrete, concrete block and 
cement asbestos siding and shingles. 
This new rubberized CEMENTHIDE cuts painting 
time in half! It is so easy to apply that you brush, 
roll or spray it on as quickly and effortleasly as you 
paint smooth, interior wall surfaces—without laps or 
brush marks. Its quick set withstands weather 
When thoroughly dry, rubberized CEMENTHIDE 
provides an extremely hard water-resistant surface 


beautiful colors 


that prevents moisture from penetrating. At the 
same time the paint film “breathes’’, permitting 
water behind the film to escape in the form of vapor. 
This lessens the possibility of blistering and peeling. 
Even after heavy rains, surfaces protected with 
rubberized CEMENTHIDE will be dry and clean. 


CEMENTHIDE also provides protection against dirt 
collection and stains. Discoloration can be easily 
washed off with a garden hose, leaving the surface 
clean and colorful as when first painted. 


More than a hundred colors are available in this new 
rubberized CEMENTHIDE, offering almost un- 
limited possibilities for individual color styling. 


PitTsBURGH PAINTS 


PAINTS @© GLASS @ CHEMICALS 


GENGRAL OFFICES: PITTSBURGH 22, PA. 


,UILDING Propucts MERCHANDISER 


BRUSHES @ PLASTICS @ FIBER GLASS 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


Circle No. 76 on Coupon, page 152. 
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Hadco Post 
Lantern Kit 


line of glues! 


(the line you should stock) 


Hadeo Aluminum Products Co. an- 
nounces a low-cost, fast-selling com- 
plete aluminum do-it-yourself post 
lantern kit, Model KD-500. Assembles 
quickly with simple illustrated in- 
structions. Size, 15” tall, 9” square; 
will fit any 3” post. Also available is 
an attractive all-aluminum post, Model 
PF-800, made of fluted extruded 
aluminum tubing with ladder-rest and 
ornamental ball ends. Hadeo Alumi- 
num Products Co., Dept. AL, 501 
Pressley St., Pittsburgh 12, Penna. 

Cirele No, 235 on Coupon, page 152. 














ELMER'S” 
CONTACT CEMENT 


Bonds plastic laminates to 
plywood quickly, without 


ELMER'S” 
WATERPROOF GLUE 


it's the glue that boating ex 
perts use. Exceeds military 
specifications for waterproof clamps, nails of presses 
glue. Resistant to acids, al Highly resistant to heat and 
kalis, fungus, rot. Super water. Outperforms other 
bond is stronger than the contact cements in stress 
wood itself, ideal for any tests. Also bonds leather 
outdoor project linoleum, synthetic rubber 
and thin gauge metal 


ELMER'S" 
GLUE-ALL 


Here's the modern plastic 
gue that sticks fast and 
strong. Dries clear, won't 
stain. ideal for wood, paper 
cloth, pottery-any porous 
material. in handy squeeze 
bottle plastic tube and glass 
jars; sizes from 15¢ up 


Fully Formed 


A glue for every job Sink Top 


... made to do a better job! 


_ The Toperaft Fully Formed Sink 
lop is the newest addition and the lat- 
est development in the Topcraft line 
of laminate products for home, office, 

(continued on page 144) 


All 3 nationally advertised 
in the leading magazines 
read by glue users! 





Coming — Special Help 


@ SATURDAY EVENING POST 
@ POPULAR MECHANICS 

@ POPULAR SCIENCE 

@ BETTER HOMES & GARDENS 


@ SUNSET 


the answers to your customers’ 
giving problems on this free 


ELMER'S GLUE CHART 

Get yours, display it, watch it boost your glue 
sales, Big 944" «x 15", in colorful orange and 
blue. Mounted on heavy board with both an 
easel, and a hole for hanging. Ask your dis- 
tributor for yours, or write us direct 


THE ELMER LINE IS THE STRAIGHT 


UNE TO GLUE PROFITS! 


The Borden Company, Chemical Division, 350 Madison Ave., New York 17, N.Y. 
Circle No. 113 on Coupon, page 152. 
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You will find a lot of helpful, new material in the 
1956 Dealer Products File Issue out April 2. Three 
new sections will be especially helpful. 

"Making OHI Work for You" will give you the 
details of an information booth in your store, where 
you can capitalize on the Operation Home Improve- 
ment theme. You will also get details on how to in- 
stall an OHI window to promote home improve- 
ments. 

"Fire Safety for Your Yard" is another new edi- 
torial section, which may save you thousands of 
dollars. It has a checklist, which will enable you to 
evaluate fire protection in your own yard. 

"Store Layout and Fixtures” is a third new sec- 
tion, especially valuable to those dealers who are 
thinking of building or remodeling their own stores. 
A three-page questionnaire will help you answer 
most of the important questions you will want an- 
swered before you start construction. 
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Under 


CROSSE TT UMBER 


(& tandar 1) 





“This is without doubt the best value of any 
car of lumber that we have received in ten 
years. Tally and quality are excellent. Please 
enter our order for a duplicate car and add 
2,000’ of 2x10’s.’’ 


—~ = 
SWE 
Lo 


|| > 


The above quotation from one of our Pennsylvania customers 





affords workaday confirmation that Crossett lumber standards are 


A 


uniformly dependable. * * * Yet, beyond immediate methods 


~~ 


Ws 7 
7 


and practices which produce the superior quality so unreservedly 
approved by this dealer, Crossett’s guiding principle is that its 


best in product refinement today shall be still better tomorrow. 


CROSSETT LUMBER COMPANY 


A Division of The Crossett Company 
CROSSBETT. ARBAN SAS 


4+4™MMMODOD 











| Gaps 


CROSSETT RESEARCH 








oe a 
a 


eo eS ee 


ol @ a> ae — tae ae Gb dhe BETTERMEN T THROUGH RESEARCH 
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Strikingly Beautiful, V-Grooved Red Gum 
... excitingly figured in rich natural tones, 
this elegant hardwood is available for the 
first time in a prefinished paneling . . . at 
retail about 48¢ a aq. ft. 


q Mellow, Satiny V-Grooved Birch... a 
soft, warm, satiny finish high lights the fine 
graining and natural growth characteristics 
of this classic all-hardwood panel . . . at 
retail about 54¢ a sq. ft. 


Lovely, Blond, Random Width Savannah 
Oak , ,.a complete wall in a package. Pre- 
finished plywood planks in soft blond or 
honeytone, Carton includes clips and fur- 
ring strips for exclusive easy application 
method. Matched mouldings and trim avail- 
able. Blond at retail about 59¢ a aq. ft. 
Honeytone at retail about 54¢ a aq. /t. 








Easy installation for the 


do-it-yourselfer... 
low cost for the builder 


G-P PREFINISHED HARDWOOD PANELING 


gives you the product and price to sell any prospect 


Packed with competitive and exclusive features- 
priced to give you a competitive advantage— 
styled to sell on sight--Georgia-Pacific Prefin- 
ished Hardwood Panelings offer a big profit 
potential to your year’s net. 

These magnificent V-grooved panelings open 
up new and important sales opportunities. Homes, 
offices, stores, restaurants, lounges, hotels—all 
are prime prospects for you, and your architect, 
builder and contractor trade. 

Compare these selling advantages with those 


of any competitive paneling and see for yourself 


what a sales sensation Georgia-Pacific Prefinished 
Hardwood Paneling can be for you. 


GEORGIA 


PLYWOOD 


WHETHER YOU WANT TONE OR TEXTURE, COLOR OR STAIN 


. . . Georgia-Pacific has a paneling to suit your 
needs, Other G-P panelings include: 


G-P Ripplewood—a low cost, textured plywood 
in regular or V-grooved panels (also in squares) 
that captures nature’s rustic beauty with accented 
knots and burls. 


G-P Striated Plywood—a beautiful high light and 
shadow pattern of deep-cut striations produce 
brilliant styling effects in either vertical or hori- 
zontal designs. 


Completely prefinished and ready to install-- 
no further finishing or waxing required. 
V-grooved on the veneer joints to simulate 
random planking. 

Edges of panels eased for continuous plank 
effect. 

Back sealed for stability. 

Packaged for panel and surface protection, 

4 ft. by 8 ft. and 4 ft. by 7 ft. sizes available 
in % inch thickness. 

Budget-priced all-hardwood panels. 
Manufactured by the nation’s largest plywood 
producer. 


— PACIFIC 


COMPANY 


SEND FOR FREE LITERATURE 


Georgia-Pacific Plywood Company 


Dept. AL-3 
270 Park Avenue, New York 17,N.Y 


Please send me specification and sales 


literature on G-P Prefinished Hardwood Paneling 


| am interested ir Red Gur Sirch 
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NEW PRODUCTS 


(begins on page 120) 





institution and factory 
feature 


tinguishing 


most dis- 


Fully 


Formed Top is its one continuous sur- 


face—with no 


inch of the 
for effortl MK 


Md 


Circle No, 246 on Coupon, page 152. 


Horizon Adds Two Features 


urface 
cleaning 
AL, 4207 Menlo Drive, Baltimore 15, 


breaks, 
crevices, no moldings 


seams, no 
Every square 


is easily accessible 


Two new features 


to 1956 models 


P PROVEN FEATURES like these enable us 


to make such @ startling guarantee 


@ Self-luby 
@ Nyler 
@ Aluminu 


of 


catir 


have been added 
Horizon 


Circle No, 116 on Coupon, page 152. 


Topceraft, Dept 


p- Glass Doors. The new features are 
a massive, modern, lucite doorpull and 
an optional all-aluminum, adjustable 
frame. The new doorpull is styled in 
opalescent lucite with black brackets. 
The new all-aluminum frame, consist- 
ing of jambs and header, has an in- 
tegral nail-on fin trim and a plaster 


Sliding stop on the inside and another adjust- 


gor > 

"tt an (oo ‘ 

op ay GO) (Ge a grr 

(e a ae Ley > as a SBD 


bai j 
‘ ® » e¥ 


hr. now! , | 
| Guarantee = 


SLIDING DooRs 


When you sell Har-Vey you can offer 
builders every assurance of top performance, 
proved by your customer's own comparison! 
He makes his own fest in the next home 

he builds. If the Har-Vey Hardware in 

that home is not the smoothest, quietest 
hardware he's used in this price range, 

we'll give him double his money back! 


MODELS FOR EVERY NEED 


SCREEN PRODUCTS COMPANY Dept. 1-3“ 
GENERAL OFFICES, 807 N.W. 20th Street, Miomi, Floride 


Get complete details on this spoce-soving, griel saving herdwore 
Nome 


Lime mai COUPON TODAY FOR COMPLETE DETAILS mad 





March 19, 


able nail-on fin trim and an adjustable 
siding stucco stop on the outside. The 
new frame with nail-on fin trim is 
claimed to permit adjustment to any 
wall thickness and unusually fast in- 
stallation. Horizon doors are. still 
available with the standard kiln-dried 
fir frame with aluminum sill. Horizon 
Door Co., Inc., Dept. AL, Flower & 
Paula Sts., Glendale 1, Calif. 
Cirele No. 238 on Coupon, page 152 


Flooring Tool 


The Squeeze-E-Z Flooring Bar is a 
special tool which is claimed to enable 
the carpenter to tighten the last 
boards i surface nailing with ease 
and speed beyond any previous meth- 
od. An adjustable foot makes its use 
possible in any width of space between 
the last board and the wall. It is said 
to be a powerful, rugged tool which 
not only speeds up what has always 
been a difficult operation for the layer 
of wood floors, but which also will not 
twist, slip or damage wall or floor 
Jewett Products, Dept. AL, Wood- 
bridge, Conn. 

Cirele Ne. 237 on Coupon, page 152 


ADDITIONAL NEWS 


1956 Convention Dates 


MARCH 


0, 21, 22, Independent, Minneapolis, St. Paul 
auditorium 
22, 23, New Jersey, Atlantic City, Hotel 
Maridge (no exhibits) 
2, 23, Missiasippi, Biloxi, Buena Vista hotel 


APRIL 


11-12, Arkansas, 


exnivite 


Marion hotel, Little Rock (no 


16, 16, 17, Texas, San Antonio, Co‘iseum 


16, 17, 18, Georgia, Savannah, Wilmington Is 
land (no exhibits) 


16, 17, 18, Montana, Shrine Auditorium 


Billings 
17, 18, 19, Arizona, Flagstaff 
Angeles, 


17-18-19, Southern California Los 


Ambassador hotel 


19, 20, 21, Florida, Palm Beach Shores (no ex 
hibits) 


23, 24, 25, Northern California, Rickey's Studio 
hotel, Palo Alto (no exhibits) 


JUNE 


11, 12, Southern Sash & Door Jobbers, Mem- 
phis, Hotel Peabody 


National-American Wholesale, Van 
Hotel Vancouver 


19 20, 
couver, B.C., 
AMERICA? 


1956, MBERKMAN 
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Bulldog Pin Bolt Drives 


Bulldog Pin Bolt Drives are fast, 
foolproof and easy to install, it is said. 
Inserted into any %” hole of the 
proper length, they are expanded by 
driving the drive pin as you would a 
nail with any type hand hammer. Bull- 
dogs are available in three head types, 
Round, Flat and Stud, and come in 6 
lengths in ™%” diameter. Used for 
blind hole or toggle-action anchoring 
in such materials as concrete, brick, 
wood, tile, cinder block, etc. J. D. Polis 
Mfg. Co., Dept. AL, 2900-20 W. 26th 
St., Chicago 23, Ill. 


Cirele No. 239 on Coupon, page 152. 


3-D Wall Tile 


Vikon Tile announces immediate de- 
livery available on wall tile shapes to 
provide 3-D effect. The treatment is 
said to provide a true feeling of depth 
heretofore unavailable in the metal 
wall tile field. For new homes, the 
builder may very aptly use the ex- 
tended depth cap by simply extend 
ing that portion of the wall to be tiled 
one thickness out (% or %”) and pro 
ceeding as usual with the applica- 
tion of the wall tile. Vikon’s corner 
pieces are said to assure a perfect in- 
stallation. Older homes, in which the 
necessity of first nailing on masonite, 
sheetrock or plywood appears, may 
use this 3-D to advantage by going 
only up to the height to be tiled with 
the new sheathing and then tiling 
with the help of these new Vikon 
shapes. Cap and corner pieces are 
available in Vikon’s new porcelain-on- 
aluminum tile and in the synthetic- 
resin enamel on both aluminum and 
steel. Vikon Tile Corp., Dept. AL, 
Washington, N. J. 


Cirele No, 240 on Coupon, page 152 


(continued on page 154) 





When answering advertisements 
please mention 


AMERICAN LUMBERMAN 





BuILpING Propucts MERCHANDISER 





Back of every ‘PERFECTION’ Brand shipment stands the responsibility of this old 


established company, now in its 40th year, and its large modern flooring factories 
Why PERFECTION Brand Oak Flooring 
Backs | ) Your Reputation 

rom \s A Dealer in 
a Custom Cualily 


25/32" 
Quarter-Sawed 
Tongued and Grooved ? 
End-Matched Oak Flooring a long time 40 years, in fact. You 


learn a /ot in 40 years, particularly when 

J you concentrate exclusively on one prod- 

” lon uct—in this instance, oak flooring and its 

/ by-products. For that’s exactly what we 

do, and a// we do, in our big modern 

factories. Each is manned by specialists 

Mein-Sewed Tenqued trained and skilled in turning out oak 
and Grooved End 

Matched Oak Flooring flooring that meets the exact requirements 

of custom quality implied in our long 

established name ‘PERFECTION’ Brand 


We've been manufacturing oak flooring 


As delivered to you in trimly bound, 
clearly labeled bundles of unique eye and 
sales appeal, ‘PERFECTION’ Brand 
Plain-Sawed Tongued supplies special refinements developed 
and Grooved End through our own research which will 
a enhance your inventory with oak flooring 


of sustained uniform custom quality 


Produced under the grading requirements 
of the National Oak Flooring Manu 
facturers Association, the outstanding 
prs an fies superiority of ‘PERFECTION’ Brand, 
Strips, S25 with confirmed by nation-wide builder and 
Square or ~ i. floor-layer acceptance, invites 
Velvet’ Edges Reg U. 5. Pot. OMice 
your inquiry for our stan 
NOFMA ard oak flooring and 
| (aT “Velvet Edge” strips 
OAK 
FLOOAS 


ARKAASASOAK FLOORING COMPANY 


Pine Bluff, Arkansas 








Circle No. 79 on Coupon, page 152. 145 





Add *‘eye appeal’’ to your 


lumber stock with 


Patrician 


Quality 


Satin-like to the eye and touch, the 
beauty of Southera Baand trim and 
paneling for instance is far more than skin deep. 
*** Produced from Arkansas Soft Pine, they 
afford the ultimate in decorative beauty, comprising 
soft texture and attractive figure fully brought out by deeply 
absorbed transparent finishes. *** And no less than with uppers, the clean, 
bright appearance and uniform precision manufacture of Southern Brand 
boards and dimension win customer approval on sight, and hold it. Dealers 


who know these qualities best have been loyal Southern Brand 


customers through three generations. 





OUTHERN LUMBER COMPANY 


WARREN An RAH SG AS 


Here to Serve You Always Because We Grow Our Own Trees 
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US) Don-O-wal 


Is Your 


BURIED 


Small Plaster- 


Mortar Mixers | > — é Treasure. i / / / 


A new line of small tilting-type con- 
crete-plaster-mortar mixers is being 
offered. The four cubic foot plaster 
mortar mixer illustrated, as well as a 
larger six cubic foot model, feature 
pugmill-type mixing by four sets of Phone, wire or write today for 
three-blade paddles securely clamped enyplete ntermesen 8 
to a square shaft. The four-foot model ee Oe eae ie 
has low loading height of 34” and combat cracking of masonry 
width of 29%”. Designed to meet the walls. This — ‘e ' om 

> rg : “dy in item, which steps-up volume 
ey te = gaa ee, Oe 
8%S tilter is offered ‘th ue the bw) now from Dept 2 

4 § »ffere with such fea Dur-O-waL plant nearest you 
tures as geared hand wheel and ratchet 
drum control, box-type drum yoke con 
struction, 3” x 2” frame with one-piece 
support stand, 3/16” alloy steel drum 
bowl, full depth 22” x 6” mixing 
blades, roller chain drive and 2.8 hp 
engine enclosed in quick-removable 
housing. Speed King Mfg. Co., Div. of 
The Jaeger Machine Co., Dept. AL, 
550 W. Spring St., Columbus 16, Ohio. 

Cirele No. 241 on Coupon, page 15: 


Dur-O-wal lies flet in the 
mortar bed handles 
fast soves time 

and stores easily; compactly 





Hydraulic 
Fork Lift 





Butt-Weld e Trussed Design 


A single man at the Don T. Allen és oe 
Co. in Cudahy, Wis., moves a pile of 
prefabricated house partitions, using ® 


a hydraulic Wagner Fork Lift mounted 
on an International 300 Utility trac 
tor. Interchangeable attachments for 
this lift include a ‘4 or '%-yard, 1,500- h B kb f St | 
pound materia] bucket, a crane lift, a ft e ac one ° ee 
combination coal and snow bucket and 
a six-foot backfill blade. Buckets, fork for EVERY masonry wall 

lifts and cranes can be operated to a 
height of 10’, it is said. Among this 
equipment’s many uses are loading 
and unloading materials, lifting sup Dur-O-wal Div., Cedor Rapids Block Co., CEDAR RAPIDS, IA Our O-wel Prod, 
plies to building levels, grading and 
smoothing rough ground, excavating Inc., Box 628, SYRACUSE, N.Y. Dur O-wol of 119 N. River St, AURORA, TM, 
and making drives for _ new homes Dur-O-wal Prod. of Alo. Inc, Box 5446, BIRMINGHAM, ALA. Dur -O-wol 
International Harvester Co., Dept. AL, 
180 N. Michigan Ave., Chicago 1, Ill Prod., Inc., 4500 E. Lombeord $1., BALTIMORE, MD. Ovur-O-wel Div, Frontier Mig 
Circle Ne. 242 on Coupon, page 152. Co., Bou 49, PHOENIX, ARIZ. Dur-O-wol, Inc., 165 Utoh s., TOLEDO, oOnio 
(continued on page 149) 
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wi LITERATURE 


New four-page catalog, 
Hinges for Light Construction, de- 
scribes and illustrates a variety of 
hinges for residences, motels, stores, 
ete. Such features in McKinney hinge 
construction as Oilite bearings, non- 
rising pins and the new non-mortise 
hinge are presented. Also described 
and illustrated are forged iron build- 
ers’ and cabinet hardware; forged iron 
mail boxes, foot scrapers and letter 
slots. McKinney Manufacturing Co., 
Dept. AL, 1715 Liverpool St., Pitts- 
burgh 33, Penna. 


Hinges. 


Cirele Neo. 243 on Coupon, page 152. 


Metal Lath Construction. All type 
of metal lath construction are covered 
in a new 16-page book, Specifications 
for Metal Lathing and Furring. Speci- 
fications are included for solid and 
hollow partitions; wall furring; metal 
lath attached directly to wood sup 
ports; contact, furred and suspended 
ceilings; beam and column protection 
for fireproofing; and reinforcing for 
exterior stucco, Fire-resistive ratings 
are given as well as tables denoting 
the various spans and spacings for 
supporting metal lath and plaster ceil- 
ings. Metal Lath Manufacturers Asso- 
ciation, Engineers Building, Dept. AL, 
Cleveland 14, Ohio. 


Cirele No, 244 on Coupon, page 152 


New Homes. Full-color 1956 edi- 
tion of the Celotex Book of Today’s 
New Homes is larger than ever, fea- 
turing 22 new home designs. Distinc- 
tive home styles, efficient floor plans 
and attractive exterior treatments are 
created by outstanding architects. 
Useful information provided for home- 
owners includes glossary of building 
terms; structural details on founda- 
tions, walls, ceilings and interiors. 
Space for dealer imprint is available 
when 25 or more copies are ordered. 
Nominal charge. The Celotex Corp., 
1 AL, 120 So. LaSalle St., Chicago 
3, HL. 


Cirele No. 245 on Coupon, page 152. 


Screen Windows and Doors. Catalog 
56 gives complete data on the entire 
new line of Durall Products. Specifica- 
tions and installation data are given 
in sections on tension screens for 
double-hung and sliding windows, and 
for panel and casement windows; 
frame screens; screen and combina- 
tion doors and panoramic screen porch 
packages. Each section is illustrated 
with photographs and drawings. A 
section is included on Bermuda screen 
houses. Durall Products 


Dept. AL, York, Penna. 


Civele No. 246 on Coupon, page 152 


Company, 


Garden Redwood. Mailing piece sent 
to dealers details the story of the 
growing trend to Outdoor Living; of- 
fers window streamers, display cards, 
envelope stuffers, ad mats, data sheets 
and a new 16-page booklet, Garden 
Ideas from California, with many illus- 
trations in full color as promotion for 
selling grades of Garden Redwood for 
the jobs it can do best. California Red- 
wood Association, Dept. AL, 576 
Sacramento St., San Francisco 11, 
Calif. 

Cirele No. 247 on Coupon, page 152. 


Oak Paneling. Beautifully illustrated 
in full color, new booklet on “Prefin- 
ished Savannah Oak Paneling, Easiest 
of all Plywood Panels to Install,” 
shows paneling in various room set- 
tings; how it fits in new homes or 
gives a lift to old, tired rooms. Two 
pages are included showing Ripple- 
wood textured wall paneling in room 
settings. Booklet has space on back 
cover for dealer imprint. Georgia- 
Pacific Plywood Co., Dept. AL, 270 
Park Ave., New York 17, N. Y. 


Cirele No, 248 on Coupon, page 152. 


Furniture Refinishing. New book is 
a complete how-to-do-it manual of 
techniques, methods and materials for 
homeowners and handymen. It is a 
follow-up to a three-page full color 
editorial in the January issue of Mc- 
Call’s magazine said to be the first 
refinishing story so presented in a 
national magazine. The Furniture Re- 
finishing book is available for 25¢ from 
the Modern Homemaker, McCall’s, 
Dept. AL, 230 Park Ave., New York 
iT, me 


Cirele No, 249 on Coupon, page 152. 





TOO MUCH MOISTURE? 


NOW YOU can answer this question before structures warp and 
Test for moisture accumulation by materials in 
transit, in storage or on the job. The 


paint peels off 





DO-IT-YOURSELF DISPLAY SIGNS! 


WITH THESE BEAUTIFUL PRE-CUT GUMMED 
PAPER LETTERS, NUMBERS AND CHARACTERS 


“MOISTEN AND MOUNT THEM LIKE A STAMP” 


Model BD-10 Bradley Electronic 
Moisture Meter is the last word in 


#250 B SHO-CARD SET 
CONTAINS 4000 RED 
AND BLACK LETTERS, 


#750 BANNER SET 
CONTAINS 2500 RED 
AND BLACK LETTERS, 


the scientific instant testing of wood, 

plaster, masonry and asbestos shin- 

gies. Thousands in use, Every in- 
strument guaranteed, Price %,"" 
includes everything bat 
teries, self carrying case, 
shoulder sling, spare 
trode needles and complete 
operating instructions 


PRICED AT $56.50 F.0.B, N. Y. 
L. R. BRADLEY & CO. 


Dept. 30, 25 W. 45th St., New York 36, N.Y. 


1%," 


1%," 


Box 461 
Orders Yours Today! 


NUMBERS and CHARACTERS 


sizes $25.00 | 


50 PCS. WHITE CARDBOARD 250° ROLL BANNER PAPER 


NUMBERS ond CHARACTERS 


$34.75 





2 SIZES 
pallies | youse 
_—!' spar 


elec AVERAGE DISPLAY CARD 
or BANNER COST UNDER 15¢ 


Refilis Just As Needed 
Fruchey Service Co. 
NAPOLEON, OHIO 
"50,000 SATISFIED USERS’’ 
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GILLIES 


English Type 
RAIL and HURDLE 


Mfrs. of 
Genuine 


PROFITS FOR DEALERS! 
YOU SELL FENCE 
We Carry Inventory 
ALL TYPES~—From large Estates to 
Small Homesites 
FOR LONG LIFE — Eatire Pence — 
(both posts aad rails) can be wrested 
with eationally knowa— 


PENTA PRESERVATIVE 


OOD PRODUCTS CO.., Toledo, Ohio 


2, 3, 4005 rail. Can be painted 
or allowed to age naturally 
without cost for upkeep. 
SCREEN TYPE PICKET 
FENCE shown in catalog. 





Established 1842 








BRAESIDE, ONTARIO, CANADA 


WHITE PINE 


Also some Norway and Spruce 


AIR-SEASONED 


Capacity 28 million feet annually 
Sawmills — Braeside and Temagami, Ontario 


BROS. & CO. Ltd. 


(PINUS 
STROBUS) 


WATER-CURED 
Rough or Dressed 


_~ Member N.A.W.L. 
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SALES AIDS 


(begins on page 138) 





PLASTIC PIFE DATA CHART 


RUNCORN HAE Some Amer meme 


Slide Data Chart 


The Cresline Slide Data Chart will 
quickly and easily give any plastic 
pipe user the answer to such questions 
as friction loss, pressure drop, gpm 
(or gph) flow and proper pipe sizes 
to use on any plastic pipe installation, 
as well as proper depth settings for 
jet pump installations and various 
recommended working pressures at 
different temperatures. Instructions 
on the Slide Data Chart, as well as 
the problems and their solutions on 
the Slide Chart envelope, are said to 
enable the most inexperienced person 
to determine the correct size of pipe 
to use on any installation. The Cres- 
line Slide Data Chart is available, free, 
through all Cresline salesmen. Cres- 
line Plastics, Inc., Dept. AL, 955 
Diamond Ave., Evansville 7, Ind. 

Cirele No, 250 on Coupon, page 152. 





NEW EQUIPMENT 


(begins on page 147) 





Hydraulic Lift Attachment 


The Kwik-Mix Co. announces an im- 
portant improvement to its Model S-10 
Moto-Bug. The three-wheel fork lift 
unit can be equipped with an optional 
double acting hydraulic valve that en- 
ables an operator to tilt the mast and 
raise loads with one hand. With the 
new hydraulic lift attachment, the 
Moto-Bug mast can be tilted 10° to- 
ward the rear to assure better load 
balance or 2° forward to aid in pick- 
ing up or releasing a load, it is said. 
Standard forks are 30” in length and 
adjustable from 6 to 32” in width. 
The S-10 has a rated lift capacity of 
1,000 pounds at 15” load center with 
maximum lift to six-foot height. Kwik- 
Mix Co., Subsidiary of Koehring Co., 
Dept. AL, Port Washington, Wis. 


Cirele No, 251 on Coupon, page 152. 





More Dealers Than Ever 
Are Now Reading 
American Lumberman 
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Because 
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Because 


IT PAYS 


ORDER 
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TAD Aid Wad bad 
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a 066 The craftsman's choice 
for years. Triple locking and double 
attached joints. Solid brass strike 
plates. Markings embedded right into 
the wood 


~ 
A A A Y 


No. X-46 For extra-heavy duty. 
Select straight-grained hard maple 
sections 50%, thicker than standard. 
Bold figures further protected by 
tcugh clear plastic. Solid brass ex- 
tension for inside measurements. 


ea ype RULES 


soa” SELL 


for years their outstanding quality has made 
them the craftsman’s choice. 


national advertising unequalled in this field 
directs customers to your store. 


they are priced to sell. . . and to make you 
a profit. 


TO SELL [UF KIN 


TAPES * RULES « PRECISION TOOLS 
FROM YOUR HARDWARE WHOLESALER 


THE LUFKIN RULE COMPANY, Saginaw, Michigan 
132-138 Lafayette St., New York City © Barrie, Ont. 
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Classified Advertising 


Terme — Cash With Order 
Minimum Charge $5.00 


Rates. 
1 Time — 2c per werd tor each insertion. 
Minimum cherge of $1.00 per line. 


3 Times — l5c per word for each consecutive 
insertion. Minimum charge of 75¢ 
per line. 


Add $1.50 per insertion for blind ads bearing 
box number. 
No agency 
allowed. 

All ads for classified section must be in Pub- 
lisher's office 14 days preceding date of publi- 
cation. Advertisements are set in uniform 6 
point style. No cute or special borders 
allowed. 

Replies forwarded without additional charge. 
Count five words to a line and when less are 
specified or used, regular line rate is charged. 
When answering box numbers or mailing copy 
lor ads address them to: 


AMERICAN LUMBERMAN, INC. 
198 N. Clark St., Chicago 2, Il. 


commission or cash discount 





HELP WANTED 





WANTED: Experienced, aggressive millwork 
salesman to call on wholesale jobbers and 
distributors, Age 3% to 50 years. Salary: 
Commission; and Bonus, Traveling expenses 
paid. Life and health insurance. ention 
experience; qualifications: salary desired. Old 
established manufacturer. Address Box J-47 
American Lumberman, Inc. 


MILLWORK DETAILERS AND BILLERS 


Wanted by a reputable custom millwork con- 
cern in Ohio. Experienced in making shop 
dra a of Architectural Woodwork for pub 
lic buildings, churches, schools, etc. Give 
complete iniormation regarding experience, 
aqge, salary, availability and a sample of 
drawings, M possible, when replying. Perma 
nent employment and excellent working con 
ditions. Reply Box No. K-49 American Lumber 
man, Inc. 


Assistant Manager, experienced in selling, esti 
mating and supervisory end of the building 
and/or contracting business. Knowledge of 
FHA and VA financing helptul. Location south 
in town of about 4, people in prosperous 
area. Monthly salary plus year end bonus. 
Address Box L-34 American Lumberman, Inc. 


Experienced retail lumber man to detai!] cup 
boards and other millwork, list lumber trom 
blue prints and serve counter customers 
Young man preferred. Lucas County Lumber 
Company. 2216 Consaul St., Toledo, Ohio 


WANTED: Overseas manager for wholesale 
and retail lumber company in Guam, the ‘pearl 
of the pacific.’ Please state qualifications, ex 
perience and personal data with your appli 
cation. Send this information to: P £ L 
Lumber Co., Box 313, Agana, Guam, M. I. 


WANTED: Well established Midwest whole 
saler desires employ two men with lumber 
and millwork experience—one to head up 
Tulsa Office, other Kansas City office. Age 
over 3. Exceptional opportunity. Salary, ex 
enses, bonus. Available no later than April 

Write us full details. Appointment for in 
terview will be arranged ddress Box L-46 
American Lumberman. Inc 


Wanted: Young man with experience as man 
ager of lumber yard in town of 500. Salary 
and commission. Located in Central Illinois 
Address Box L-37 American Lumberman, Inc 


WANTED: Estimator—also counter man—South 
erm Michigan. Address Box M-21 American 
Lumberman, Inc 


WANTED: Experienced wholesale lumber 
salesman to call on retai] yards in Connecti 
cut, Western Massachusetts and Eastern New 
York, Salary plus commission and traveling 
expenses. Include complete details of experi 
ence, qualifications, personal data, availability 
and salary pam ob in application. Address 
Box M-22 American Lumberman, Inc. 
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HELP WANTED 





Wholesale Lumber Firm with offices in Day 
ton, Ohio, desires to employ young man 
under 35 with good knowledge of the lumber 
business. Excellent opportunity for man with 
ambition. Good salary. Very little traveling. 
Apply in own hand writing giving personal 
history, education and experience background. 
Send picture. 


Address Box G-53 American Lumberman, Inc, 


WANTED: Experienced Millwork Salesman to 
call on jobbers for old established Midwest 
Manufacturer. State qualifications and experi- 
ence. Address Box V2 American Lumber 
man, Inc. 





SALES REPRESENTATIVES 
WANTED 





MANUFACTURERS REPRESENTATIVES 
WANTED 


Ten-year-old Michigan concern manuliacturing 
all-steel folding closet doors and patented- 
type steel garage doors is seeking represen- 
tation in most states. Direct inquiries to Style- 
craft, Inc., Roseville, Michigan. 


Sal with established following for Pat- 
ented Prissary Window-Design has enthusias- 
tic market reception in two year key area 
sales. Supporting Products in Building Line 
with good price advantage. High commissions. 
stable istent prod s with verifiable 

rf records only. Protected territories 











SITUATIONS WANTED 





NOTICE 
TO BUILDING MATERIAL DEALERS: 


Sales Executive with 25 years successful ex 
perience in Retail Building Materia] Sales. 
Sucabentan, Credits, Collection, Yard Manage- 
ment, etc., seeks Florida connection with 
Dealer, Jobber or Manufacturer. Presently Sales 
Manager, well-known old-established firm op- 
erating a chain of lumber yards and stores 
in Metropolitan Area outside New York City. 
Available after June ist on modest salary 
and expense arrangement with incentive based 
on results. Reply to Box M-31 American Lum- 
berman, Inc. 


Thoroughly experienced wholesale Transit Car 
and holesale Distribution ard manager 
available. Address Box K-62 erican Lum- 
berman, Inc. 


Lumberman, thorough knowledge all phases, 
will travel or relocate. best references guaran 
teed results. Address Box L-41 American Lum 
berman, Inc. 


Estimator and experienced |umberman. Prefer 
Midwest, age 48. Address Box L-45 American 
Lumberman, Inc. 


Thoroughly experienced Wholesale and Retail 
lumber yard manager. Age 33, married, 10 
yoas experience; 5 years as manager Retail 

umber Company. Midwest; 5 years as Super 
intendent and Senior Salesman for one of he 
largest and most successful Retail and Whole- 
sale Operations in the Southwest. Prefer Profit 
Sharing Plan. Location no object. Address Box 
M.23 American Lumberman, Inc. 


College Graduate, 32, with mill, wholesale 
purchasing. some retail experience desires 
wholesale office purchasing and/or sales. Also 
interested in mill sales. Will relocate. Ad- 
dress Box M-24 American Lumberman, Inc. 


BOOKKEEPER 


Have preference for distribution yard, whole- 
sale or some manufacturing. Consider any 
vacancy. Familiar lumber terms. Do not use 
shorthand. Been self employed some time, pre 
fer otherwise. Middle age. Address Box M-25 
American Lumberman, Inc. 





SALES REPRESENTATIVES 
WANTED 





MANUFACTURER'S AGENT 


to handle line of nationally advertised putties, 
glazing and caulking compounds. Several ex- 
cellent territories open. Inquire Box J-49 
American Lumberman, Inc. 


Manutacturers Representatives calling on lum- 
ber and building products wholesalers and 
retailers will benefit by sending in their names 
for inclusion in our list of Manufacturers 
Agents. Address Advertising Service Dept., 
American Lumberman. Inc. 


Varch 19, 


throughout United States available. Address 
Box L-27 American Lumberman, Inc. 


MANUFACTURER'S REPRESENTATIVE 


With established following among lumber 
yards, builders’ supplies, kitchen dealers, 
builders and contractors to handle a revolu- 
tionary, quality kitchen cabinet line. Excellent 
territories open. Address Box M-27 American 
Lumberman, Inc. 


Salesmen calling on glass manufacturers. job- 
bers, etc.. to sell a patented automatic glass 
cutter. Much in demand. Territories open: 
Southern Illinois, Michigan, Indiana, Missouri. 
lowa, Kentucky, Tennessee. Georgia. Florida. 
Kansas, Alab a issi basis. Address 
Box M-30 American Lumberman, Inc. 








SALES REPRESENTATIVES 
AVAILABLE 





ATTENTION DOOR MANUFACTURERS 


MANUFACTURERS REPRESENTATIVE with 
door experience and established following 
among lumber yards, mill houses, etc., Chi- 
cago area, desires good door line. Address 
Box M-29 American Lumberman, Inc. 





LUMBER & DIMENSION WANTED 





LUGGAGE SHOOK 
LUMBER — WANTED 


Large quantity Ponderosa pine $25 kiln dried. 
5/16 inch thick cut to size and bundled. 
Widths, 2!/, to 3% inches. Lengths 5 inches to 
12 inches. One piece stock or glued up. PRE- 
CISION CUT ONLY. 


MELE MANUFACTURING CO., INC. 


101 Mathews Avenue 
Utica, New York 


Kiln sticks of Oak, Cypress or Mahogany, any 
length. Gaiennie Lumber, Box 1774, Shreve- 
port, La. 





WANTED — RAILS 





RAILS, New and Relaying 
Bought and Sold 
1000 Good Serviceable 
Kiln Trucks, in stock 
M. K. FRANK 
480 Lexington Ave., New York 17, N. Y. 





BUSINESS OPPORTUNITIES 





Would like to contact Millwork Concern in- 
terested in Architectural millwork for Schools. 
Hospitals, etc., especially cabinet work. Ad- 
dress Box M-26 American Lumberman, Inc. 
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BUSINESSES FOR SALE 


USED MACHINERY FOR SALE 





RETAIL LUMBER YARD, Planing mill. builder's 
a paint end hardware. Long estab- 
2 h ry 


trucks 


inventory, 
House, 


and land, three blocks from Court 
County Seat town, 6000 Pop. doing yearly 
volume $75,000.00 to $150,000.00. North central 
Indiana in Lake section near South Bend and 
Peru. giadooes Box K-59 American Lumber- 
man, Inc. 





FOR SALE 


Profitable lumber and building materials busi- 
ness modern store buildings and sheds in ex- 
cellent condition, clean inventory, good loca- 
tion, Buffalo Rochester area priced to sell. 
Address Box L-42 American Lumberman, Inc. 


FOR SALE 


Lake County, Indiana—old established lumber. 
building material and hardware yard with new 
modern showroom and offices. One block off 
main highway with ample parking on cement 
street. City 15,000 with trading area of 

in ten mile radius. Fast growing area. 
Requires $75,000.00 to handle inventory, real 
estate, and equipment. Long terms on balance. 
All replies confidential. Write Box L-32 Ameri- 
can Lumberman, Inc. 


FOR SALE 


Lumber yard. west central Indiana, 12 miles 
from booming Lafayette. Building Materials 
in 4 separate buildings with 3 extra lots. 
Railroad Siding. 2 story equipped mill. Price, 
including real estate, equipment, $20,000.00; 
inventory approximately $ "600-00. Gross sales 
$75,000.0 could be substantially increased 
7 yard in town with large farm area. 
Mulberry Lumber Company. Inc., Mulberry 
Indiana. 


Hardware, Paints, 
Plumbing. Well located on busy 
thorofare. Plenty parking space. One acre 
ground, buildings, inventory, and five room 
bungalow. Reason for selling. retiring. Price 
$65,000.00. A. Erickson. 717 Warrington Ave., 
Danville, Ill. Phone 1738 


Lumber Yard: Millwork, 


Electric, 


Northern Indiana-retail lumber, coal, paint, 
hardware yard with new modern showroom 
and office. On highway in farm and lake area. 
Requires $25,000.00 for inventory and real 
estate. Volume $85,000.00. Address Box M-28 
American Lumberman, Inc. 





MISCELLANEOUS FOR SALE 





CARPENTERS APRONS 
Write for prices and information. 


THE MINNESOTA SPECIALTY CO. 
Minneapolis, Minn. 


For Lease: Well equipped Moulding and Cut 
Up Plant. Kiln facilities available. Transit Rail 
Rates. Close to lumber supply. Good labor 
market. Address Box L-43 icsstonn Lumber 
man, Inc. 





LUMBER & DIMENSION 
FOR SALE 





Kiln Dried Douglas Fir Industrial Clears 
Standard sizes through 16/4 


Also 
Extension Ladder Rails 
Mouldings Cut Door Stock 
Millwork Blanks Step-Ladder Stock 
Inquiries answered promptly: 


Al Clements Lumber Co. 


P. O. Box 908 
Eugene, Oregon 


Phone 6-2531 TWX EG-049-U 


BurcpinGg Propucts MercHa! 


FOR SALE 


receiving new equipment trom 
Ross and can olfer a sale and immediate 
delivery one Model 10H Ross lift truck at 
$4,175. Hydraulic side shift carriage 66”. Op 
erator's guard, 72” forks can be cut down to 
any desired width. Lift height 28’. Ross will 
cut down towers if a lower height is required 
for clearance, on the 28 pistons. Also avail 
able: One Ross Model #6 with 16’ tower, fork 
length 42” standard with 60” extension, hy 
draulic steering. operator's guard and heavy 
counterweights. Price $3,650 {.o.b. Chicago 


HUSS LUMBER COMPANY 


1350 W. Fullerton 
Chicago 14, Il! 


We will be 


FOR SALE 
MERRY GO ROUND 


Filer & Stowell type design. 1951. All steel 
package unit with complete sets of gear mo- 
tors and all air lifts on transfer rolls, chains 
and drives. 24” infeed rolls, 3%” outleed. In 
feed & outleed each 44 long. 98’ overall. Can 
handle 75,000 feet per Coy for remanufactur 
ing of cants. Is being used for sawing Clears 
into vertical grain Fir, Spruce, Cedar, etc., for 
minesweeper program. 


Excellent for making siding strips in VG for 
Redwood or Cedar mill, also manufacturing 
such items as ladder stock, pole stock and 
spar and mast grades, etc. Can be seen in 
operation. Write for blueprint. Price, $15,750.00 
net, {.0.b. cars Chicago, without resaw 


Huss Lumber Company 
1350 W. Fullerton Ave. Chicago 14, Illinois 


Automatic Stacker 


For Sale: | New Lawson 
P. O. Box 184, Calico 


Hayes Bros. Flooring Co. 
Rock, Arkansas. 





HOW'S YOUR BUSINESS 


(begins on page 80) 





his expenses and eliminating slow 
moving items 

Business is the same as a yeat 
ago for twice as many dealers as 
reported business “better” to Ame) 
Here are some of 
these 


ican Lumberman 
the operational problems of 
dealers. 

Two Texas dealers 
that wholesalers were hurting them 
by selling direct 

“One of our main problems,” de 
clared one of these dealers, “is the 
breakdown in policy and direct sell 
ing of small wholesalers and job 


bers.’ 


complaine ad 


@ One Salt Lake City dealer has 
bought land for an additional lot 
to store lumber, using a railroad 
spur and a lift truck for more 
efficiency. Financing, a problem 
for a Bountiful, Utah, dealer. is 
heing solved by a closer relation 
ship with a local mortgage and 
loan association 





Competition from applicators | 
bothering at least one Albuquerque 
N. M., dealer, who is plagued by 
cutthroat competition from both 
large and small operative buildes 

Most dealers reported no shortase 
of building materials. Those whe 
did complained that window gla 
was the chief problem with doubl 
glazed units giving the trou 
ble 


most 


MARKETS 


(begins on page 114) 





dollars is up 23% over January 
of last year for the Pacific north 
west 


Tacoma Outlook 
Is Encouraging 


TACOMA With prices 
and demand and production both 
fairly good, the general outlook 
for the lumber industry in this 
area is encouraging. An additional 
optimistic note was sounded this 
week by Peter R. Giovine, state 
employment security commission 
er. He predic ted that construction 
throughout the state would be 
heavy during the year, giving fur 
ther stimulus to the lumber indus 
trv, which, he said, had not been 
able to keep up with orders during 
January. Giovine declared devel 
opments during January gave an 
optimistic tone to some aspects of 
the state’s economy, which a month 
earlier had shown weaknesses 
New construction, he indicated, 
will include an important new 
pulp mill, several new hydroelec 
tric projects, addition to new 
units to the natural gas pipeline 
as well as a strong possibility that 
several other industrial plants will 
be erected 

Sixteen eastern Lewis county 
mill owners and small logging op 
erators met this week with officials 
of Gifford Pinchot national forest 
at Randle to point out a need for 
the sale of smaller timber tracts 
in the forest as well as the neces 
sity for construction of federally 
financed access roads to market 
able timber. No formal action was 
taken at the meeting, the main 
purpose of which was to acquaint 
the heads with the desires 
of the operators 

Sale of 2 million feet of wind 
thrown and beetle killed timber 
in the Gifford Pinchot national 
forest in eastern Lewis county to 
North Pacific Plywood of Tacoma 
for $133,000 was reported by for 
est officials. Twelve other firms 
entered the bidding for the timber, 
which had an appraised value of 
$41,620 


area 


steady 


forest 


Lumber Nationally 


WASHINGTON, D.C Lumber 
shipments of 492 mills reporting to 
the National Lumber Trade Ba 
rometer were 1.4% above produc 
tion for the week ended February 
1%. In the same week new orders of 
these mills were 1.5% below pro 
duction. Unfilled the re 
mills amounted to 40% of 
stocks. For the reporting softwood 
mills, unfilled orders were 
lent to 21 days’ 
current rate and 
equivalent to 50 days’ 


order a of 
porting 


equiva 
production at the 
ato ks 


pr oduction 


yrosea were 


15] 
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FAMOWOOD ... the AMAZING ... 
ALL-PURPOSE PLASTIC for wood finishes! 
Applies like putty... Sticks like glue! 


FAMOWOOD is the answer...where wood finishes 
are important. Simple to use... ficient, lasting, time 
saving, when filling wood cracks, gouges, nail and 
screw holes of correcting defects. Dries quickly 
does not shrink. Stays put under adverse conditions 
FAMOWOOD sands easily, does not gum up 
sander, Takes spirit dye stains freely. Waerproof and 
weatherproof when properly applied. Ready to use 4 ~ 

“right out of the can.” Pdwon matching wood colors Contact us on your r+ 
with amazing matchless wood fnishes ! aeeds. a 
——— 


WEBSTERE 


tie os IE» PE nm 
Lal .. Specialists in Oak Floor. ~ 
ing. General wholesal. ~~ 
e 


=, ors of all lumber items, >~ 














FAMOWOOD descriptive Witersiure & price lst on request Distributor & Dealer inquiries invited, write Dept 811 H. E. WEBSTER LUMBER CO., mtd a ‘oa 4 "a 


BEVERLY MANUFACTURING COMPANY vos xwonts a, cause fr 














Circle Ne. 101 on Coupen, page 152. Cirele Neo. 102 on Coupon, page 152. 


BALANCE SPRINGS, MANUFACTURERS’ AGENTS! 


* Overhead garage door hardware manufac- 
matched to the weight of your door turer announces new policy! Excellent territories 
are now open for qualified agents. Apply only 


Complete hardware sets for any size if you call on wholesale lumber and hardware 
overhead type door. All parts rolled, tlet 
outlets. 


stamped and formed in our own plant 
Fully protected against corrosion with We are an old-line, long-established leader 
electro-zinc-chromate. . , ° . e 

in our field. Send all qualifications in your first 
letter. We will reply promptly and fully to all 
legitimate inquiries. 


DOOR COMPANY || Glide-In Manufacturing Corp. 
F 1147 N. 10th St., San Jose, Calif. 





RIDGE "Golden ” HARDWARE 








for information write —POWER DOOR CO., Dept. AL 








Cirele Ne, 108 on Coupon, page 152 Cirele No, 104 on Coupon, page 152 
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Mail to American Lumberman & Building Products Merchandiser, 139 N. Clark St., Chicago 2, Ill. 
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To locate consumer liter- 
ature 


Advertisers’ Index 


a souve A ! As you well know, it requires a 
merican P , ‘oO 1 
Lumberman 112, 128 

American Screen Products Co lot of consumer literature to do 

American Sisalkraft Corp - . . 

Andersen Corp Macklanburg 10-] an effec tive job of direct mail ad- 

Androc Chemical Co Malta Mfg. 

Arkansas Oak Flooring Co Marsh Wall Product Im 
1 Mauk Lumber Co., The C 

Mauk Seattle Lbr, Co customer interest in all the vari 

McCloud Lbr. Co 1 

Mechanix Illustrated ous produc ts you stock 

Beverly Mfg. Cory ; Mengel Co., Door Dept 

Bird & Son, In¢ » Michigan Pole & Tie Co [he most compl te coverage of 

Black & Decker Mfg. Co.. The Minnesota Mining & Mfg. 

Borden Co., The EROS WRG, SA... ‘17 | manufacturers’ consumer litera 

Bostwick Steel Lath Co Mobile River w Mill Ce ( 


Bradley and Co., L. R cometh apt mi ture available to lumber dealers, 


vertising, and to answer consumer 


Armstrong Cork Co 


Barclite Corp. of America 


Bessler Disappearing Stairway 


Braund V’lywoods, In« 
Bunyan Lbr. Co., Paul 0 IS a Spec ial editorial section, and 


National Ca 
Capitol Products Corp National Mf; 
Celotex Corp. 4 4 - Sale . . 
y »/ : = ‘ me ) iy " 
Certain-teed Products Corp : torg-Warner Corp in the annual Dealer Products File 
Chevrolet Div. of General Motors 

Chleopes Mills, Inc., Lumite Dix issue of American Lumberman 
Clark Equipment Co Olymple Staines vena 

Colorado Fuel & Tron Corp., The 

Combination Door Co., The 


the hundreds of advertisements 


Sais tania eee * ... the April 2, 1956 issue 
Patterson irgent ¢ 
Pittsburgh Plate Gla 


Power Door C% 


Consoweld Corp 
Copeland Lbr. Co 
Crossett Lbr. Co 
Powernall ¢ 
Dalton Mfg. Co 
Dennix Products Co 
Desmond Brothers Reflector Hardwa 
DeWalt, Inc 3 Remington Rand 
Dexter Lock Division Reynolds Metal 
Dexter Industries, In¢ Rodd Ply woo 
Disston Division, Henry R-O-W Sale 
H. K. Porter Co., Ine 33 
Dodge Corp., F. W 
Douglas Fir Plywood Assen 


Ruberold Co 


Dow Chemical Co,., The 70-71 Sargent and Co 

duPont de Nemours & Co., Ine , aturday FE 

Dur-O-walL Product Ine 7 Schubert Co... HI. A 
Senltite Insulation Mf ( 
eidlitz Paint & Varnial 


evans Prodi s (" : 7 
vans Pre ict ) Steel Strapping ¢ 


exchange Sawmills Sales Co 


Fruchey Service C l Southern Lbr. 
Southwest [br 

Gates & Sons, Ine | Standard Con 

General Door Mfg. Co ) tanley Worl 

Georgia-Pacifie Plywood C: ; Steel Door Corp 

Gering Products, Inc 7 Sterling Product 

Getty & Co., Inc., H. § : “treater Industrie In 

Gillies Bros, & Co., LAd 

Glas-Kraft, Ine 

Glide-In Mfg. Corp 

Goodman Lbr. Co 

Griffin Mfg. Co 


Taylor-Made 
Trinit White 


Harbil Mfg, Co 

Hines Lbr. Co., Mdw 
Hoggson & Pettis Mfg. C 
Holt Hardwood Cx 


Insulite Minnesota & Onta 
Paper ¢ 


Kaiser Aluminun 
Sales Cx 
Kennatrack Corp 
Keystone Wire C 
Kimberly-Clark o ‘ b wi 
Koppers Co., In Vilhold P ‘ 
eee me '*| ...This is only one of 16 
Own ‘rodu or 148 
Leigh Bldg. Products Div., Ai ways in which this issue 


Louisville Cement Co., In ; le T ne Mfe. ( can serve you ee 
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* * 6 
ung a is about to enter medical college told hi 
father that he i lecided he would major in obstetri ‘What 
lo ye anit 1 that for inquired the father, “By the time yu 
graduat t f other doctor will have found a cure 
for it 
Va t heard about him ft 1 yu ue , ez 
f und hes if / id hi i 1 ru fe 
* ¢ . 
The siren of the il i ‘ 
kexcitingly « tic ' 
Itis no wonder Anthort 
Was Cleopatriot 
oe 
What be he fa those l triangles 
Vost of them tun / vrecktanales 
* » * 
(,ranted ou cant lye a book by its cover but you sure can 
vauge a house with quality shingle 
In the first pla it's beautiful. In the second place it’s uniforn 
neat and enduring hingles do matter and wise builders are well 
aware of it. That vhy they want security of selection. You can 
upply it 
ell ertigrac hanged of precise guaranteed pecihication 
MAUK makes this protection yours with their Homestead Brand 
Certigrack nigel our brand name tor your best buy 
** 6 
imple Cela thi a naturalist is a ouy who ralls nothing but 
eiecns 
+ > + 
She made a right hand turn from a left hand lane and smashed 
into another car. The driver got out and demanded angrily 
Lady, why didn't you signal 
because | napped, “Tl always turn here tupid! 
, ¢ > 
he fof 
Hf / ni 
yi sighing) “Well, at least | did my dut 
¢ « 
Do You Kno Wi it Dept 
Do you know hat Cate Society 1 \ clan that likes to have 
its bad manner photographed 
Do you know what a tamily tree \ device for tracing your 
elf back to better tolks than you ar 
Do you know what MAUK i The right name in the lumber 


dealer registry 


+ * * 


MAUK Seattle Lumber Co. 


u Seattle 5, Washington 


The C. A. MAUK Lumber Co. 
Toledo, Ohio 


Circle No, 82 on Coupon, page 152. 
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Clothes Dryer 
Ventilator Kit 


A complete clothes dryer ventila- 
tor installation kit line is available. 
The kits are designed to offer a com- 
plete clothes dryer ventilator installa- 
tion for carrying lint and humidity 
outside. Performance of both gas and 
electric dryers are improved, claims 
the manufacturer. Included in each 
kit, available in either three or four- 
inch diameter components, is the all- 
aluminum Leigh Dryer-Vent with 
flanged plate, and eight-foot length 
of flexible duct and two clamps, one 
for each end of the installation. Leigh 
Dryer-Vents can also be purchased as 
a separate unit, if an entire kit is not 
required. Leigh Building Products 
Div., Air Control Products, Inc., Dept. 


AL, Coopersville, Mich. 


Cirele No 


252 on Coupon, page 152 


Wallpaper 


Steamer 


No larger than a breadbox is this 
compact, lightweight all-electric War- 
ner Lectric rental wallpaper steamer. 
Simplicity of operation makes the Lec- 
tric ideal for the weekend decorator, 
it is said. Highly portable unit runs on 
ordinary light circuit without chang 
ing fuses. Features a stainless steel 
water tank and white baked enamel 
finish. Thermostat shuts off current 
when water level gets low. New Lec 
tric runs 1% hours on one tank of 
water and is engineered to efficiently 
remove wallpaper. The unit operates 
on standard 115 volt AC house cur- 
rent: draws 1950 watts. Fill with 
water, plug in cord and steamer is 
Unit is 9” wide, 13” 

weighs 34 pounds 


Dept AL, 


ready to operate 
long and 13” high 
Warner Manufacturing Co., 


801-16th Ave., S. E., Minneapolis 14, 
Minn 

Cirele No. 2553 on Coupon, page 152 
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No. 90 Screen and Storm Door Set ? % 
Here's a wide assortment of 


_ screen hardware designed to ; 
provide the ultimate in full 
protection against the intru- 

sion of flies and insects. 

The basic materials, the styles, 

designs and precision con- 

struction all tend to promote wt the 

the efficiency and long-service 

life of National Screen Hard- ae 

ware. Spring and catch actions No. 93 Screen and Storm Door Set 

are simple—sure and positive . 


and seldom require further at- 


tention following installation. 


me 


No. 79 Screen and 
Storm Sash Hanger 


No. 80 Screen and 


n Sash Hanger 





No. 95 Latch No. 86 Nois-Less Storm Sash Adjuster Set 


No. 196 Screen Door Turnbuckle 


Sterling, 
NATIONAL MANUFACTURING COMPANY 92 


Circle No. 83 on Coupon, page 152. 





WHEN YOU SEE THIS KIND OF WORKMANSHIP, 


EXPECT TROUBLE... 


THIS IS GOOD 
WORKMANSHIP 





ortant factors in pr t joints, and st iy the brick easily and fr ind thaw fr fror 
eaky brick walls rately tot line flor nee eca f this 7! 
100 ' p includ f ent rtar has greater plast } f advantage i t is ft 
the bed joints and ead nts —\ t cr water-reta al ty at f market 
the brick-—and backplastering the fa 
brich 

Expect trouble when mortar is dabbed 
only on the corners of the brick, even 
when the head joint is slushed 

Beca t worka Br t 


LOUISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY 


, 


( ircle Vo. Fie | on eupon, page 152 





